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BOSTON  THE  MECCA. 

DELEGATES  FROM  ALL  OVER 
COUNTRY  HURRYING  TO  BIG 
AD  CONVENTION. 


More  Than  Three  Thousand  Expected 
to  Assemble  in  Hub  Next  Tuesday 
— Will  Be  the  Greatest  Gathering 
of  Advertising  Men  the  World 
Ever  Saw — Clubs  Scattering  Ad¬ 
vertising  Literature  En  Route. 
Delegates  from  more  than  sixty  ad-  ' 
vertising  clubs,  representing  almost  as 
many  different  cities,  are  traveling 
toward  Boston  by  special  carloads,  by  , 
special  trains  and  even  by  special  steam-  ; 
l)o.its,  to  attend  tlie  national  convention  : 
which  opens  in  that  city  on  next  Tues¬ 
day  morning.  Reports  from  all  parts  of 
the  country  indicate  that  every  club  has  ' 
sent  its  full  quota  and  many  boosters 
besides  and  it  is  believed  that  there  will 
be  assembled  at  Boston  the  largest  ^ 
gathering  of  advertising  men  the  world 
ever  saw.  i 

The  various  clubs  are  planning  numer-  , 
ous  stunts  to  stir  staid  and  respectable  \ 
New  England,  one  of  which  will  be  the 
singing  of  “Dixie”  in  Faneuil  Hall  by  | 
the  Georgia  delegation. 

The  spectacle  of  500  citizens  of  the  , 
State  of  Georgia  marching  into  Faneuil 
Hall  singing  "Dixie”  to  the  music  of 
two  full  military  bands,  backed  up  by 
the  Boston  (piintet  and  the  Pilgrim 
Publicity  Association  Glee  Club,  will  ! 
furnish  one  of  the  big  thrills  of  the  con-  | 
vention.  The  idea  is  that  of  the  Atlanta  ' 
Ad  Men’s  Club,  which  will  bring  one  of  | 
the  largest  delegations.  j 

TI<.M.\IX)A1)  FRO.M  10W.\. 

Iowa,  which  was  the  first  State  in  the 
Union  to  have  a  State  organization,  will 
send  an  entire  train  load  of  delegates. 
Des  Moines,  Cedar  Rapids,  Waterloo,  ' 
Muscatine,  Clinton  and  other  cities  will 
be  well  represented.  The  itinerary  of 
the  Hawkeye  delegation  includes  stops 
at  Detroit,  Battle  Creek,  Mich.;  and 
Niagara  Falls. 

The  Des  Moines  Club  will  enter  the 
contest  for  the  Boston  mileage  banner,  ’ 
offered  by  the  Pilgrim  Publicity  Asso- , 
ciation  to  reward  the  club  which  shall  i 
make  the  greatest  effort  to  send  a  liberal ' 
delegation  to  the  Boston  convention,  j 
and  the  basis  of  the  award  will  be  at- :  | 
tendance,  distance  traveled  and  effort '  i 
made.  '  i 

THE  TE.\.\S  nOOMER.s,  | 

The  Texas  party,  three  hundred  | 
strong,  and  representing  Dallas,  Hous- 1  ■ 
ton,  San  .\ntonio,  Galveston,  Waco,  ' 
•Abilene,  Wichita  Falls,  Fort  Worth  and 
other  cities  and  towns,  is  traveling  by  a  ' 
special  train  composed  of  New  York- 
Central  equipment.  Stops  of  five  hours  ' 
will  be  made  at  Chicago,  seven  hours  at  ' 
Detroit,  eight  and  a  half  at  Niagara  ■ 
Falls,  six  at  Buffalo,  one  at  Albany  and  I 
five  at  New  York.  The  special  train  ot 
fifteen  cars  will  arrive  in  Boston  at  !>  ' 
o’clock  Monday  morning,  July  .’ll.  The  ' 
delegates  will  be  met  at  the  station  by 
the  Fir.st  Corps  Cadets’  Band  and  es-  ' 
corted  to  their  headquarters  at  the  ' 
I  lotel  Westminster.  The  “Wild  West” 
Texas  sombrero  has  been  adopted  as  I 
the  official  headgear  of  the  party. 

Dallas  has  secured  an  entire  floor  | 
(Contiiiuccl  on  page  4.)  11 
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MAGAZINE  TRUST  SUIT  ENDS.  COMMERCIAL  TRIBUNE  SOLD. 


Court  Refuses  to  Grant  Order  to  Ex¬ 
amine  P.  C.  H.  Treasurer. 

justice  Lehman,  in  the  New  York  Su¬ 
preme  Court,  has  vacated  an  order  for 
the  examination  of  Charles  D.  Lanier  as 
treasurer  of  the  Periodical  Clearing 
House  in  a  suit  brought  by  John 
Thomas  Wood,  a  magazine  subscription 
agent,  for  $100,000  damages,  on  the 
ground  that  the  magazine  publishers 
who  are  members  of  the  association 
conspired  to  injure  his  business.  i 

Justice  Lehman  refuses  to  permit  an  i 
examination  to  permit  the  plaintiff  to 
discover  whether  he  had  any  cause  for 
action  or  to  obtain  evidence  for  use  at 
the  trial,  saying: 

“A  careful  reading  of  the  petition  has 
convinced  me  that  the  plaintiff  has  not 
been  acting  in  good  faith,  but  is  seek- 
iig  a  license  for  a  fishing  excursion  to 
determine  whether  he  has  cause  for 
a  -tion  against  certain  unnamed  parties.” 

Date  of  McNamara’s  Trial  Fixed. 

The  trial  of  John  J.  McNamara,  in 
the  Los  .Angeles  Times  dynating  case, 
has  been  fixed  for  October  11. 


Old  Cincinnati  Daily  Purchased  at 
Auction  by  Baltimore  Lawyer. 

The  Cincinnati  Commercial  Tribune 
was  sold  last  Saturday  at  sheriff’s  sale 
for  420,000  to  satisfy  claims  aggregating 
$44t3..500.  The  purchaser  was  I'rancis  T. 
Homer,  an  attorney  of  Baltimore,  who 
said  he  represented  himself. 

It  is  reported  that  Homer  represented 
John  R.  McLe.an,  owner  of  the  Cincin¬ 
nati  Enquirer.  If  this  is  the  case,  Mi 
McLean  will  have  a  complete  monopoly 
of  the  morning  newspapers  in  Cincinnati. 

The  only  other  bidder  was  .Attorney 
Richard  P.  F'rnst,  who  slopped  bidding 
after  offering  $415,000.  He  declined  to 
say  whom  he  represented. 

The  sale  followed  a  judgment  obtained 
by  the  Union  Savings  R.ank  and  Trust 
Co.,  of  this  city,  as  trustee,  for  $2-50,000, 
and  one  by  Mr.  Homer  for  $106, OOo 
The  property  was  ajipraised  at  $:1.50.o00 

Editor  Gonzales  Injured. 

Captain  W.  E.  Gonzales,  editor  of  the 
Columbia  (S.  C.)  State,  was  painfully 
injured  in  an  automobile  accident  near 
Fountain  Inn,  last  week. 


5  Cents  a  Copy 

RECIPROCITY  PASSES. 

CANADIAN  PACT  GOES  THROUGH 
WITHOUT  A  SINGLE  AMEND- 
MENT. 


Measure  Not  Effective  Until  Dominion 
Parliament  Acts — Paper  Schedule 
in  Force  Following  Signature  of 
President — Norris  Believes  Meas¬ 
ure  Will  Restore  Competitive  Con¬ 
ditions  to  Newsprint  Market. 

By  a  majority  of  fifty-three  to  twenty- 
seven.  the  United  States  Senate,  on  last 
Saturday,  passed  the  Reciprocity  bill 
without  amendment  and  in  exactly  the 
,  same  form  as  it  came  from  the  House 
'  of  Reiireseiitatives  to  the  Senate  three 
months  ago.  The  measure  was  signed 
;  by  the  President  this  week.  It  will  not 

■  become  operative,  however,  until  the 
Canadian  Parliament  takes  the  neces¬ 
sary  action  to  make  the  agreement  re¬ 
ciprocal. 

Thirteen  roll  calls  were  demanded  by 
those  who  wanted  to  amend  the  measure 
before  the  bill  was  permitted  to  go  to  its 
final  passage.  Other  amendments  were 
defeated  without  the  formality  of  roll 
calls. 

John  Norris,  chairman  of  the  Com¬ 
mittee  on  Paper,  of  the  .American  News¬ 
paper  Publishers’  .Association,  in  a  state- 
I  ment  issued  following  the  passage  of  the 
I  measure,  said : 

•  "The  paper  section  of  the  bill  becomes 
.  effective  immediately  upon  approval  by 
i  the  President,  and  paper  made  from  tim- 
i  her  cut  on  privately  owned  lands  will 
!  come  in  free  without  awaiting  any  Can¬ 
adian  action.  In  that  respect  it  differs 
from  the  general  reciprocity  sec  ion, 
which  will  not  go  into  effect  until  the 
President  shall  proclaim  that  Canada  has 
reduced  its  duties  in  accordance  with  the 
agreement  between  the  United  S  ates 
I  and  Canada.” 

i  EFFECT  ON  PAPER  TRADE. 

I  Setting  forth  what  Mr.  Norris  believes 
I  will  be  the  effect  of  the  paper  section  of 
the  bill,  the  statement  says: 

“.An  important  factor  in  the  situation 
is  the  removal  of  uncertainty  respecting 
the  tariff  on  pulp  and  paper  which  has 
I  for  at  least  four  years  deterred  invest- 
!  ment  in  paper  enterprises.  Hitherto  the 
existing  United  States  mills  have  been 
I  comparatively  free  from  fear  of  com¬ 
petition  because  the  timber  areas  tribu¬ 
tary  to  available  water  power  in  the 
i  United  States  had  been  acquired  for 
speculative  holdings. 

"The  shaping  of  timber  values  in  the 
!  United  States  is  also  a  factor  in  the  sit- 

■  nation.  The  opening  of  large  pulp  wood 
j  areas  in  the  Canadian  provinces  should 
;  break  the  artificially  inflated  price  of 
!  pulp  wood  stumpage  in  the  United 

States. 

■  “The  daily  output  of  news  print  paper 
averages  4,000  tons.  Within  two  years 
new  installations  should  add  approxi- 

I  mately  1,600  tons  per  day  to  the  supply. 
Such  an  addition  ought  to  restore  com- 
lietitive  conditions.” 

LA  FOLLETTE  ATTACKS  PRESS. 

In  his  final  speech  in  opposition  to 
I  the  reciprocity  bill,  on  Friday,  Senator 
La  Follette,  of  Wisconsin,  bitterly  ar¬ 
raigned  the  newspapers  of  the  country. 
He  alleged  that  the  newspapers  which 
i  advocated  the  passage  of  the  measure 
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wore  intlui-ncv<l  liy  their  tlcsire  to  obtain 
free  print  paper. 

■’It  is  pretty  <lithcult,’’  said  the  Senator, 
".<>  oppose  legislation  for  which  the 
press  is  practically  united.  That  is  so 
now.  I  think,  more  markedly  than  it 
w  dl  be  later.  1  l)elieve,  Mr.  I’resident. 
that  the  attitude  of  the  press  of  this  | 
country  upon  this  reciprocity  measure  | 
will  ultimately  teinl  in  a  very  consider-  1 
able  and  marked  <leprec  to  lessen  the  i 
inllnence  of  the  press.  j 

"1  am  inclined  to  .say  that  the  press  | 
of  the  country  has  failed  with  regard  | 
to  this  mea.sure  in  its  duty  to  the  public  j 
1  believe  that  the  press  of  the  country  | 
will  suffer  very  greatly  in  the  public  esti-  i 
Illation  as  a  result  of  the  attitude  which  j 
It  has  taken  upon  a  piece  of  legisla  ion  j 
in  which  it  has  a  direct  money  interest  ; 

\r\\  Sl’.VfKRs  n.N.VM  I.M.I.V  tNTKKESTr.n.  I 

".\  false  impression  has  gone  forth  i 
with  respect  to  this  legislation— gone 
forth  all  over  the  country  because  the 
press  of  the  country  has  a  direct  money 
interest  in  it.  The  press  may  be  said  to 
have  an  interest  in  this  legislation  rang¬ 
ing  anywhere  from  $'J.v,fhMi  pi  $i’i0h,0<"i 
annually.  1  say  those  papers  should 
never  hereafter  criticise  any  member  of 
the  Senate  or  any  member  of  the  House 
for  voting  on  legisl.atioti  in  which  he  has 
a  direct  jiecuniary  interest.  We  have  on 
this  floor  Senators  who  are  bankers. 
Senators  who  are  woolen  manufacturers. 
.Senators  who  are  cotton  manufacturers. 
.Senators  interested  in  mines.  Senators 
interested  in  lutnlier.  Ia*:  no  newspajK'r 
hereafter  assail  any  Senator  because  he 
supiiort'  legislation  directly  in  his  own 
)iecnniary  interest.” 


President  I'aft  'eiit  the  following  tele¬ 
gram  to  the  editor  of  the  Xew  ^'ork 
American  expressing  his  thanks  for  the 
work  of  the  Hearst  papers  in  helping  to 
spread  the  gospel  of  reciprocity. 

The  President’s  Cottage,  Bevcrlv, 
Mass.,  July  2:1,  IPll. 
h'ditor  Xew  York  American : 

I  wish  to  express  my  high  apprecia¬ 
tion  of  the  energetic  work  of  the  seven 
Hearst  papers  and  of  the  tnembers  of 
your  staff  for  their  earnest  and  useful 
effort  to  spread  the  gospel  of  reciproc¬ 
ity,  and  I  congratulate  them  on  the  suc¬ 
cess  that  has  attended  the  evangel. 

Wll.I.IAM  H.  T.vft. 

R.  R.  WHITMAN  INJURED. 

Publisher  of  Boston  American  Falls  i 
Thirty-five  Feet  in  a  Ravine. 

Russel  R.  Whitman,  publisher  of  the 
Boston  American,  was  seriously  injured 
last  Tuesday  at  “Ravenhurst,”  the  coun¬ 
try  estate  of  John  Shepard,  Jr.,  near 
Chapin ville,  Conn.,  where  he  had  lieen 
a  guest. 

Mr.  Wliitinan  started  out  to  view 
.Sage’s  Ravine,  which  runs  through  the 
estate,  when  he  slipped  from  a  tnoss- 
covered  rock  and  fell,  striking  on  his 
back  thirty-five  feet  below.  Two  ribs 
were  broken  and  his  back  badly  bruised. 


HAND,  KNOX  &  COMPANY 

Newspaper  Representatives 

with  offices  in 

NEW  YORK  ATLANTA  CHICAGO  | 

We  will  be  glad  to  call  on  or  cor-  ; 
respond  with  manufacturers  with  a 
view  of  aiding  them  in  the  solution  ' 
of  their  advertising  problems.  Our  ! 
twenty  years  of  experience  in  this 
field  has  given  us  a  knowledge  that 
may  make  you  money. 


i  WASHINGTON  NEWS. 

WHAT  NEWSPAPER  WRITERS 

AND  CORRESPONDENTS  ARE 
DOING  THESE  DAYS. 

(Special  Correspondence.) 

\\  .\SHl.NCTO.\^  U.  C.,  July  2(i. — 1  rvd 
.\,  1-hnery,  for  many  years  with  the  As¬ 
sociated  Press,  including  a  long  service 
as  night  maanger  of  its  Washington 
Itureaii,  and  who  was  for  some  years  a 
regular  contributor  to  Collier’s  Weekly 
and  other  magazines,  has  taken  charge 
of  the  Congressional  service  of  the  .As¬ 
sociated  Press. 

Horace  H.  Smith,  formerly  Washing 
ion  correspondent  of  the  Xew  York 
World,  and  now  of  Xew  York  City,  lias 
just  completed  a  new  book  to  gather 
materials  for  which  he  spent  some  time 
recently  in  Cuba.  The  hook,  “Dyna 
mite  Johnny,’’  is  a  clever  one  and  fol¬ 
lows  closely  upon  Mr.  Smith’s  “The 
War-maker,”  a  splendid  story  of  piratical 
wanderlust,  whose  trail  leads  around  the 
world.  Mr.  Smith  is  one  of  the  most 
lirilliant  and  clcan-ciit  ncwspaiicr  men 
tl'.at  ever  made  Washington  a  habitat. 

Ray  Stannard  Baker,  the  maga/inc 
writer,  once  referred  to  as  the  best 
newspaper  reporter  in  the  L’nited  States, 
and  w  ho  is  a  \\  oodrow  Wilson  boomer, 
is  now  in  the  city. 

Charles  M.  Willoughhy,  for  several 
years  with  the  W  ashington  Post  and  for 
two  years  its  financial  writer,  has  ri 
signed  to  join  the  staff  of  the  Washing 
tern  Times. 

William  Warwick  Corcoran,  of  the 
Washington  J'ost,  is  on  a  two  weeks’ 
vacation,  part  of  which  has  been  spent 
at  a  house  tiarty  at  Pittsburg. 

lien  Alien,  of  San  Francisco,  who  has 
been  here  a  fortnight,  has  left  for  his 
new  i>ost  in  the  foreign  news  service  at 
London. 

Theodore  H.  Tiller,  of  the  Muiisev 
service,  and  !•'.  R.  Sartwell,  of  the 
I’nited  Press,  hurried  to  Richmond,  Va., 
upon  receiving  news  of  the  Beattie  mur¬ 
der  case,  and  wrote  the  feature  stories 
of  the  case  for  those  organizations. 

William  Worth  Bailey,  editor  of  tin 
Johnstown  (Pa.)  nemoerat.  is  in  Wash¬ 
ington  pow-w  owing  over  Peimsylvania 
and  President. al  ixilitics.  He  is  a  rock 
ribbed  champion  of  the  I’rinceton  entry 
in  the  Presidential  contest. 

W.  L.  Dunne,  of  San  .Antonio,  Tex., 
a  former  newspaper  man,  now  in  busi¬ 
ness  in  Mexico,  has  been  here  discuss¬ 
ing  coiiditons  down  across  the  Gringo 
liorder.  He  scents  danger  in  the  con¬ 
tinued  activity  of  the  perpetual  revolu¬ 
tionists  and  says  it  needs  only  a  spark 
to  “start  something.” 

Francis  E.  Leupp.  for  many  years 
Washington  correspondent  of  the  Xew 
York  Evening  Post,  hut  now  a  leisurely 
litcrateur,  is  spending  the  summer  at  his 
country  place  in  Tyringham  Valley, 
near  Lenox,  Mass. 

David  Barry,  of  the  Providence  Jour¬ 
nal,  erstwhile  of  the  New  -York  Sun. 
sighing  "O  Tempor,  O  Mores,”  has  fig 
ured  out  that  the  United  States  Senate 
is  not  what  it  is  cracked  up  to  he,  and 
that  the  ordinary  statesman  of  moderate 
means  gets  lost  in  the  shuffle  in  that 
body. 

The  Washingt'iii  delegates  to  the  om- 
vention  of  the  .Associated  .Ad  Clubs  of 

\merica,  at  Boston,  beginning  August 
1.  are  going  thither  in  automobiles. 
John  E.  Shoemaker,  Granville  M.  Hunt, 
Henry  L.  West,  H.  C.  C.  Stiles,  L.  AV. 
Herron  and  E.  C.  Rogers  are  among 
;  them. 

John  R.  McCormick,  formerly  of 
I  Washington  and  owner  of  the  Maryland 
Reporter,  publisher  at  Hyattsville,  Md., 
la  Washington  suburb,  died  this  week. 


PICTURES  CAUSE  SUIT. 


Newspaper  Photograph  Brings  Action 
Against  Newport  Cottager  for 
Assault. 

Wade  Mountford,  Jr.,  photographer 
for  the  .\merican  Press  -Association,  has 
filed  suit  against  W  hitney  W’arren,  of 
.Newport  and  Xew  A'ork,  for  $1,000  dam 
ages,  alleging  as.sault  and  battery  July 
x:  at  Bailey’s  Beach. 

Mountford  had  been  taking  pictures  of 
the  summer  residents  about  Bailey’s 
Beach.  .According  tii  rejiort,  Mrs.  War¬ 
ren  and  Mrs.  b'rench  A'anderhilt  com¬ 
plained  to  Mr.  Warren,  and  he  and  the 
Iiluitographcr  had  some  words.  The  lat¬ 
ter  alleges  that  Mr.  Warren  assaulted 
hint.  On  the  ot.ier  hand,  it  is  reported 
Mr.  Warren  demanded  the  jilates,  took 
hold  of  the  camera  and  both  men  strug¬ 
gled. 

The  Superior  Court  at  Newport  re¬ 
cently  awarded  Richard  Sears,  a  Boston 
newspaper  photographer,  $lf'0  damages 
in  a  similar  case. 


CLEARING  HOUSE  DEFENDED. 

John  .A.  Sleicher,  of  the  Leslie-Judge 
Co.,  and  H.  \\’.  Lanier,  of  Doubleday, 
Page  &  Co.  recentlv  made  statements 
It  ilefense  of  the  Periodical  Clearing 
House.  Mr,  Sleicher  said: 

•■The  Clearing  House  Association  was 
organized  to  put  trade  on  an  even  ba.sis, 
and  not  to  restrain  it.  It  was  intended 
to  prevent  cut  throat  prices  by  agents  and 
dealers  and  to  make  business  fair  for  all 
coneerned.  It  is  just  as  if  the  publisher 
of  a  newspaper  were  to  instruct  the 
dealer  to  sell  his  paper  for  a  certain  price 
— not  a  combination  or  a  cut  price. 
That’s  all  the  clearing  house  does,  and  if 
that  is  treason,  let  the  government  make 
the  most  of  it.” 

Mr.  Lanier  said  concerning  the  asso¬ 
ciation  : 

■‘It  has  been  very  hard  in  the  past  to 
determine  the  exact  meaning  of  the  Sher¬ 
man  anti-trust  act.  AVe  do  not  think  that 
we  have  done  anything  illegal,  but  if  we 
have  this  company  intends  to  correct  it. 
The  organization  of  the  Clearing  House 
procedure  to  promote  good  business  and 
an  attempt  to  carry  out  the.  law.  We  did 
nor  know  the  law.  but  we  do  not  think 
Association  was  a  very  usual  business 
ivc  have  violated  it.” 


Boston  Press  Club  to  Have  Tourney. 

■  A  big  golf  tournament  will  be  held 
next  week  under  the  auspicc.s  of  the 
Boston  Press  Club,  on  the  course  of  the 
Wollaston  Golf  Club,  at  Montclair 
.Much  interest  has  been  aroused  in  the 
event,  inasmuch  as  it  will  be  the  first 
competition  held  by  the  club  in  its  twen¬ 
ty-five  years  of  existence.  The  tourna¬ 
ment  will  not  be  confined  to  members 
of  the  clnl),  but  will  be  open  to  all  pro¬ 
fessional  men,  including  ncwsp.iper  men, 
lawyers,  doctors,  clergymen  and  others 
identified  with  recognized  professions. 


Old  Indiana  Daily  Leased. 

The  .Xohlesville  (Ind.)  Daily  and 
Semi-Weekly  Ledger,  one  of  the  oldest 
Republican  newspapers  in  the  State,  has 
been  leased  for  a  term  of  years  to  A’ern 
Wicker  and  Walter  ICssington.  Air.  Es- 
sington  has  been  hnsiness  manager  of 
the  paper  for  two  years,  and  Mr.  Wicker 
has  been  city  editor  of  the  Daily  Ledger 
fur  twenty  years. 


Huntington  Herald  Sold. 

.A  controling  interest  in  the  Hunting- 
tim  (Ind.)  Herald  and  News  ILxprcss 
Co.,  imhlishers  of  the  Morning  Herald 
and  Evening  Herald,  has  been  pur¬ 
chased  by  George  B.  Lrickwoiid.  of 
Marion,  a'ld  others. 


Judgment  against  the  Colunihus  News 
Co.,  publishers  of  the  Columbus  (O.) 
News,  in  the  sum  of  $2!)8.17,  was 
granted  last  week  to  the  .American  Ink 
Co. 


CHANGE  IN  KNOX,  HAND  &  CO. 


C.  M.  Palmer,  F.  I.  Thompson  and  F. 

K.  Kauffman  Acquire  an  Interest. 

rite  most  important  news  in  the  spe¬ 
cial  representative  field  in  New  York 
this  week  is  the  announcement  ni  a 
change  in  the  ownership  of  the  llan.l 
Knox  &  Co.  agency. 

C.  AI.  Palmer,  the  newspaper  hrnker 
and  chief  owner  of  the  St.  Joscpli 
News-Press;  Frederick  1.  Thompson, 
principal  owner  of  the  .Mobile  (.Ala.) 
Register  and  formerly  of  the  special 
agency  linn  of  Smith  &  Thompson,  and 
E.  K.  Kauffman,  Air.  Palmer’s  coiilideii 
tial  financial  agent,  have  purchased  a 
substantial  interest  in  the  agency. 

Adrian  Knox,  one  of  the  founders  of 
Hand,  Kno.x  &  Co.,  disposed  of  his  in¬ 
terest  to  his  partner,  T.  S.  Hand,  sev¬ 
eral  months  ago,  hut  still  retained  l;is 
connection  with  it  until  the  present  deal 
was  perfected. 

Lender  the  new  deal  John  Woodman 
and  .A.  1'.  Lorenzen.  who  were  cmployeil 
in  the  western  office  of  the  agency, 
with  headquarters  in  Chicago,  and  who 
each  Owned  one  share  of  stock  in  order 
to  (pialify  as  directors  of  the  company, 
retire,  Air.  Kauffman  will  become  ac¬ 
tively  connected  with  the  corporation 
as  treasurer  and  financial  manager.  Air. 
Knox,  who  retires  from  the  agency, 
will  spend  a  month  abroad. 

In  an  interview  with  a  representative 
of  The  Editor  .vxd  Pi'iii.ishkr  Air 
Hand,  who  is  president  of  Hand,  Knox 
lA  Co.,  in  siieaking  of  the  reorganizati:>ii 
of  the  agency,  said : 

"Several  futile  attempts  have  been 
made  in  the  past  to  secure  possession  of 
the  siieeial  ageney  of  H:ind.  Knox  \ 
Co.,  all  of  the  stock  of  which  I  owned 
individi'ally.  These  recently  culminated 
in  an  aiiplieation  for  a  receivershi|i. 
which  our  attorney  advises  us  is  based 
oil  shallow  grounds  and  which,  he  as¬ 
serts.  will  he  defeated. 

“The  situation  prompted  me  to  take 
into  financial  association  Charles  AI. 
Palmer.  Frederick  1.  Thompson  and  1'. 
K.  Kauffman.  Air.  Kauffman,  who  is  to 
have  the  financial  management  of  the 
organization,  is  to  receive  what  addi¬ 
tional  help  it  is  thought  may  he  needed, 
with  the  idea  of  having  it  maintain  it- 
liosition  in  its  field. 

"The  agency  of  Hand,  Kiiox  &  Co.. 
w  Iiich  is  ime  of  the  most  substantial  con¬ 
cerns  of  its  character  in  the  country, 
has  secured  during  its  career  advertis¬ 
ing  for  the  newspaiiers  it  represent' 
amounting  to  over  $10,000,0(10,  and  has 
never  defaulted  in  a  single  instance  in 
the  payment  of  this  money  to  the  news¬ 
papers  or  failed  to  meet  its  iiaymcnts 
l>romptIy.  The  agency  is  and  has  al¬ 
ways  been  solvent,  has  always  jiaid  its 
hills  with  regularity,  and  is  now 
stronger  than  ever  before. 

“I  think  that  this  statement  is  due  the 
fraternity  in  view  of  the  attempts  that 
have  been  made  to  injure  this  agency 
by  an  application  for  receivership  on 
the  part  of  former  employes.” 


Greatest  Gain  on  Sunday 

In  June  the  Sunday  edition  of  The 
New  York  Times  published  199,1  Iti 
lines  of  advertisements,  a  gain  of  .A0,505 
lines  compared  with  the  same  month 
last  year,  and  nearly  twice  the  com¬ 
bined  gains  of  the  only  two  other  New 
York  morning  newspapers  making  a 
gain  on  Sunday. 

Sunday’s  New  York  Times  enters 
the  homes  of  thousands  of  families  with 
the  means  and  desire  to  purchase,  and 
this  buying  ability  is  unsurpassed  by 
any  other  newspaper  or  combination  of 
newspapers  in  the  United  States. 
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CHICAGO  HAPPENINGS.! 


MICHAELIS  HEIRS  AGAIN  AT 
WAR  OVER  STOCK  OF 

STAATS-ZEITUNG. 

(Special  Correspondence.) 

Chicago,  July  — Mrs.  Clara  Mich- 

ai-lis,  willow  of  Richard  Michaelis,  late 
i‘<litor  of  the  Staats  Zeitiing  and  execu¬ 
trix  of  his  will,  tiled  injunction  pro¬ 
ceedings  against  Mrs.  Matliilde  K.  Mich 
aelis,  widow  of  Walter  R.  Michaelis. 
general  manager  of  the  Illinois  Puh- 
lishing  Co.,  in  the  Superior  Court  to 
restrain  the  officers  of  the  company 
from  paying  dividends  on  the  stock 
owned  by  Walter  Michaelis  to  his 
widow,  as  the  administratrix  of  his 
estate.  During  the  lifetime  of  Rich¬ 
ard  Michaelis,  who  was  the  father 
of  Walter  Michaelis,  he  loaned  his  | 
son  $:?2,50u  and  after  his  death  the  I 
estate  loaned  him  $24,tMKi.  Twenty-five  ‘ 
hundred  shares  of  stock  in  the  com¬ 
pany  owned  by  the  son  were  jiledged  a> 
collateral  security  for  the  notes.  It  i' 
claimed  that  the  estate  of  the  elder  Mich¬ 
aelis  is  entitled  to  obtain  dividends  on 
the  stock  which  are  now  lieing  paid  to 
the  son's  widow.  .\n  accounting  of  the 
money  received  by  the  defendant  since 
the  stock  was  pledged  is  also  asked  for 
in  the  suit. 

The  United  Publishing  Co.  has  ac 
quireil  Morrison's  Monthly  Magazine 
.\  new  weekly  publication  along  uniiiuc 
lines  is  projt'Cted.  Harry  1..  Hird  will 
l>e  its  managing  editor. 

The  missing  autographed  drawings  of 
the  late  well-known  newspaper  cartoon¬ 
ist,  Frank  Holme,  which  comprised 
studies  in  pen  and  ink  of  such  celebri 
ties  as  Harnhardt.  Irving,  Chevalier, 
Lillian  Russell,  and  others  have  been 
found.  They  were  hidden  in  a  drawer 
of  one  of  the  members  of  the  Chicago 
.\thletic  Club.  The  suit  for  $l,(KfO 
which  Mrs.  Holme  brought  against  Witt 
K.  Cochrane,  of  the  athletic  associ.a- 
tion — the  man  to  whom  she  says  she  in¬ 
trusted  the  missing  pictures — has  been 
dismissed  and  the  wffiole  incident  is 
ended. 

The  Chicago  American  will  run 
through  excursions  to  Waukegan  on  the 
Chicago  &  Milwaukee  F.lectric  Railroad 
live  days  a  week,  commencing  .August 
7  and  ending  September  11.  .\rrange- 
ments  have  been  completed  for  the  ac¬ 
commodation  of  I.21X)  passengers  daily. 
The  rate  will  be  %  cents  and  six  cou- 
l)ons  from  the  paper.  Last  year  the 
paper  gave  these  excursions  to  .\urora 
and  they  were  very  popular.  The  paper 
will  not  run  steamer  excursions  to 
Waukegan  as  formerly.  The  Chicago 
Journal  will  give  trolley  excursions  to 
Kankakee. 

Mrs.  L.  G.  Abrahamson.  wife  of  Dr. 
I..  G.  .\brahamson.  editor,  of  .\ugustana 
Synod,  is  lying  in  .\ugustana  Hospital 
in  a  critical  condition  as  the  result  of 
burns  received  a  few  days  ago  by  the 
explosion  of  a  gasoline  stove  in  the 
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-Abrahamson  summer  cottage  at  Maca- 
taw,  Alich. 

Chicago  &  Xorthwestern  Railroad  of¬ 
ficials  and  employers  have  been  recall¬ 
ing  recently  memories  of  "15ud"  Fisher, 
the  famous  cartoonist,  creator  of  the 
classic  ".Mutt  and  Jeff"  pictures,  who 
was  once  a  Chicago  &  .Vorthwcsteni 
Railroad  freight  fireman.  Up  to  foui 
lyears  ago,  according  to  employes  of  the 
Xorthwestern.  Fisher  was  shoveling  coal 
on  Galena  division  freight  trains.  He 
showed  some  talent  with  the  pencil 
while  drawing  the  me.'iger  wages  of  a 
railroad  l.icomotive  coal  heaver,  orna¬ 
menting  tile  cabs  and  calmoses  of  many 
a  freight  train  with  his  work,  it  is  said, 
by  those  who  knew  him. 


Watterson  to  Speak  in  Indiana. 

Col.  Henry  Watterson,  the  distin¬ 
guished  editor  of  the  Louisville  Courier- 
Journal,  has  accepted  an  invitation  to 
l)c  the  princip,al  speaker  at  the  second 
annual  banquet  of  the  Indiana  .-Asso¬ 
ciated  Press  newspapers,  which  will  be 
held  in  Indianapolis  on  the  evening  of 
Sept.  21.  At  a  meeting  of  the  associa¬ 
tion  in  Indianapolis.  June  28.  it  was  de¬ 
cided  to  invite  Col  Watterson  and  worJ 
has  been  received  of  his  acceptance,  ac¬ 
companied  by  a  statement  that  he  would  i 
be  delighted  to  meet  the  Associated  1 
:  Press  editors  of  Indiana  and  their 
j  friends  on  this  occasion.  F.  A.  Miller, 
j  editor  of  the  South  Bend  Tribune,  will 
act  as  toastmaster. 


Church  advertising,  including  the  use 
of  newspapers,  will  be  the  principle 
topic  for  discussion  during  Church 
Problems  Week  at  Chautauqua,  Xew 
A’ork,  .August  20  to  27. 


SECULAR  PRESS  UPHELD. 


:  Portland  Divine  Deplore*  so  Much 
Hostility  Towards  Newspapers. 

In  an  address  on  "The  Secular  Press” 
at  the  Kpworth  Methodist  Church,  Port¬ 
land.  Ore.,  last  week,  the  Rev.  Charles 
T.  McPherson,  ileclared  that  the  press 
of  the  country  generally  was  deserving 
of  the  warmest  support.  He  .said,  among 
other  things: 

“The  daily  and  secular  press  give  to 
the  public  as  much  religious  informa¬ 
tion  and  high  moral  sentiment  as  does 
the  weekly  religious  press.  There  is  too 
j  much  indiscriminate  hostility  against 
I  the  secular  press.  .-All  newspapers 
I  should  not  he  ilcuounccd  because 
I  there  happens  to  he  one  vile  sheet. 
There  are  shysters  and  quacks  in  all 
professions  and  walks  of  life.  Guten¬ 
berg.  who  invented  the  art  of  printing, 
came  near  destroying  his  types  and  ex¬ 
tinguishing  the  art,  because  it  was  sug¬ 
gested  to  him  that  printing  might  he 
used  in  the  service  of  the  devil.  He 
finally  decided  the  right  use  of  it  would 
more  than  overcome  the  evil  use  of  it, 
and  we  all  know  what  that  decision 
meant  to  future  generations.” 

New  Morning  Paper  for  Waco. 

-Murphy  &  Tupper,  owners  of  the  San 
•Angelo  (Tex.)  Standard,  are  preparing 
to  start  a  morning  paper  in  Waco  to  be 
known  as  the  Waco  Morning  Xews.  It 
It  is  said  the  initial  number  will  he 
issued  in  less  than  thirty  days.  It 
is  understood  that  a  rush  order  was 
placed  some  time  ago  for  a  press 
and  modern  mechanical  equipment  will 
he  used  throughout. 


BOSTON  THE  MECCA. 

(Continued  from  page  1.) 
of  one  of  the  largest  hotels  and  plan*, 
to  make  such  an  exhibition  of  Texas  en¬ 
terprises  and  Texas  products  as  to  make 
sure  of  the  convention  for  1912. 

Baltimore  will  also  try  for  the  next 
convention.  The  advertising  men  of  that 
city  have  engaged  a  steamship.  The\ 
will  not  only  advertise  Baltimore  in 
Boston,  hut  will  set  afloat  hundreds  of 
bottles  containing  municipal  advertising 
matter  all  along  the  route. 

The  .Advertising  .Association  of  San 
Francisco  is  sending  two  special  cars 
across  the  continent.  The  delegates  will 
feature  California  products  for  the  pur¬ 
pose  of  advertising  the  State. 

The  Xehraska  delegation  is  rapidly 
traveling  eastward  by  a  special  train 
chartered  by  the  State  Publicity  League. 
Omaha  has  seven  authorized  delegates 
on  hoard  and  a  large  number  of  Iwosters, 
other  cities  and  towns  being  represented 
proportionately.  In  common  with  dele¬ 
gations  from  other  States,  the  Nebras¬ 
kans  are  busily  advertising  the  State  en 
route. 

Indianapolis,  the  home  town  of  P.  S. 
Florea,  the  national  secretary,  will  be 
well  represented,  the  delegation  tra\ cl¬ 
ing  to  Boston  by  automoh  les.  The  city 
holds  a  distinctive  position  in  the  world 
of  advertising,  as  its  business  concerns 
spend  more  than  $2,0(Mi,bO<l  ammally  in 
national  advertising. 

ST.  LOUIS  PUSHIXG  SAWVKK. 

It  requires  a  big  special  train  to  carry 
the  delegates  from  St.  Louis  and  the 
Southwest,  who  are  determined  to  elect 
1.  H.  Sawyer,  of  St.  Louis,  as  the  next 
president  of  the  associated  clubs.  His 
lame  is  woven  into  a  slogan  that  is 
yelled  as  follows : 

"We  say,  we  saw.  we  Sawyer!"  It  is 
to  he  "Sawyer  here.  Sawyer  there,  and 
Sawyer,  Sawyer  everywhere.”  The 
delegates  plan  to  rouse  such  enthusiasm 
for  their  candidate  that  it  will  he  un¬ 
wise  for  any  other  to  show  his  head. 

The  Town  Criers’  Club,  of  St.  Paul, 
and  the  Minneapolis  Publicity  Club  arc 
both  sending  strong  delegations;  in  fact, 
it  requires  a  special  train  to  accommo¬ 
date  the  Twin  City  ad  men.  St.  Paul 
will  make  strenuous  efforts  to  secure  the 
convention  for  1912. 

The  New  Haven  Publicity  Club  will 
he  out  in  force  and  has  secured  a  large 
parlor  at  the  Hotel  Lenox  as  headquar¬ 
ters.  This  will  be  elaborately  decorated 
and  there  will  be  plenty  of  literature  on 
hand  telling  about  New  Haven. 


Prize  for  Best  Definition  of  Satire. 

Satire,  the  new  weekly  journal  of  wit 
and  humor,  recently  announced  for  pub¬ 
lication  in  the  fall  by  VA’alter  Pulitzer, 
offers  a  prize  of  $10  a  word  for  the  best 
original  definition  of  “satire,”  to  he 
used  as  a  permanent  motto  for  the  mag¬ 
azine.  The  management  has  just  moved 
into  handsome  offices  on  Broadway — 
13o8.  The  editor  says  he  wants  to  di.s- 
cover  an  .American  Gilbert  or  Chester¬ 
ton. 


ANNOUNCEMENT 

Wc  control  exclusively  the  work  of 
Homer  Davenport.  The  puhlication  of 
the  Kreat  oew  feature 

DAVENPORT’S 

Who’s  Who 

in  Public  Life 

commences  August  (th  in  leading  news¬ 
papers  throughout  the  United  States.  The 
first  in  the  series  is  President  Taft. 

Edward  Marshs'I  b  as  loaier  conaectsd  with  this 
syndicate. 

HOMER  DAVENPORT  SYNDICATE 

133  East  lith  Street  NEW  YORK 
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PROPOSE  CHANGES. 


INSURGENT  MEMBERS  OF  NA¬ 
TIONAL  PRESS  ASSOCIATION 
PLAN  INNOVATIONS. 

The  coming  year  will  see  a  number  of 
radical  changes  in  the  National  Press 
.Association  of  .America,  formerly  the 
.National  Editorial  .Association,  accord¬ 
ing  to  statements  made  by  the  so-called 
"insurgent”  members  following  the  an¬ 
nual  convention  at  Detroit  last  week. 

There  seems  to  be  a  decided  sentiment 
that  the  association  must  enlist  the  co¬ 
operation  of  a  much  larger  number  of 
the  newspapers  of  the  country  in  order 
to  be  successful.  In  the  past  it  has 
been  the  custom  to  promote  the  officers, 
and  a  movement  was  started  to  elect 
some  independents  in  order  to  get  a  new 
broom  working,  but  this  was  finally 
given  up  after  the  “insurgents”  served 


The  Los  Angeles  ! 
RECORD  ! 

guarantees  10.000  more  city  ’ 
circulation  daily  than  the  daily  " 
Los  Angeles  Examiner.  The  * 
Record  oilers  a  hall  page  ad  * 
Iree  to  the  first  advertiser  who  ^ 
can  prove Ithis 'is, not  so.  ’ 

rm  m  m  m-mm  m  ■  a-t 


notice  that  next  year’s  convention  would 
see  a  complete  change. 

DOWDELL  IS  PRESIIENT, 

Former  Vice-President  R.  E.  Dowdell, 
.Artesian,  S.  Dak.,  was  chosen  president. 
The  other  officers  selected  were :  First 
vice-president,  A.  D.  .Moffett,  Elwood, 
Ind. ;  secretary,  \V.  F.  Parrott,  Water¬ 
loo,  la. :  treasurer,  W.  R.  Hedges.  Sleepy 
Eye,  Minn.  The  matter  of  selecting  the 
city  for  next  year's  convention  was  left 
to  the  national  council. 

.At  the  final  session  the  convention 
adopted  the  report  of  the  committee  on 
resolutions,  the  chief  features  of  which 
were  as  follows :  Indorsement  of  Dr. 
Harvey  W.  Wiley,  chief  chemist  of  the 
Dei>artment  of  .Agriculture,  and  urging 
President  Taft  and  Secretary  Wilson  to 
stand  firmly  behind  him  in  his  fight  for 
pure  food. 

DENOUNCE  PENNY  POSTAGE. 

Proposed  penny  postage  plan  de¬ 
nounced  as  a  scheme  of  the  express  com¬ 
panies  to  secure  a  deficit  in  the  Post 
Office  Department  and  thus  hamper  the 
establishment  of  the  parcels  post. 

Indorsement  of  the  movement  to  se¬ 
cure  world’s  peace  and  the  conservation 
of  natural  resources. 

Press  agents  condemned  and  strict  in¬ 
tegrity  demanded  in  news  and  advertis- 
i'lg  columns. 

Indorsement  of  the  Bell  hill  in  Con¬ 
gress  permitting  the  exchange  of  adver¬ 
tising  and  transportation  between  news¬ 
papers  and  railroads. 

At  the  closing  of  the  morning  session 
Frank  Y.  Norris,  of  Chicago,  gave  an  in¬ 
structive  talk  on  “Cost  Finding,”  show¬ 


ing  the  advantages  that  accrue  from  be¬ 
ing  able  to  know  something  about  costs 
in  every  department. 

Ovid  Bell,  of  the  h'ulton  (Mo.) 
Gazette,  discussed  '.he  "Country  Week¬ 
ly,”  and  among  other  things  said :  “I 
know  of  no  field  of  endeavor  where  a 
man  can  accomplish  more  for  the  world 
while  accumulating  a  reasonable  com¬ 
petence  for  himself  than  in  publishing 
a  country  newspaper  in  a  good  country 
town. 

“To  honor  his  work  a  man  ought  to 
guard  his  own  and  his  people’s  rights 
zealously  and  use  his  power  justly.  He 
ought  to  avoid  smallness  and  selfishness. 
He  ought  to  be  strong  but  forbearing, 
fearless  but  sympathetic.  He  ought  to 
be  every  inch  a  man,  true  to  his  pro¬ 
fession  and  his  God.” 


New  Home  for  Courier  Journal. 

The  old  post  office  building  at  Third 
and  Green  streets,  Louisville,  Ky.,  will 
be  thoroughly  remodeled  into  a  modern 
home  for  the  Courier  Journal  and  the 
Louisville  Times.  The  entire  structure, 
from  basement  to  the  top  floor,  will  be 
reconstructed  at  an  estimated  cost  of 
$100,000.  When  completed  the  building 
will  be  absolutely  fireproof-  The  floors 
will  be  arranged  in  a  way  that  the  great¬ 
est  efficiency  may  be  secured  with  an 
economy  of  space.  Modern  equipment 
will  be  installed  throughout. 


Fraudulent  advertising  was  condemned 
at  the  annual  convention  of  the  Michi¬ 
gan  Jewelers’  .Association,  held  at  De¬ 
troit  last  week. 


YOUR  PAPER  IS  INVALUABLE. 

The  Iowa  Homestead. 

Des  .Moines,  la..  July  10,  1911. 
Editor  and  Publisher: 

Enclosed  herewith  find  a  check  for  $1 
for  which  please  renew  my  subscription 
for  one  year  from  June  26.  The 
cashier  here  has  permanent  instructions 
to  mail  you  a  check  whenever  it  is  due, 
as  the  paper  is  considered  invaluable 
in  this  office.  Sincerely  yours. 

Frank  G.  Moorhead. 


Big  Loss  to  Pulp  Industry. 

The  forest  tires  which  raged  in  north¬ 
ern  Ontario  recently  have  dealt  a  severe 
blow  to  the  pulp  and  paper  industry  in 
Canada,  according  to  lumhermen  who 
have  returned  from  that  district.  Ac¬ 
counts  agree  that  the  timber  destroyed 
has  been  nearly  all  spruce  and  jack  pine. 


THE  EUREKA  HERALD 

Of  EUREKA.  CALIFORNIA 

NET  PAID  CIRCULATION,  S,2M 
DAILY,  AND  GROWING  LIKE  A  WEED 

Only  'afternoon  newspaper  in  Humboldt 
County  carrying  Associated  Press  Dis¬ 
patches. 

Largest  circulation  in  Eureka  of  any  news¬ 
paper,  morning  or  evening,  by  fully 
100%  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $5,000.00 
in  Gold. 

Advertisers  wanting  action  on  their  money 
will  use  the  HERALD. 

THE  EUREKA  HERALD 

EUREKA,  CALIFORNIA 

A.  K.  Stone,  Editor  and  General  Manager. 

S.  G.  LINDENSTEIN,  INC. 

Special  Representative.  New  York  &  Chicago 


GEORGE  B.  VAN  CLEVE,  CARROLL  J.  SWAN, 

PRESIDENT  OF  THE  SPHINX  CLUB,  NEW  YORK.  SECRETARY  OF  THE  PIIXiRlM  PUBLICITY  ASSOCIATION  OF  BOSTON. 


DOINGS  AT  THE  HUB. 


THE  ADVERTISING  CLANS  WILL 
GATHER  FOR  A  GRAND  POW¬ 
WOW  ON  TUESDAY. 


Splendid  Program  Prepared  for  the 
Seventh  Annual  Convention — 
Meeting*  to  Be  Held  in  Many 
HalU — Some  of  the  Diversion* 
Arranged  by  the  Pilgrim  Publicity 
Association. 

The  seventh  annual  convention  of  the 
Associated  Advertising  Clnhs  of  Amer¬ 
ica  will  be  held  in  Boston  beginning  next 
Tuesday  morning,  August  1,  and  con¬ 
tinuing  until  Friday,  August  4.  The 
opening  general  session  on  Tuesday  will 
take  place  at  Fanueil  Hall  at  10.30  a.  m. 
and  the  afternoon  session  at  Ford  Hali 
at  2  o’clock.  Wednesday  will  be  given 
over  to  departmental  sessions  held  in 
various  halls.  On  Thursday  morning  a 
general  session  of  the  association  will 
convene  at  Ford  Hall;  in  the  afternoon 
at  the  Boston  Opera  House  a  public 
mass  meeting  will  take  place.  Friday 
morning  will  lie  devoted  to  departmental 
sessions  and  the  afternoon  to  the  clos¬ 
ing  general  session,  at  which  officers  for 
the  ensuing  year  will  be  chosen. 

The  Pilgrim  Publicity  Association, 
which  will  act  as  host  to  the  visiting 


^  GET  THE  BEST  ALWAYS! 

^ittaburs 

Oraatar  Plttabnr^’a  Oraataat 
Nawspapar 

WS1.1.ACX  O.  Brooks  Horacs  M.  Ford 
Btunswick  Bldg.  PeoplesGssBldg. 

New  York  Chicago 


delegates,  has  been  at  work  for  months 
getting  things  ready  for  the  convention. 
Committees  covering  every  possible  sub¬ 
ject  were  appointed  long  enough  ago  to 
give  them  plenty  of  time  to  perfect  the 
arr:ingements. 

It  is  doubtful  if  any  club  members 
ever  tackled  a  convention  with  such  en¬ 
thusiasm.  Although  they  are  all  busy 
men  they  gave  hours  and  even  days  to 
the  task.  They  hustled  so  hard  that 
even  staid  old  Boston  caught  their  en¬ 
thusiasm  and  took  a  hand  in  the  matter. 
The  merchants  went  down  into  their 
pockets  and  dug  out  $25,000  to  pay  the 
expenses  of  entertaining  the  advertising 
host  that  will  descend  on  the  city  next 
week. 

The  work  of  the  Pilgrims  is  now 
about  completed.  They  have  arranged 
the  best  program  on  advertising  topics 
ever  prepared  for  a  convention  of  this 
kind.  They  have  hired  halls,  engaged 
t'ands,  made  arrangements  with  hotels 
and  transportation  lines,  provided  out¬ 
ings  and  entertainments,  engaged  speak¬ 
ers  and  sent  out  letters,  circulars  and 
other  printed  matter  by  the  cord.  etc. 

From  present  advices  we  are  con¬ 
vinced  that  the  delegates  who  attend  the 
'onvention  next  week  will  have  the  time 
of  their  lives.  The  address  to  which 
thev  will  listen  will  be  filled  with  val¬ 
uable  suggestions  and  experiences,  and 
the  entertainments  provided  will  be  of 
such  a  novel,  varied  and  attractive  char¬ 
acter  that  it  cannot  fail  to  please  them. 
Rocton  is  a  delightful  city  to  visit,  and  in 
its  immediate  vicinitv  are  located  some 
of  the  most  charming  summer  resorts 
on  the  .\tlant‘c  Coast. 

Delegates  from  Western  cities  will 
take  special  delight  in  the  salt  water 
bathing,  the  fishing  and  the  sailing  to 
he  had  within  a  few  minutes’  ride  of 


Fanueil  Hall.  Boston  is  full  of  historic 
places  that  are  worthy  of  attention.  The 
old  South  Church,  Boston  Commons,  the 
State  House,  Fanueil  Hall,  the  Public 
Gardens,  the  Public  Library  and  many 
other  objects  of  interest  are  well  worth 
visiting. 

The  entertainments  provided  consist 
of  a  trip  around  Boston  Harbor,  a  visit 
to  President  Taft  at  Beverly — if  he  can 
leave  Washington — a  genuine  New  Eng¬ 
land  clambake  for  which  the  Georgia 
will  furnish  a  carload  of  the  finest 
Georgia  melons.  A  banquet  in  Sym¬ 
phony  Hall  and  sight-seeing  trips  about 
town. 

Special  entertainment  features  for  the 
women  who  accompany  the  delegates  to 
Boston. 


ASSOCIATION  OFFICERS. 

The  officers  of  the  association  are  as 
follows : 

President.  S.  C.  Dobbs,  the  Coca-Cola 
Co.,  .^tlanta,  Ga. :  vice-presidents  I.  H. 
Sawyer.  Brown  Shoe  Co.,  St.  Louis; 
Smith  B.  Queal,  Woman’s  Home  Com¬ 
panion,  Chicago;  S.  N.  Spotts,  Capper 
Publications.  Kansas  City.  Mo.;  J.  B. 
Runyan.  Mandelbaum’s.  Des  Moines. 
Ta. ;  W.  F.  Parkhurst.  .Atlanta.  Ga. ; 
Henry  B.  Humphrey.  Humphrey  .Adver¬ 
tising  .Agency.  Boston :  secretary.  P.  S. 
Florea,  editor  of  the  Voice.  Indianapo¬ 
lis.  Ind. ;  treasurer,  Mr.  MacMartin, 


MacMartin  .Advertising  Co.,  Minneapo¬ 
lis,  Minn. ;  sergeant-at-arms,  J.  R. 
Woltz,  Farm  Life  Publishing  Co.,  Chi¬ 
cago,  Ill. 

Executive  Committee — Herbert  S. 
Houston,  Doubleday-Page  Co.,  New 
A’ork ;  I^'wellyn  E.  Pratt,  .American  Art 
Works,  New  York;  J.  Montgomery 
Brown,  The  Fair,  Fort  Worth,  Texas; 
Douglas  N.  Greaves,  Boston;  Frederick 
E.  Scotford,  Pacific  Railways  .Advertis- 
ng  Co.,  San  Francisco,  Cal.,  and  Merritt 
J.  Osborn,  White  .Auto  Trucks,  St.  Paul, 
Minn. 

DISTRICT  ORGANIZATIONS. 

Centr.\l  Division  (Ohio,  Indiana. 
Michigan,  Illinois  and  Wisconsin).  Pres¬ 
ident,  S.  V.  Queal,  Woman’s  Home 
Companion.  Chicago;  secretary,  .A.  M. 
Candee,  Milwaukee,  Wis. 

Southwestern  Division  (Missouri, 
.Arkansas.  Kansas,  Oklahoma.  Texas, 
Louisiana.  Colorado  and  New  Mexico). 
President,  S.  N.  Spotts,  Capper  Publica¬ 
tions,  Kansas  City,  Mo. ;  secretary,  John 
Covey,  Covey  &  Martin,  Fort  Worth, 
Texas. 

Northwestern  Division  (Minnesota. 
Iowa.  .Arkansas,  North  Dakota,  South 
Dakota.  Wyoming,  Montana  and  Idaho). 
President,  J.  B.  Runyan,  Mandelbaum’s. 
Des  Moines,  la. ;  secretary,  M.  M.  El- 
dred,  Mitchell  .Advertising  Co.,  Des 
Moines,  la. 

SouTHE.vsTF.RN  DIVISION  (Virginia, 


The  Greensburg  Tribune 

Has  Largest  Circniation  In  Westmoreland  Connty,  Pennsylvania 


FLAT  DISPLAY  RATES 

Set  Bsttcr,  ptt  lack . 
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West  Virginia,  Kentucky,  North  Caro¬ 
lina,  South  Carolina,  Georgia,  Alabama 
and  Florida).  President,  William  F. 
Parkhurst,  Atlanta,  Ga. ;  secretary,  A. 
W.  MacKend,  Charleston,  S.  C. 

Eastern  District  (Maine,  New 
Hampshire,  Vermont,  Massachusetts, 
Rhode  Island,  Connecticut,  New  York, 
New  Jersey,  Maryland,  Di.strict  of 
Columbia).  President,  Henry  B. 
Humphrey,  Humphrey  Advertising  Co., 
Boston ;  secretary,  Richard  H.  Waldo, 
Good  Housekeeping,  New  York. 

DEPARTMENTS. 

General  Agents.  Chairman,  Frank 
Presbrey,  Frank  Presbrey  Co.,  New 
York. 

National  Advertising  Managers. 
Chairman,  E.  St.  Elmo  Lewis,  Bur- 


40%  IMEX 

Highest  class  trade  Magazine  in  its  field 
can  be  bought  on  unusuallv  attractive  terms. 
Now  doing  $30,000  gross  business.  Can  be 
published  at  total  cost  of  less  than  $20,000 
per  annum. 

$10,000  Cash 

Balance  on  easy  terms.  Will  take  over 
this  gilt-edge  property. 

HARWELL  &  CANNON 

Brokers  In  Newspaper  and  Hapazlne  Properties 

200  Fifth  Ave.  (Cor.  23d  St.) 

NEW  YORK. 

Our  properties  can  be  reached  only  through 
this  firm. 


roughs  .Adding  Machine  Co.,  Detroit, 
Mich. 

Daily  Newspapers.  Chairman,  Louis 
Waley,  Times,  New  York. 

Periodicals.  Chairman,  David  G. 
Evans,  Success  Magazine,  New  York. 

Agricultural  Publications.  Chair¬ 
man,  T.  W.  I.a  Quattc,  Jr.,  Successful 
Fanning.  Des  Moines,  la. 

Business  Literature.  Chairman.  E. 
E.  Johnston,  Johnston  Advertising  Co., 
Dallas,  Texas. 

Outdoor  .Advertising.  Chairman, 
Edward  C.  Donnelly  John  Donnelly  & 
Sons,  Boston,  Mass. 

Advertising  Specialties.  Chairman, 
L.  C.  Pratt,  the  American  .Art  Works. 

State  and  Municipal  Publicity. 
Chairman,  Thomas  h'.  .Anderson,  Bos¬ 
ton,  Mass. 

Retail  Advertisers.  Chairman.  Fran¬ 
cis  W.  Tully,  William  Filene  Sons  Co., 
Boston,  Mass. 

Trade  Press.  Chairman.  Henry  G. 
Lord,  Federation  of  Trade  Press  Asso¬ 
ciations,  Boston,  Mass. 


Arkanpat  Democrat  on  Deck. 

The  Arkansas  Democrat,  of  Little 
Rock,  on  July  10  started  a  circulation 
voting  contest,  among  the  winners  of 
which  it  will  distribute  prizes  aggregat¬ 
ing  $8, ‘270  in  value.  In  its  issue  of  July 
14  the  Democrat  published  a  four-page 
display  advertisement  of  the  Leader, 
Little  Rock’s  big  department  store.  The 
Democrat’s  news  columns  contain 
mighty  interesting  reading. 


AVIATION  NOTES. 

In  the  elimination  balloon  race  for 
the  James  Gordon  Bennett  Cup,  which 
started  from  Kansas  City  July  10,  the 
winner  was  St.  Louis  IV.,  which  landed 
at  Lapaz  Junction,  Ind.,  at  4.15  July  11. 
The  unofficial  distance  was  525  miles. 

The  New  York  Times  has  presented 
Harry  N.  Atwood,  the  plucky  aviator 
who  recently  made  the  journey  from 
Boston  in  an  aeroplane,  a  heautiful 
trophy  in  recognition  of  his  feat. 


Nine  Happy  School  Boys. 

The  Middletown  (N.  Y.)  Times-Press 
has  just  closed  one  of  the  most  success¬ 
ful  voting  contests  in  its  history.  Nine 
bicycles  were  offered  to  the  nine  most 
popular  school  boys  in  town.  The  prizes 
look  every  boy's  fancy  in  Middletown, 
and  the  way  the  youngsters  worked  for 
votes  was  surprising.  When  the  ballots 
were  counted  it  was  found  that  the  nine 
winners  had  received  a  total  of  176,001 
votes. 


LOUISVILLE  NEWS. 

(.Special  Correspondence.) 

Aubrey  Cossar,  city  editor  of  the 
Louisville  Herald  for  the  past  seven 
months,  has  resigned  to  become  night 
editor  of  the  .Associated  Press.  Mem¬ 
bers  of  the  Herald  staff  tendered  Mr. 
Cossar  a  farewell  dinner  at  the  Old 
Inn,  July  22.  .Another  recent  change  in 
the  Herahl’s  editorial  force  was  the  pro¬ 
motion  of  Roger  H.  Burlingame  to  the 
position  of  night  news  editor. 

A  strong  delegation  of  Louisville 
boosters,  representatives  of  the  Louis¬ 
ville  .Advertisers’  Club,  will  attend  the 
big  .Ad  Club  convention  in  Boston  next 
month.  While  the  personnel  of  the  local 
delegation  has  not  been  completed,  it 
is  practically  certain  that  the  following 
ad  men  will  be  with  the  local  boosters : 
E.  H.  Bacon.  Charles  Heinzly,  T.  L.  E. 
Basham.  John  S.  Withee,  William 
Klinginan.  W.  H.  Delph.  R.  F.  Frazier, 
H.  H.  Legg,  Hugh  Ellis,  Edward  Cohn 
and  Charles  Koch.  R.  Montgomery. 


Let  the  American  Ink  Co. 
of  Ne'w  York  City  be  your 
4-cent  inkman. 
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CONVENTION  PROGRAM. 

Seventh  Annual  Session  Associated  Advertising  Clubs  of 
America,  Boston,  August  1,  2,  3  and  4. 


TUESDAY,  AUGUST  1. 

lO.^W  A.  M. — Opening  session.  Fancuil 
Hail  (Cradle  of  Liberty).  .\d- 
dresscs  of  W  elcome;  For  the  Pil¬ 
grim  Publicity  Association — Presi¬ 
dent  (ieorge  W’.  Coleman.  For  the 
Commonwealth  of  .Massachusetts — 
(iov.  Eugene  X.  Foss.  For  the  City 
of  Boston — Mayor  John  F.  Fitz¬ 
gerald.  For  all  Xew  England — 
(iov.  Robert  P.  Bass,  of  Xew  Hamp¬ 
shire.  Responses  by  President  Sam¬ 
uel  C.  Dobbes  and  three  others. 
.Music — Band  and  P.  P.  .\.  Glee 
t'lub. 

l’J.;io  P.  M. — Luncheon. 

‘J  P.  M. — General  Session  at  I'ord 
Hall.  Organization,  etc. 

.^ddress — ‘‘Ethics  of  .\dvertising.'’ 
hy  Bert  M.  Moses,  of  Xew  York. 
Discussion  for  one  hour. 

.\ddres> — “Xewspapers  and  Their 
.\dvertisers,”  by  John  Schermer- 
horn,  of  the  Detroit  Times. 

.">.10  P.  M. — Harbor  trip.  Supper  on 
board.  Music,  band.  Return  at 
(*..‘10  p.  m. 

WEDNESDAY,  AUGUST  2, 

Df.p.vrtment.m.  Sessions. 

Kingsley  Hall,  Ford  Building. 

Xational  .\dvertising  Managers,  E.  St. 

Elmo  Lewis,  Chairman. 

O.lh  A.  M. — Opening. 

!l.4.o  .X.  M. — Should  investigations  of 
circulation  he  made  by  organiza¬ 
tions  of  advertisers  through  paid 
auditors  at  the  expense  of  the  ad¬ 
vertiser  ;  or,  should  the  circulation 
statements  be  obtained  through  a 
certified  public  accountant,  acting  on 
the  initiative  and  at  the  expense  of 
the  publishers,  and  required  to  give 
his  findings  on  a  certain  stipulated 
form,  to  be  devised  by  the  As.so- 
ciated  .\dvertising  Clubs,  or  this 
division,  covering  the  kind  of  in¬ 
formation  the  advertiser  should 
have :  or,  should  we  expect  the  ad-  | 
vertising  agencies  to  do  this  work?  ! 
If  this  work  is  to  be  undertaken,  do  j 
you  think  the  advertisers  of  this  I 
country  should,  by  co-operation,  in-  ' 
sist  that  a  publication  submit  to  j 
such  an  investigation  of  its  circu¬ 
lation  as  will  be  sure  to  place  the 
exact  truth  about  the  copies  printed, 
its  sphere  of  influence,  etc.,  as  a 
necessary  preliminary  to  getting  an  1 
advertising  rating?  1 

General  discussion :  | 

1 —  The  unsatisfactory  methods  now  ] 
in  force  in  determining  circula-  ' 
tion  and  influence. 

2 —  W'hat  does  the  advertiser  want 
to  know  about  circulation  and 
influence  ? 

— How  can  he  get  it? 

4 — What  shall  this  conference  do  to 
get  the  information  to  which 
every  advertiser  is  entitled? 


lobn  I).  Gold. 
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11.45  A.  M. — .\ppointment  of  committee 
to  report  a  resolution  expressing 
the  views  of  the  conference  at  Fri¬ 
day  morning’s  session. 

Speci.m.ty  Auvertisi.ng, 

Pilgrim  Hall. 

I*  E.  Pratt,  New  York,  Chairman. 

!(.30  .X.  M. — Opening. 

0.45  A.  M. — “When  Space  and  XV'hen 
Sptcialties,”  by  Dr.  H.  S.  Bunting. 
Chicago,  publisher  Xovelty  News. 
Discussion. 

lu.:!(»  A.  .\1. — ‘‘Premium  Advertising,” 

hy  John  Hall  Jones,  of  the  Sperry 
&  Hutchinson  Co.,  Xew  York. 
Discussion. 

11.15  .X.M. — “The  Publicity  Value  of 
the  Calendar,’’  by  Marquis  Regan, 
Xew  York,  formerly  advertising 
manager  X'awman  &  Erbe  Co. 
Discussion. 

Printing,  E.ngr.wing  and  Business 
Liter.atuke. 

Social  Hall,  Tremont  Temple. 

F.  E.  Johnston,  Dallas,  Tex.,  Chairman. 

0.30  A.  M. — Opening. 

0.45  A.  M. — “Printing  as  Related  to 
the  Creation  of  .\d  vertising.” 
Fifteen-minute  lecture  on  Theory, 
hy  MacMartin,  president  MacMar- 
tin  -Advertising  Co.,  Minneapolis, 
Minn.  Fifteen  minute  lecture  on 
Practice,  by  Thos.  E.  Basham,  sec- 
refary,  .Advertisers’  Club  of  Louis¬ 
ville,  Louisville,  Ky. 

General  discussion  of  Dummy, 
Copy,  Typography,  Color  X'alues 
and  Effects,  led  by  XV’.  G.  Hastings, 
of  the  Jolmsoii-Dallas  .Advertising 
.Agency,  .Xtlanta,  Ga. 

10.45  .A.  M. — “Engraving  as  Related  to 
the  Creation  of  -Advertising.”  Fif¬ 
teen-minute  lecture  on  Theory,  by 
I-ouis  H.  Flader.  Director  of  Pub¬ 
licity,  Barnes-Crosby  Co..  Chicago. 
Ill.  Fifteen  minutes'  discussion. 
Fifteen-minute  lecture  on  Practice, 
by  L.  D.  Hicks,  manager  booklet 
department,  Massengale  Advertis¬ 
ing  .Agency,  .Atlanta,  Ga.  Ten  min¬ 
utes’  discussion. 

General  discussion  on  .Sales  Idea. 
Good  Copy,  Color  Effects,  Strong¬ 
est  Illustrations,  Highlight  Repro¬ 
ductions,  Photogravures. 

Technical.  Trade  and  Class 
Publications, 

Wesleyan  Hall,  26  Bromfield  St. 

H.  G.  Lord,  Boston,  Chairman. 

9.30  -A.  M. — Opening. 

9.45  A.  M. — “Advertising  Trade  Paper 
.Advertising.’’  Methods  that  might 
he  employed  and  plans  that  have 
been  employed.  Subject  introduced 
by  Leroy  Fairman,  editor  of  Ad¬ 
vertising  and  Selling.  Other  speak¬ 
ers  expected  to  participate  are  E. 
R.  Shaw',  president  of  the  Chicago 
Trade  Press  Association,  and  J. 
Xewton  Xind.  of  Grand  Rapids. 

10.20  .A.  M. — “Some  Problems  of  the 
Trade  Paper  .Advertising  Manager.” 
Should  advertisers  be  charged  with 
extras,  such  as  special  drawings, 
photographs,  special  cuts?  How- 
much  more  is  cover  space  worth 
than  ordinary  white  pages?  What 
per  cent,  higher  rates  than  ordinary 
white  pages  should  be  charged  for 
colored  inserts  or  colored  printing 
over  the  actual  increased  cost  of 
same?  Where  should  the  line  be 
drawn  in  supervising  advertising 
copy?  When  is  copy  objectionable? 
What  about  comments  on  competi¬ 
tors  and  notices  of  infringement 
and  suits  and  warnings?  Should 


solid  reverse  plates  (white  lettering 
on  black  background)  be  permitted, 
and  if  so  should  additional  charge 
be  made?  The  classified  index. 
Should  it  be  considered  from  the 
standpoint  of  the  subscriber  or  the 
advertiser?  Introduced  by  J.  Clyde 
Oswald,  editor  and  publisher  of  the 
American  Printer. 

Il.(t0  A.  M. — “.Advertising  Terms  and 
Contracts  and  How  Enforced. 
Would  a  uniform  standard  adver¬ 
tising  contract  for  trade  papers  be 
desirable?  Introduced  by  XV’.  II. 
Taylor,  presid.nt  of  the  David  Wil¬ 
liams  Co.,  Xew  York. 

11.3<>  .A.  M. — “The  Maximum  Buying 
Power  {or  .Advertisers  from  Trade 
Paper  Readers."  Getting  tlie  trade 
paper  into  the  minds  of  its  readers 
who  should  he  interested  in  its  ad¬ 
vertising.  How  ean  it  be  so  thor- 
oiighlv  done  as  to  get  for  advertis¬ 
ers  the  maximum  buying  power 
possessed  by  read  rs?  Introduced 
by  O.  P.  Byxbee,  publisher  of  the 
Inland  Storekeeper,  Chicago. 

Agricultural  Publications, 

Gilbert  Hall. 

T.  W.  LcQuatte,  Des  Moines,  la.. 
Chairman. 

9..‘3(l  .A.  M. — Op.ning. 

9.45  .A.  M. — “A  Square  Deal  as  Be¬ 
tween  the  Manufacturer,  the  Deal¬ 
er,  the  Mail  Order  Man  and  the 
Consumer.’’  by  F.  J.  Mcrriam,  ed¬ 
itor  Southern  Ruralist. 

Discussion. 

10.45  .A.  M. — “The  Best  Methods  of 
Getting  the  Co-operation  of  the 
Dealer  in  Farm  Paper  Campaigns,” 
by  S.  R.  McKelvey,  of  the  Xe- 
braska  Farmer,  Lincoln.  Xeb. 
Discussion. 

11.3(1  A.  M. — “What  Farm.rs  Say. 
Based  on  Recent  Statistics,"  by  P. 
V.  Collins,  of  the  Xnrtlnvestern 
.Agriculturist. 

Discussion. 

Daily  Xewsi’adeks, 

76  Tremont  St. 

Louis  Wiley,  New  York.  Chairman. 

9.30  .A.  M. — Opening. 

10,00  .X.  M. — “.Advertising  .As  the  Edi¬ 
tor  Sees  It.”  by  Will  Irw-in,  of  Col¬ 
lier’s  XX’eekly. 

Discussion. 

11.00  A.  M. — “Clean  .Advertising.”  by- 
William  C.  l-'re;man,  Ncav  York. 
Discussion. 

Outdoor  Advertising. 

City  Club,  9  Be.'icon  St. 

E.  C.  Donnelly,  Boston,  Chairman. 

9.30  A.  M. — Opening. 

9.45  .A.  M. — “Bill  Posting,”  by  E.  .Allen 
Frost,  attorney  for  the  .Associated 
Billposters  of  the  United  States  and 
Canada. 

10.15  .X.  M. — “Billposting,”  by  E.  F. 
Trefts,  advertising  counselor.  Pro¬ 
motion  Bureau  of  the  -Associated 
Billposters  of  the  United  States  and 
Canada. 

ID.45  .A.  M. — Discussion, 

11.15  .A.  M. — ‘‘Poster  Printing,”  by  Al¬ 
bert  DeMontIuzin.  manager  of  the 
United  States  Lithograph  Co.,  Cin¬ 
cinnati,  O. 

11.30  A.  M. — “Poster  Printing,’’  by  H. 
S.  Morgan,  manager  of  Poster  De¬ 
partment  of  the  Forbes  Lithograph 
Co. 

Periodiuals. 

Chipman  Hall. 

David  G.  Evans,  Xew  York  Chairman. 

9.30  A.  M.— Opening. 

9.45  .A.  M. — “The  Xational  .Advertiser 
and  His  Responsibility  for  the  Sins 
of  .Advertising.’’ 

General  discussion,  thr?c  ipipute  I 
speeches,  I 


10.30  A.  M. — “Financial  .Advertising  in 
the  Magazine.s,”  by  H.  D.  Robbins, 
advertising  manager,  N.  W.  Halsey 
&  Co.,  Xew  York,  and  Herbert 
Houston,  vice-president,  Doubleday- 
Page  Co.,  Xew  York. 
Fifteen-minute  discussion. 

Retaii.  .Advertising, 

Klks’  Hall. 

F.  \V.  Tully,  Boston,  Chairman. 

9.;{((  A.  .XI.— Op.ning. 

9.45  ,X.  M. — “The  Principles  of  Mer¬ 
chandising  and  Retail  .Advertising,” 
l)y  .X.  A.  Christian,  Gimbel  Bros., 
Philadelphia,  Pa. 

10.3(1  .X.  M. — Discussion. 

19.55  A.  M. — .Xdjournmtnt. 

Second  Session. 

11.99  .X.  .XI. — ‘‘Publicity  Fundamentals 
On  Opening  a  Xew-  Store  or  a  New 
Department,”  by  George  Hough 
Perry,  New  York  City. 

11.35  .X.  M. — Discussion. 

12.99  M. — .Adjournment. 

Municipal  and  State  Publicity, 
Twentieth  Century  Club,  Jay  St. 

Thomas  F.  .Anderson,  Boston,  Chairman. 

9.30  .A.  M. — Op.ning. 

9.45  -A.  M. — Experience  meeting.  Ad¬ 
dress  by  A.  W.  McKeand,  secretary 
Chamber  of  Commerce,  Charleston, 
S.  C.  Address  by  Ernest  L.  Waitt, 
industrial  secretary  Board  of  Trade 
and  Merchants’  .Association,  Fitch- 
liurg.  Mass. 

General  discussion. 

.All  Departments. 

T2.(>0  M. — Luncheon. 

2.90  P.  M. — Delegates  leave  on  an  au¬ 
tomobile  trip  along  the  North 
SI’.ore  to  call  on  President  Taft  at 
Beverly,  Mass. 

4.00  P.  M. — G.neral  session  at  Beverly. 
•Address— President  of  the  United 
.States. 

By  some  foreign  visitor. 

.Advertising  and  civic  announce¬ 
ment.  by  John  Barrett. 

(i,90  P.  M.— Return  to  Boston  in  au¬ 
tomobiles. 

General  Advertising  .Agents. 

Ford  Hall. 

I-'rank  Presbrey,  New  York,  Chairman. 

9..30  X.  M. — Opening.  General  discus- 
.sion. 

9.45  .X.  M. —  Are  Agents  Justified  in 
Publishing  House  Organs  or  News¬ 
paper  Directories?”  by  John  Lee 
Makin,  of  Chicago. 

10.15  -A.  M. — “Is  the  Advertising  Agent 
a  Professional  or  a  Business  Man?” 

10.45  -A.  M. — “Should  Advertising  Ex¬ 
penditures  Be  Charged  as  an  Invest¬ 
ment  or  Expense?”  Discussion 
opened  by  E.  W.  Sells,  of  Haskin  & 
Sells,  public  accountants.  New  York. 

11.15  A.  M. — “The  Co-operation  Be¬ 
tween  Trade  Papers  and  Advertis¬ 
ing  .Agents.”  Discussion  opened  by 
a  representative  of  the  trade  press 
on  the  one  side  and  by  a  general 
agent  for  the  other. 
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THURSDAY,  AUGUST  3. 

!i.‘50  A.  M. — General  session  at  Ford 
Hall. 

.\ddress — “Advertising  and  Rural 
Standards  of  Living,”  by  Charles  F. 
Jenkins,  publisher  of  F'ann  Journal, 
of  Philadelphia. 

.•\ddress — “.\dvertising  and  Human 
Nature,”  by  the  Rev.  George  Wood 
.\nderson. 

.-\ddress — “Advertising  and  Fixport 
Trade,”  by  Harriet  Chalmers 
.\dams,  of  Washington. 

]2..t0  P.  M. — Luncheon. 

■J.dd  P.  M.— Gener.al  session  at  Hoston 
f)pera  House. 

.\ddress — “Advertising  and  Public 
Morals,”  Rabbi  Charles  Fleischer. 
.\ddress — “.Advertising  and  Daily 
Bread,”  by  Mrs.  Helen  Mar  Shaw- 
Thomson. 

.Address — “Advertising  and  Civic 
Advancement,”  by  Prof.  Charles 
Zueblin,  of  Boston. 

P.  M. — Clambake  at  Revere  Beach, 
Point  of  Pines.  F.v.ning — Revere 
Boulevard.  Wonderland,  fireworks. 

FRIDAY,  AUGUST  4. 

.N.atio.n.m.  Advkktising  M.v.n.acrrs, 
Kingsley  Hall,  Ford  Bldg. 

E.  St.  Elmo  Lewis,  Chairman. 

9.30  .A.  M. — Opening. 

Presentation  of  resolutions  of  com¬ 
mittee’s  appointed  Wednesday, 
.August  2. 

9.4.1  .A.  M. — Round-table  discussion  of 
committees’  resolutions. 

12.no  M. — .Adjournment. 

S  P  EC  1  .\  1  .T  V  .A  11 V  K  KT 1 S I  .NT., 

Pilgrim  Hall. 

L.  E.  Pratt,  Chairman. 

9.30  .A.  M. — Opening. 

9.41  .A.  M. — “Trade-Marks  and  I'nfair 
Competition  from  a  Lawyer’s  Point 
of  View,”  by  dowry  Chai)man, 
of  New  A'ork. 

Discussion. 

10.30  .A.  M. — “Thp  Place  of  the  Novelty 
in  Advertising.”  Speaker  to  be  an¬ 
nounced.  Discussion. 

11.11  .A.  M. — “Am  I  My  Buyer’s 

Keeper?”  (The  Responsibility  of 
the  Specialty  Salesman  to  the  Ad¬ 
vertiser),  by  L.  H.  Bulkley,  of  the 
.American  .Art  Works,  Columbus,  O. 
Discussion. 

PklXTlNC,  EnCR.WI.VG  and  BUSINESS 
Literature, 

Social  Hall,  Ford  Bldg. 

F.  IL  Johnston,  Dallas,  Chairman. 

9.30  A.  M. — Opening. 

(Eu^ning  BJiscimsin. 

Home  CircDlation  not  Street  Sales 

i*  what  counts  in  making  advertis¬ 
ing  profitable. 

’THE  EVENING  WISCONSIN 
MILWAUKEE’S  POPULAR  HOME  PAPER 
is  admittedly  the  HOME  paper  of 
Milwaukee.  Every  paper  goes  di¬ 
rect  into  the  HOME  of  a  buyer. 
Milwaukee  is  the  most  prosperous 
city  in  the  country,  and  its  well- 
paid  artisans  have  the  money 
wherewith  to  buy,  and  they  believe 
in  the  honesty  and  integrity  of  The 
Evening  Wisconsin. 

What  have  you  to  offer? 


Rigid  examination  of  circulation  com 
plated  by  the  Association  of  American 
Advertisers.  Oct.  3.  1910. 


JOHN  W.  CAMPSIE.  Bosiasst  Msnsfer. 

CHAS.  H.  EDDY,  Foreign  Representative. 
New  York  Office,  1  Madison  Ave. 

Chicago  Office;  160  Michigan  Ave. 
(Robt  J.  Virtue.  Mgr.) 


9.11  .A.  M. — Business  literature. 

T wenty-minute  lecture — “  Purpose,” 
by  E.  St.  Elmo  Lewi.s,  Burroughs 
-Adding  Machine  Co.,  Detroit,  Mich. 
Fifteen-minute  lecture — ‘‘Custom,” 
by  W.  T.  Frisbie,  advertising  man¬ 
ager  L.  C.  Smith  &  Bros.,  Syracuse, 
N.  V. 

Fifteen-minute  lecture — “Abuse,” 
by  C.  R.  Lippman,  special  writer. 
New  York  City. 

Ten-minute  lecture — “The  .Appeal¬ 
ing  Communication,”  by  W.  V. 
Crawford,  advertising  manager 
-Sanger  Bros.,  Waco,  Texas, 
(jeneral  discussion  on  System,  Fol¬ 
low-up,  .Acknowledgment,  Mailing 
Lists,  etc.,  Ld  by  K.  L.  Murray,  ad¬ 
vertising  manager  Beatrice  Cream¬ 
ery  Co.,  Lincoln,  Neb. 

Technical,  Trade  and  Class 
Publications, 

Wesleyan  Hall. 

H.  G.  Lord,  Boston,  Chairman. 

9.30  A.  M. — Opening. 

9.41  -A.  M. — "Some  Problems  of  the 
Trade  Paper  .Advertisers,”  by  F.  R. 
Davis,  advertising  department.  Gen¬ 
eral  Eiectric  Co.,  Schenectady,  N. 
V.  Discussed  by  the  advertising 
managers  of  several  large  trade 
paper  advertisers. 

lo..3o  A.  M. — “Co-operative  Advertising 
Plans  for  Papers  in  the  Same 
Class.”  Dr.  E.  Edwin  Lewis, 
President  of  the  associated  medical 
papers  and  editor  of  ’.American 
.Medicine,  will  speak  for  the  asso¬ 
ciated  medical  press,  and  it  is  ex¬ 
pected  that  W.  H.  Ukers,  of  the 
Tea  and  Coffee  Trade  Journal,  will 
speak  for  the  associated  grocers’ 
press,  and  Waliace  Richardson,  of 
New  York,  for  the  farm  journals. 
Th:*  speakers  are  expected  to  tell 
what  has  been  done  in  these  lines 
and  the  benefits  that  have  accrued. 

11.20  A.  M. — •■‘Directory  Advertising.” 
This  subject  is  in  charge  of  the  As¬ 
sociation  of  .American  Directory 
Publishers,  and  the  discussion  will 
be  led  by  W.  O.  Foote,  of  Atlanta, 
fia.,  who  will  read  a  paper. 
Agricultural  Publ:c.ations, 

Gilbert  Hall. 

T.  W.  LeQuatte,  Des  Moines,  la.. 
Chairman. 

9.30  -A.  M. — Opening. 

9.41  .A.  M. — “Advertising  from  the 
Dealer’s  Standpoint,”  by  G.  B. 
Sharp,  advertising  manager  De 
Laval  Separator  Co. 

Discussion. 

10.45  A.  M. — “The  Effect  of  Advertising 
I'pon  the  Farmer  Himself,”  by 
Walter  D.  Ross,  Ross  Bros., 
Worcester,  Mass. 

Discussion. 

Il.-'IO  -A.  M. — “The  Importance  of  the 
Farnur  to  the  Agricultural  -Adver¬ 
tiser.”  hy  Dr.  C.  Wm.  Burkett, 
editor  .American  Agriculturist. 
Discussion. 

Daily  Newspapers, 

70  Tremont  St. 

Lafayette  Young,  Des  Moines,  la., 
Chairman. 

9.30  .•\.  M. — Opening. 

10.00  .A.  M. — “How  to  Improve  News¬ 
paper  Advertising,”  by  Charles  H. 
Grasty,  publisher  the  Baltimore  Sun, 
Discussion. 

ll.iK.).  .A.  M. — “Newspaper  .Advertising,” 
by  Louis  Wiley,  New  York  Times. 

11.30  A.  M. — “Newspapers  vs.  Maga¬ 
zines,”  by  Thos.  E.  Dockrell,  adver¬ 
tising  counse’or.  New  York. 

Outdoor  .Advertising, 

City  Club,  No.  9  Beacon  St. 

E.  C.  Donnelly,  Boston,  Chairman. 

9.30  A.  M. — Opening. 


9.11  .-X.  M. — “Bulletin  Sign  .Advertis¬ 
ing,”  by  O.  J.  Gude,  of  New  York. 

10.15  .'A.  M. — “Street  Car  -Advertising,” 
by  .A.  E.  MacBee,  vice-president 
Street  Railroad  Advertising  Co., 
of  New  York. 

10.41  A.  M. — Discu.'ision. 

11.15  -A.  .M. — “Electric  .Advertising 
Signs.”  by  L.  D.  Gibbs,  advertising 
manager  of  the  Edison  Electric  Il¬ 
luminating  Co.,  of  Boston,  .Mass. 

Periodicals. 

Chipman  Hall,  Tremont  Temple. 

David  G.  Evans,  New  York,  Chairman. 

9.30  -A.  M. — Opening. 

9.41  .A.  M. — “The  Publislitr  and  His 
Responsibility  for  the  Sins  of  Ad¬ 
vertising.” 

General  discussion,  three-minute 
speeches. 

10.30  A.  M. — “Improving  the  Position 
of  the  National  Advertiser  with  the 
Consumer  and  the  Trade,”  by 

G.orge  C.  Hobbs,  advertising  man¬ 
ager  United  States  Tire  Co.,  and 
Charles  M.  Wessels,  advertising 
counsel. 

Retail  .Advertising, 

Elks’  Hall,  No.  10  Somerset  St. 

E.  W.  Tully,  Boston,  Chairman. 

9.30  .A.  M. — Opening. 

9.45  A.  M. — “Creative  Imagination  Ap¬ 
plied  to  Retail  .Advertising,’’  by 
Joseph  H.  .Appel,  John  Wanamaker, 
Philadelphia,  Pa. 

10.20  .A.  M. — Discussion. 

10.55  .A.  M. — .Adjournment. 

Second  Session. 

11. OO  A.  M. — “The  New  Thought  in  Re¬ 
tail  Organization.” 

“The  Advertising  Manager  the 
Sole  Manager,”  by  C.  lulward 
Brett,  the  Wm.  Hengere  Co.,  Buf¬ 
falo.  N.  Y. 

11.20  .A.  M. — Discussion. 

11.30  .A.  M. — Organization  for  next  con¬ 
vention. 

12.00  M. — F'inal  adjournment. 

Municipal  and  State  Publicity, 
Twentieth  Century  Club,  No.  3  Jay  St. 

Thomas  F.  Anderson,  Boston,  Chairman. 

9.30  A.  M. — Opening. 

9.45  A.  M. — -Address  by  George  S. 
Lenhart,  secretary  and  director  the 
Atlantic  City  Publicity  Bureau. 
Address  by  Granville  M.  Hunt, 
chairman  Conventions  Committee, 
Washington,  D.  C. 

Discussion. 

All  Departments. 

12.00  M. — Special  lunches  provided  by 
individuals  and  organizations. 

3.00  P.  M. — Closing  session,  Ford  Hall. 
Election.  Choice  of  convention 
city,  etc. 

Convention  adjourns. 

7.00  P.  M. — Banquet  to  the  delegates 
by  the  P.  P.  A.  at  Symphony  Hall. 
“Advertising  and  Historic  Reputa¬ 
tions,”  by  John  Kendrick  Bangs. 
“.Advertising  and  Popular  Credul¬ 
ity,”  by  Eibert  Hubbard. 
■‘Advertising  to  Sway  Public  Opin¬ 
ion,”  by  William  G.  McAdoo,  of 
New  York. 


Newspaperman  Killed. 

George  Brown,  of  New  York  City,  a 
newspaper  circulation  promoter,  was 
killed,  Carl  H.  Thalimer,  sporting  edi¬ 
tor,  and  Fred  Doubleday,  reporter  on 
the  Washington  Record,  and  J.  Cephus 
Guthrie,  chauffeur  of  an  automobile 
company  at  Washington,  Pa.,  were  hurt 
at  Cannonsburg,  Pa.,  on  July  6,  by  the 
overturning  of  the  touring  car  in  which 
they  were  riding.  The  car  was  a  prize 
in  a  newspaper  contest  and  was  being 
tested. 


LIST  OF  MEMBERS. 

The  .\s=i>ciation  of  .Advertising  Clubs 
of  -America  is  composed  of  the  follow¬ 
ing  individual  club= : 

ABILENE,  TEX.  —  .Abilene  Ad 
League.  President,  Geo.  L.  .Minter; 
secretary,  W'.  J.  Eulwiler. 

ATL.ANT.A,  GA. — .Ad-Men’s  Club  of 
.Atlanta.  President,  Paul  P.  Reese, 
Whitehead  &  Hoag;  secretary,  b'reil 
Houser,  t<47  Equitable  Building. 

BOSTO.X,  M.ASS. — Pilgri.m  Public¬ 
ity  -Association.  President,  George  W. 
Coleman,  348  Congress  street ;  secretary, 
Carroll  1.  Swan,  21  Milk  street. 

BALTLMORE,  .\1D.— Baltimore  Ad 
Club.  President,  J.  E.  M.  Raley,  4304 
Main  avenue  ;  secretary,  Leslie  H.  Peard, 
Hutzlers.  , 

CED.AR  R.APIDS,  LA. — Cedar  Rapids 
Ad  Club.  President,  Geo.  H.  Boyson; 
secretary,  J.  L.  Mattson. 

CHARLESTON,  S.  C.— Charleston 
Advertising  Club.  President,  M.  C. 
Maxwell,  Rhodes  F'ur  Co. ;  secretary,  E. 
W.  Kracke,  575  King  street. 

CHATTAN’OOGA,  T  E  N  N.— Ad- 
Me.n’s  Club  of  Chattanooga.  Presi¬ 
dent,  Harry  Stoops,  Stoops  Bill  Posting 
Service;  secretary,  Emil  Bauer,  Chatta¬ 
nooga  News. 

CHIC.AGO,  ILL. — -Agate  Club.  Pres¬ 
ident,  W.  R.  Emery,  Everybody’s  Maga¬ 
zine  ;  secretary,  Edgar  G.  Criswell. 
Doubleday/  Page  &  Co. 

Chicago  .Advertising  .AssociArioN. 
President,  J.  R.  Woltz,  Farm  Life  Pub. 
Co.;  secretary,  F.  .A.  Howard,  Binner- 
Wells  Co. 

CINCINN.ATI,  O. — The  .Advertisers’ 
Club  of  Cincinnati,  118  East  Fourth 
street.  President.  Ph.  Morton,  care 
Morton  -Art  Bulletin  System ;  secretary, 

H.  E.  Hall,  office  in  the  club. 

D.ALL.AS,  TEX. — Dallas  .Advertis¬ 
ing  Le.ague.  President,  I'red  E.  Johns¬ 
ton,  manager  Johnston  Ptg.  and  Adv. 
Co.,  410  Jackson  street;  secretary,  R. 
Haughton,  Farm  and  Ranch. 

DE.XVER.  COLO. — The  .Advertising 
Club  of  Denver.  President,  Charles  J. 
Babcock,  care  of  Gano-Downs ;  secre¬ 
tary,  P.  D.  Whitaker,  1515  Tremont 
place. 

DES  MOIXES,  lA.— Des  Moines 
Ad-Men’s  Club.  President,  T.  L.  Le 
Quatte,  care  Successful  F-arming;  secre¬ 
tary,  W.  M.  Eldred,  manager  Michell 
■Adv.  .Agency,  322-323  Flynn  Building. 

F'ORT  WORTH,  TEX. — Advertising 
Men’s  Club.  President,  Ernest  Andrews, 
Monnig  Dry  Goods  Co.;  secretary  (cor¬ 
responding),  A.  L.  Shuman,  Star-Tele- 


How  the  Big  Stores  of  Philadelphia 
Sell  Things  to  Germans 

It’s  interesting  to  know  that  the  great 
department  stores  of  Wanamaker,  Gim- 
hef  Bros.,  Strawhridge  &  Qothier,  Snel- 
lenburg’s  and  Lit  Bros,  use  over  two 
million  lines  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  60,000  German  hornet.  'Thia  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses.  The 

Evening  Democrat 
Snnday  Gazette  Weekly  Gazette 
Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  display  advertising  printed  in  each  of 
the  Philadelphia  morning  newspapers 
from  March  1  to  March  81,  1911: 

First  Newmaper .  404.406  Lines 

GAZKTTB  . 382,119  " 

Third  Newspaper .  848,740  " 

Fourth  Newspaper .  889,806  " 

Fifth  Newspaper .  867,700  “ 

Sixth  Newspaper .  886,960  “ 

The  German  Gazette  Publislung  Co. 

PHILADELPHIA 


lO 
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gram;  secretarj-  (recording),  David 
L’ngar,  Western  Engraving  Co. 

GK.\ND  RAPIDS,  MICH.— Grand 
Rapids  .Advertising  Club.  President, 
P.  F.  Steketee,  Steketee  &  Sons ;  secre¬ 
tary,  E.  J.  Slemons,  The  Evening  Press. 

H.ARTLEY,  I.A.— The  Hartley  Ad- 
Men’s  Club.  President,  Julius  Krebs; 
secretary,  Eugene  B.  Peck. 

HUNTINGTON,  W.  V.A— Hunt¬ 
ington  Ad  Club.  President.  K.  E. 
Adams;  secretary,  Dennis  McNeil. 

HOUSTON,  TEX.— Houston  Al 
uRi.^FT  Club.  President,  Oscar  Wells. 
Commercial  .National  Bank;  secretary, 

C.  L.  Sykes,  (Jalvestou- Houston  Inter- 
urhan. 

INDIANAPOLIS,  INI).  —  .Wsi  kipi 
Club  of  I.vdi.nna..  President,  W.  W. 
Hudson,  tne  W  averly  Co.;  secretary.  11. 
J.  Pomcrov,  the  Starr  Piano  Co. 

lOW'.A  CITY,  IA.-.\d  Club.  I'resi- 
ilent,  George  S.  Banta,  Banta  .Advertis¬ 
ing  Service;  secretary,  Morris  Lichten¬ 
stein.  Wilbur  Bros. 

JERSEY  CITY.  N.  J.— Jersey  Cliv 
-Ad-Men's  Club.  President,  J.  F.  O’Mea- 
lia,  Jersey  City  B.  P.  t O..  1*9  (ireene 
street ;  secretarv,  T.  t'.  Whiteman. 

KANSAS  CITY,  MO.— Kans.\s  Cirv 
.Vdvertising  Club.  President.  Lewis  II. 
.Scurlock,  Provident  Land  Co. ;  seere- 
tarv,  S.  N.  Sputts,  Capper  Publications. 

LEAVEN  WORT  1 1,  KAN.— Leaven¬ 
worth  .Ad  Club.  President,  C.  F.  Men- 
sing.  311  Delaware  street;  secretary,  W. 
H.  Bowman,  415  Delaware  street. 

LINCOLN,  NEB. — Lincoln  Ad  Club. 
President,  S.  R.  McKelvie.  Nebraska 
Fanner;  secretary,  William  Hyte,  Lin¬ 
coln  Paper  Co. 

LOUISVILLE,  KY.  —  Advertisers' 
Club  of  Louisville.  President,  E.  .A. 
Jones,  Louisville  Times;  secretary, 
Thomas  E.  Basham,  300  Commercial 
Building.  , 

The  Advertising  Club,  U.MVERsrn 
OF  WiscoNSi.v.  President,  Edwin  Kohl. 
I’niversity  of  Wisconsin ;  secretary, 
Karl  .M.  Mann,  C14  Langdon  street, 
Madison,  Wis. 

.MART,  TEX.— .Mart  Ad  Club.  Pres¬ 
ident,  J.  L.  Spencer,  Adv.  Mgr.  Wilson 

D.  G.  Co. ;  secretary,  J.  E.  Surratt,  Com¬ 
mercial  Club. 

MILW.AUKEE,  WIS. — The  .Adver¬ 
tisers’  Club  of  Milwaukee,  132-134 
Third  street.  President.  .A.  M.  Candee. 
3G(i  Kane  place ;  secretary,  .A.  R.  Well¬ 
ington,  Wilbur  Stock  Food  Co. 

MINNEAPOLIS,  .MINN.— The  Pub¬ 
licity  Club.  President,  G.  Roy  Harris ; 
secretary,  .Alexis  Caswell,  8^13  Plymotitli 
Building. 

MUSCATINE,  lA. — Muscatine  Ad 
Club.  President,  F.  W.  Eichoff;  secre¬ 
tary,  F.  D.  Throop.  , 

NEOSHO.  MO. — Neosho  .Ad  Club. 
President,  II.  S.  Sturgis;  secretary, 
Jno.  W.  Robison. 

NEWTON,  lA. — Newton  .Advertis¬ 
ing  Club.  President  James  R.  Rhodes; 
secretary,  Fred  A.  Jones. 

NEW  YORK  CITY,  N.  Y.— .Adver¬ 
tising  Men’s  League.  President,  W.  H. 


Hy  coHrtcs\  Crafyliic  .-icts,  Bostou. 

FORD  ilALL. 

>FFICI.\I.  HK.AIMJI  AKTKKS  OF  THK  SEVENTH  l\NNU.M-  0)\VE.\I!<»\  .\SS<KI.\TKH  ADVER¬ 
TISING  (  Li  ns  OF  AMKKU  A. 


Mr.  Lovejoy  Says: 

H  F.  Hcnrichs,  Newspaper  Broker,  Litch¬ 
field.  Ill  : 

Mr.  Henrichs — 1  want  to  say  your 
agmey  is  a  good  one.  as  I  did  not  ex^ct 
so  quick  a  deal  when  1  listed  the  plant 
with  you  a  month  ago. 

V.  H.  LOVEJOY.  Jefferson,  la. 


GOTHAM  GOSSIP  ” 

i(  the  newsiest,  snappiest,  breesiest  and 
bHahteat  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newapapera.  Only  one  paper  in 
a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


Ingersoii,  313  Fourili  awnuc;  secretary, 
G.  A.  Dennison,  37.'(  De  Kalb  avenue, 
Brooklyn. 

The  Daily  Newspaper  Club,  803 
World  Building.  President,  I.ouis  Wiley, 
c.Tre  New  York  Times;  general  man¬ 
ager,  E.  W.  .Allen. 

Quoin  Club.  President,  Charles  D. 
Spalding,  McCall’s  Magazine ;  secretary, 
Russell  Doubleday,  Doubleday,  Page  & 
Co. 

Representatives  Clitb.  President. 
David  D.  Lee,  care  Suburban  Life,  334 
Fourth  avenue;  secretary,  M.  G.  Simon¬ 
son,  Good  Housekeeping,  ^181  I'ourth 
avenue. 

OKLAHO-MA  CITY,  OKLA.— OKUt- 
HOMA  City  Ad  Club.  President,  Will¬ 
iam  Taylor,  care  Scott  Braden  Co. ;  sec¬ 
retary,  H.  C.  Martin,  the  Classen  Co. 

O.MAH.A,  NEB— Om.mi.x  .\ii  Club. 
President,  Henry  R.  Gering,  care  Henry 
R.  Gering  Co. ;  secretary,  -A.  L.  Gale, 
Darlow  Adv.  Agency,  230  Bee  Building. 

PITTSBURG,  P.A.— The  Manufac¬ 
turers’  Publicity  .As.sociation.  Presi¬ 
dent,  Colver  Gordon,  H.  J.  Heinz  Co.; 
secretary,  Chas.  W.  Brooke,  012  Ma- 
!  chesney  Building. 

PORTLAND,  ORE. — Ad  Club.  Pres¬ 
ident,  David  N.  Mosessohn,  care  Moses- 
'  .sohn  Adv.  Agency;  secretarv-,  H.  Waters 
Johnston,  Schmidt  Lithograph  Co. 

PROVIDENCE.  R.  I.— Town  Cr.er.s’ 
Club  of  Rhode  Island.  Chief  crier, 
Frederick  \V.  Aldred,  B.  H.  Gladding 
Dry  Goods  Co.;  scrivener,  W.  E.  Bin- 
ford. 

1  ROSWELL,  N.  M.— Roswell  Ad 
Club.  President,  Joe  Cato,  care  Morri¬ 
son  Bros. ;  secretar>-,  N.  O.  Shanks. 
Stine  Shoe  Co. 


ST.  JOSEPH,  .MO.— St.  Joseph  .Ad 
Club.  President,  Ernest  M.  Lindsay; 
secretary,  l-'rank  R.  Rose.  \\IV2  South 
Seventh  street. 

ST.  LOUIS,  .MO. — .Vdvertising  Men's 
!  Lkvgue.  President,  I.  H.  Sawyer,  care 
'  of  the  Brown  Shoe  Co.;  secretary,  Har- 
1  TV  Mever,  care  Dittmann  Shoe  Co. 
j  ’  ST.’  PAUL.  .MINX.— Town  Criers 
!  Club.  President,  Jesse  H.  .Neal,  secre- 
j  tary  St.  Paul  Rooting  Cornice  &  Orna- 
I  ment  Co.;  secretary,  Harr}-  M.  Breslin, 

:  advertising  manager  b'airlianks- .Morse 

Co. 

i  S.M.r  LAKE  CITY,  UT.Vl  1.— S.m.t 
,  L.\ke  .Ad  Club.  President,  T.  F. 
Thomas;  secretary,  John  1).  Giles.  Giles 
.Vdv.  .Vgency. 

S.AN  FR.AXCISCO,  C.VL.— .Advertis¬ 
ing  .Association  of  San  Francisco. 
President,  Win.  Woodhead,  313  Battery 
street ;  secretary,  Frederic  S.  Nelson. 
121  Post  street. 

SKATTLE,  WASH.  -Publicity 
Club.  President,  Jos.  Blethen,  cart  the 
Times:  secretary,  .A.  J.  Izzard,  1604 
I'ourth  avenue. 

SIOU.X  CITY,  I.A.— Sioux  City  .Ad 
Club.  President,  Geo.  C.  Scott;  secre¬ 
tary.  I.  W.  Johnston,  Sioux  City  Brew- 
erv. 

SIOUX  FALLS.  S.  D.— The  Ad 
Club.  President,  E.  J.  Mannix,  the 
'  Commercial  News ;  secretary,  A.  J. 
Beck. 

I  SPRINGFIELD.  MASS.— The  Pub- 
;  i.K  ity  Club.  President.  Chas.  .A.  Stein, 
i  J.  Stevens  .Arms  &  Tool  Co.,  Chicopee 
j  Falls.  Mass.;  secretary,  E.  H.  Marsh. 
'  Bessc  Building. 

SYR.ACUSE,  N.  Y. — Syracuse  -Ad¬ 
vertising  Men’s  Club.  President.  Wal¬ 
ter  B.  Cherry,  Merrell-Soule  Co. ;  secre¬ 


tary,  Leo  C.  Harte,  Newman  Chase  Co. 

"rOLEDO,  O. — Toledo  Advertising 
Club.  President,  Chas.  W.  Dowd;  sec¬ 
retary,  H.  H.  Stalker. 

TOPEK.A,  K.ANS. — Topeka  Adver¬ 
tising  Club.  President,  N.  B.  Burge, 
New-  England  Building;  secretary,  R.  P. 
Locke,  The  State  Journal. 

TRAVERSE  CITY,  MICH.— Tr.\- 
VERSE  City  Ad  Club.  President,  Jens  C. 
Petersen ;  secretary,  Charles  J.  Helm. 

WASHINGTON,  D.  C— Advertising 
League.  President,  John  E.  Shoemaker. 
W  ashiiigton  Bill  Posting  Co. ;  secretary. 
H.  B.  Hoffman,  Coca-Cola  Co. 

WICHITA  FALLS,  TEX.— Wichita 
Falls  .Ad  Club.  President,  Marvin 
Smith,  manager  W.  B.  McClurkan  & 
Co. ;  secretary,  F.  Happy  Day,  Chamber 
of  Commerce. 

WINNIPEG,  M.AN. — Wi.nnipeg  .Ad¬ 
vertising  Club.  President,  John  J. 
Foot,  McClary  Mfg.  Co. :  secretary, 
Chas.  O.  Smith,  McConnell  &  Ferguson 
.Adv.  .Agency. 

MISCELL.ANEOUS.  —  .A  s  sociated 
Billposters’  .Advertising  Club.  Presi¬ 
dent,  P.  J.  Mc.AIiney,  St.  Louis  Bill 
Posting  Co.,  St.  Louis  Mo. ;  secretary, 
Edward  E.  'Trelz,  1620  Steger  Building, 
Chicago,  111. 

.As.sociation  of  .American  Directory 
Publishers.  President.  .A.  V.  Williams, 
box  225,  Cincinnati,  O. ;  secretary,  Wm. 
il.  Bates,  202  East  Twelfth  street.  New 
York. 

National  Associatio.n  of  Advertis¬ 
ing  Novelty  Manufacturers.  Presi¬ 
dent,  H.  B.  Ilardenburg,  H.  B.  Harden- 
hurg  Co.,  New-  A'ork  City;  secretary,  F. 
-A.  Geiger,  41  North  Grove  street,  Ir¬ 
vington,  N.  J. 

Farm  Press  Club.  President,  C.  C. 
Rosewater,  Twentieth  Century  Farmer, 
Omaha,  Neb.;  secretary,  W.  G.  Camp¬ 
bell.  the  Fruit  Grower,  St.  Joseph.  .Mo. 


Court  Protect*  Publither*. 

Taking  a  paper  out  of  the  Post  Office 
makes  the  recipient  liable  for  the  bill. 
O.  1).  Austin,  a  Butler,  Mo.,  publisher, 
sent  his  paper  to  Charles  Burge.  The 
latter  paid  for  it  twice  and  then  refused 
to  pay  again.  He  said  he  ordered  it 
stopped.  But  the  Court  of  .Appeals 
holds  that  mere  acceptance  of  the  paper 
created  a  liability.  It  adds: 

"The  preparation  and  publication  of 
a  newspaper  involves  much  mental  and 
physical  labor  as  well  as  an  outlay  ot 
money.  One  who  accepts  the  paper  hy 
continuously  taking  it  from  the  Post 
Office  receives  a  benefit  and  pleasure 
arising  from  such  labor  and  expendi¬ 
ture  as  fully  as  if  he  had  appropriated 
any  other  produc;  of  another’s  labor, 
and  by  such  act  be  must  be'  held  lia¬ 
ble  for  the  subscription  price." 


rile  Indian  Journal,  luiblislied  at  Eu- 
faula,  is  the  oldest  newspaper  in  Okla¬ 
homa.  It  was  established  about  1870 
as  the  organ  of  the  Creek  Indian  nation. 
Dr.  R.  B.  Bufford  is  the  editor  and 
publisher. 
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Only  3  Cities  in  France 

Paris,  Marseilles  and  Lyons 

exceed  in  numbers  the  French  population  of  Montreal. 

Montreal’s  400,000  prosperous  French-speaking  citi¬ 
zens  can  only  be  reached  through  the  columns  of  papers 
printed  in  their  own  language. 

La  Presse  covers  the  French  Canadian  field  thoroughly 
Its  local  circulation  in  Montreal  is  greater  than  the  num¬ 
ber  of  French  homes  in  greater  Montreal,  and  larger  by 
about  60,000  copies  than  any  other  French  daily  in 
Canada. 

The  quality  of  this  circulation  may  be  judged  by  the 
fact  that  it  carries  the  advertising  of  the  largest  Ameri¬ 
can  and  Canadian  firms  advertising  in  the  French 
Canadian  field. 

It  will  pay  you  to  look  into  this  matter  further  if  you 
are  in  search  of  new  pastures.  Ask  for  information. 


LA  PRESSE 

MONTREAL,  CANADA 

Largest  daily  circulation  In  Canada  without  oxception. 
Sworn  daily  avcrafe  circulation  for  Jnnc»  1911, 

104,002 

Special  United  States  Representatives 

WM.  J.  MORTON  COMPANY 

Brunswick  Bldp.  Hartford  Bids* 

New  York  '  Chicago 


NORTHWESTERN  NEWS. 

-  i 

What  the  Authors  and  Newspapers  | 

Are  Doing — Pullman  News  Sold  to  i 

William  Goodyear — Wedding  Bells  ; 

Ring  in  Spokane — Inland  Herald  i 

Receiver  Discharged.  | 

(Special  Correspondence.)  \ 

Si'OKANE,  Wash.,  July  24. — Mrs. ! 
Robert  E.  Strahorn,  of  Spokane,  wife 
of  the  vice-president  of  the  third  divis¬ 
ion  of  the  Uregon-Washington  Railroad 
&  Xavigation  Co.,  is  the  author  of 
■■Fifteen  Thousand  Miles  by  Stage,”  a 
volume  of  700  pages,  issued  by  the  Put¬ 
nam  Publishing  Co.,  of  New  York.  The 
work,  which  is  embellished  with  300  il¬ 
lustrations,  100  of  which  are  from  draw¬ 
ings  by  Charles  Russell,  occupied  six 
years  in  preparation  and  is  the  story  of 
the  Strahorn’s  wedding  trip  across  the 
western  country  in  1877,  before  a  rail¬ 
road  had  been  built  in  the  Far  West. 
She  was  the  first  white  woman  to  tra¬ 
verse  what  is  now  the  Yellowstone  Na¬ 
tional  Park.  Every  page  breathes  the 
true  western  spirit  and  pictures  the 
growth  of  hamlets  to  important  cities. 
Mrs.  Strahorn  has  written  extensively 
for  the  press.  Her  husband  was  war 
correspondent  for  the  Chicago  Tribune 
and  the  Rocky  Mountain  News  during 
the  Indian  outbreak,  in  which  General 
Custer  and  his  men  were  massacred  by 
the  reds. 

Harold  Morton  Kramer,  formerly 
editor  of  the  F'rankfort  (Ind.)  Times, 
who  was  a  newspaper  writer  in  Spokane 
in  the  early  days,  has  a  book  in  press 
which  will  be  issued  in  September  called 
■'The  Rugged  Way,”  and  deals  with 
events  in  eastern  Washington  and  north¬ 
ern  Idaho.  Mr.  Kramer  is  the  first 
novelist  to  make  use  of  the  fires  which 
swept  the  Idaho  forests  last  summer,  en¬ 
tailing  the  loss  of  the  lives  of  100 
rangers  and  property  losses  estimated 
at  hundreds  of  thousands  of  dollars. 
Lothrop,  Lee  &  Shepard,  Boston,  are  the 
publishers  of  ■■The  Rugged  Way.” 

John  11.  Williams,  formerly  a  news¬ 
paper  man  in  Spokane,  who  wrote  ■■The 
Mountain  that  was  God,”  a  scenic  book 
that  has  served  the  State  of  Washington 
in  an  unique  and  valuable  way  ,has  re¬ 
ceived  an  offer  from  the  Sierra  Club  of 
California,  through  John  Muir,  to  pre¬ 
pare  a  similar  work  on  Yosemite  and 
the  Sierras. 

Lewiston  (Idaho)  Evening  Teller, 
one  of  the  oldest  newspapers  in  the 
Northwest,  has  suspended  publication  as 
a  daily  and  will  hereafter  appear  as  a 
weekly,  issued  on  Saturday  afternoon. 
It  will  resume  as  a  daily  as  soon  as 
business  conditions  warrant  the  change. 
The  Teller  was  established  as  a  weekly 
paper  in  187(1  by  Alonzo  Leland,  father 
of  Charles  Leland,  controller  of  Lewis¬ 
ton,  who  went  to  north  Idaho  during  the 
Florence  mining  camp  excitement  in 
1861.  He  and  his  sons  ran  the  publica¬ 
tion  until  1891,  when  they  sold  it  to  C. 

Foresman,  who  made  it  a  semi-week¬ 
ly  and  eventually  converted  it  into  a 


The  Motion  Picture  Story 
Magazine 

A  unique  Magazine  of  large 
National  circulation  covering  a 
field  not  reached  by  the  other 
monthlies. 

General  advertisers  can  not 
afford  to  over  look  the  field  cov¬ 
ered  by  this  Magazine. 

The  M.  P.  Publishing  Co. 

26  Court  St.,  Brooklyn,  N.  Y. 


daily.  It  was  acquired  by  the  Commer¬ 
cial  Trust  Co.  four  years  ago,  and  it 
has  been  under  its  management  until  its 
suspension. 

William  Goodyear,  editor  and  pub¬ 
lisher  of  the  Colfax  (Wash.)  Com¬ 
moner,  the  Pullman  (Wash.)  Herald 
and  tlie  Pacific  Farmers’  Union,  has 
bought  the  plant  of  the  Pullman  News, 
which  is  to  be  consolidated  with  the 
Pullman  Herald  and  its  printing  plant 
merged  with  that  of  the  Herald  and 
Union.  He  also  will  print  the  Ever¬ 
green,  a  college  weekly,  and  the  Agri¬ 
culturist,  a  monthly  publication  issued 
by  the  Department  of  Agriculture  of 
the  State  College  of  Washington.  W. 
O.  Thomason,  who  was  editor  of  the 
News,  will  engage  in  the  practice  of 
law  in  Okanogan  County.  The  News 
was  organized  by  J.  J.  Murray  and  sold 
a  year  ago  to  Mr.  Thomason. 

Edward  Reitzel,  a  former  lessee  of 
the  Idaho  Press,  and  Thomas  McCabe, 
formerly  of  the  Wallace  National  Bank, 
have  purchased  the  Wallace  (Idaho) 
Miner,  one  of  the  oldest  weeklies  in 
the  Coeur  d’  Alene  district,  from  George 
F.  Stoney  and  W.  H.  Herrick.  Mr.  Reit¬ 
zel  will  be  editor,  Mr.  McCabe  taking 
charge  of  the  business  end.  Messrs. 
Stoney  and  Herrick  will  devote  their 
attention  to  mining. 

George  Varnell,  sporting  editor  of  the 
Spokane  Chronicle,  and  Miss  Elizabeth 
Winston  were  married  at  the  home  of 


the  bride  a  few  days  ago.  Mr.  Varnell 
is  a  graduate  of  the  University  of  Ken¬ 
tucky  and  attended  the  University  of 
Chicago.  He  is  one  of  the  best  known 
athletes  in  the  Northwest,  playing  on  the 
S.  A.  A.  C.  teams.  He  also  officiated 
in  most  of  the  northwest  intercollege 
games  last  fall. 

George  H.  Armitage,  formerly  court¬ 
house  reporter  for  The  Spokesman  Re¬ 
view,  and  Miss  Laura  E.  Beltz,  of  St. 
Louis,  Mo.,  were  married  at  the  home  of 
Rev.  B.  C.  Preston,  in  Spokane,  on  July 
14.  Mr.  Armitage  is  associated  with 
the  law  firm  of  Nuzum  &  Nuzum.  He 
saw  service  in  the  Philippines  and  has  a 
wide  acquaintance  among  newspapers  in 
the  Middle  West. 

Fred  H.  Sammis,  receiver  for  the  In¬ 
land  Herald  Publishing  Co.,  organized 
in  Spokane  by  Allen  Haynes,  has  been 
discharged  by  Judge  W.  A.  Huneke,  of 
the  Spokane  County  Superior  Court, 
thus  closing  a  newspaper  venture  which 
cost  the  stock  and  bondholders  about 
$000,000.  The  final  report,  which  was 
approved,  shows  the  stockholders  will 
not  receive  a  penny.  The  receiver’s  fees 
amounted  to  $3,000.  A  battery  of  nine 
machines  has  been  returned  to  the  Mer- 
genthaler  Co.  August  Wolf. 


Beginning  with  Aug.  1  the  West  Vir¬ 
ginia  Farm  Journal,  published  for  sev¬ 
eral  years  at  Fairmount,  will  be  moved 
to  Parkersburg. 


CLUBS  AND  ASSOCIATIONS. 

The  Alabama  Press  Association  held 
ts  fortieth  annual  session  at  Montgom¬ 
ery  July  11. 


.An  increase  of  twenty-five  per  cent, 
or  more  is  expected  within  the  next 
year  in  the  membership  of  the  Southern 
California  Editorial  Association,  which 
already  is  said  to  be  the  strongest  in 
the  State.  With  the  prospective  addi¬ 
tions,  the  organization  will  take  rank  as 
one  of  the  largest  on  the  Pacific  coast. 
The  total  membership  now  approximates 
170.  It  is  hoped  to  reach  the  250  mark 
within  the  next  twelve  months. 


Fifteen  members  of  the  Chicago  Ad¬ 
vertisers’  Association  were  the  guests 
of  the  Rockford  (Ill.)  -Ad  Club  at  an 
outing  and  barbecue  last  Tuesday.  A 
ball  game  was  a  feature,  which  was 
won  by  Chicago,  with  a  score  of  12  to  8. 

Members  of  the  Minnesota  Editorial 
.Association  will  enjoy  another  excursion 
on  the  Great  Lakes  this  year.  A  party 
limited  to  seventy-five  will  take  passage 
on  the  steamer  Hamonic  at  Duluth,  Aug. 
19,  and  go  as  far  as  Detroit,  returning 
by  the  same  boat  and  reaching  Duluth 
Aug.  26,  a  tour  of  1,600  miles  on  Lakes 
Superior  and  Huron.  Stops  will  be 
made  at  Port  .Arthur,  Sault  Ste.  Marie, 
Sarnia  and  Detroit.  The  party  will  be 
limited  to  members  of  the  association 
and  their  families. 


The  annual  outing  of  the  Pennsyl¬ 
vania  Editorial  .Association  came  to  a 
dose  last  Saturday.  This  year’s  iten¬ 
erary  included  Philadelphia,  Baltimore, 
Norfolk,  Old  Point  Comfort,  Hampton 
Roads,  Narragansett  Pier,  Newport  and 
Boston. 

Call*  Weekly  Paper  Official  Bible. 

C.  W.  McMurran,  the  well  known  New 
York  newspaper  man,  author  and  globe 
trotter,  recently  paid  high  compliment 
to  the  Hightstown  (N.  J.)  Gazette  upon 
the  occasion  of  the  sixty-third  anniver¬ 
sary  of  the  founding  of  that  paper. 
Hightstown  is  Mr.  McMurran’s  birth¬ 
place  and  the  Gazette  occupies  a  w'arm 
spot  in  his  heart.  Writing  in  a  recent 
issue  of  that  paper  he  says  in  part : 

The  Gazette  becomes  the  official  bible 
of  the  town,  as  weekly  are  recorded  the 
births,  marriages,  deaths  and  the  doings 
of  the  families  in  and  about  the  town. 
The  Gazette  is  to  Hightstown  one  of 
its  most  important  and  potent  factors. 
The  newspaper  of  any  town  or  city,  be¬ 
come  the  commercial  looking  glass.  The 
value  of  the  Gazette  to  Hightstown  is 
in  its  unsoiled  reputation,  its  probity 
and  justice,  its  coming  out  strong  and 
fearlessly  for  what  is  right  and  honor¬ 
able,  at  all  times,  which  is  beneficial  and 
uplifting  to  the  community. 


The 

Columbian  -  Sterling 
Publishing  Co. 

Publisher*  of 
Hampton's  Magazine 
Columbian  Magazine 
Sterling  Magazine 
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Orff’s  Farm  Review 
American  Woman’s  Review 
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ONE  OPERATOR,  SiM 

OM POSED  the  following  specimen  ad.  During  the  operation  he  did  not  leave  his  seat  nor 
stop  the  machine  for  any  exchange  of  magazines,  matrices,  molds,  or  liners.  The  copy 
was  taken  from  an  ad  in  a  New  York  Daily.  Note  the  variety  and  yet  pleasing  uniformity  of 
STYLE  in  this  Linotype  setting. 

50,000  GARMENTS  AT  ONE-HALF  OFF  REGULAR  PRICES 

This  sale  presents  the  surplus  stocks  of  several  of  the  foremost 
underwear  makers.  We  have  added  thousands  of  our  own  garments, 
at  prices  that  will  make  them  eagerly  sought  for. 


1  non  Women’s  Drawers.  Kinds  that  Qfin  Women’s  Combinations.  $1.00  and  $1.25 

±>1/1/1/  regularly  at  39c.  Cambric,  are  the  regular  prices.  Fine  nainsooks, 

French  band,  embroidery  trimmed.  No  OQ^  full  circular  drawer  or  skirt  with  cover. 
mail  orders  filled .  ^«/C/  Embroidery  or  lace  ti'immed .  It/C 


Xipht  (Jowns.  Being  samples,  there 
are  only  one  or  two  of  a  kind.  Fine 
nainsooks,  trimmed  with  neat  em¬ 
broideries  or  fine  laces,  beading  and 
wa.sh  ribbons.  Regular  (PI  A  A 
values  $1.50  and  $1.75,  at. .  «1J±»\/Vf 

Combinations.  Of  nainsook,  princess, 
or  Freiicn  models,  trimmed  with  em- 
broiderv  and  laces.  V'alue  (PI  QC 
$2.50,  at .  tP±«I/0 


Combinations.  Fine  nainsooks,  cre- 
pons,  or  crossbar  lawns  in  cover  and 
drawer  or  skirt,  with  medallions, 
laces,  and  ribbons,  or  embroidery 
trimmed,  beading  and  rib-  (PI  A  A 
bons.  Regularly  $1.39,  at  V-l-*v\/ 

Night  Gowns.  Of  nainsooks,  prettily 
trimmed  with  laces,  embroidery, 

and  ribbons.  Value  $2.00,  $1.50 


Combinations.  Of  nainsook,  lace  or 
ribbon  trimmed.  Value  FA 

$2.00,  at .  tpl.OU 

Combinations.  Of  nainsooks  elabo¬ 
rated  with  embroidery,  (PO  AF 
and  ribbons.  Value  $4,  at  ViU»J/0 
Night  Gowns.  Nainsooks  elaborately 
trimmed  with  medallions,  laces,  rib¬ 
bons,  and  fine  embroidery.  (PQ  AF 
Values  $4.00  and  $4.50,  at 


QAA  Women’s  Night  Gowns.  Regularly  re-  1  AAA  Women’s  Corset  Covers.  Kinds  regu- 
tailed  at  75c.  Nainsook  or  Cambric,  retailed  at  50c.  Fine  nainsook, 

trimmed  with  laces  or  embroidery  and  trimmed  with  embroidery,  laces,  bead-  QQ^ 

ribbon.  No  mail  orders  filled .  ing,  and  ribbon.  No  mail  orders  filled. 


59c 


ing,  and  ribbon.  No  mail  orders  filled. 


This  Sale  Should  Appeal  lo  the  Women  Who  Appreciate  Bargains  in  Dainty  Underwear 


FACES  USED 

Itt  Magazine —  8  pt.  Century  Expanded  with  Century  Bold 
2d  Magazine — 10  pt.  Century  Expanded  with  Century  Bold 

3d  Magazine - 14  pt.  Century  Expanded  with  Century  Bold 

4th  Magazine — 18  and  30  pt.  Gothic  Condenced  No.  2 
18  and  24  pt.  Advertising  Figures 


4  Body  Sizes  3  Measures 

8  Text  Faces 
2  Sizes  Ad  Figures 


IT  IS  IMPOSSIBLE  TO  DUPLICATE  THIS  WORK  OF  ONE  LINOTYPE  i 

produced  by  several  distinct  units  of  differing  operations  in  the  han< 

“THE  LINOTYPE  WA 


OTHER  QUICK  CHANGE  MODELS: 

Model  5,  Single  Magazine  Linotype  Model  4,  Double  Magazine  Linotype 

Model  8,  Three  Magazine  Linotype 


J0NEM0DE9 


HE  KEYNOTE  to  scientific  management  in 
composing  rooms,  as  elsewhere,  is  STANDARD- 
IZATION.  There  is  but  ONE  WAY  to  standardize 
methods  profitably  in  the  newspaper  composing  room 

and  that  is 

The  Linotype  Way 

THE  LINOTYPE  is  the  only 

composing  machine  on  which  depart¬ 
ment  store  ad  work  like  this  sample  can 
be  produced  by  ONE  MAN  m  a  single 
operation  from  ONE  MACHINE, 
MIXING  METHODS  and  particularly  mixing 
methods  UNNECESSARILY,  is  neither  in  tune 
with  scientific  management  nor  with  GOOD  SENSE. 
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THE  EDITOR  AND  PUBLISHER  ^  absolutely  corrupt’’  an<i  who  lie  awake 

AND  JOURNALIST 

FOR  NEWSPAPER  .MAKERS,  ADVFJtTISERS  AND  ADVERTISING  AGENTS 

Entered  as  second  class  mail  matter  in  the  New  Yoik  Post  Office 

J.  B.  SHALE.  Editor  FRANK  L.  BLANCHARD,  Managing  Editor  R.  M.  BONIFIELD.  Nfws  Editor 

BY  THE  EDITOR  AND  PUBLISHER  COMPANY 
13  to  21  Park  Row.  New  York  City.  Telephone,  7446  Cortland 

Issiieil  every  Saturday.  Stthhcriptioii.  $l.ltn  |ier  year.  Foreign,  52. (Ml  per  year. 

The  Journalist  Established  1884.  The  Editor  and  Pubusher  I90i 

J.  B  SHALE.  President  T  J.  KEENAN.  Vice-President  F.  L.  BLANCHARD.  Secretary 

GEO.  P.  LEIFLER.  Treasurer  and  Business  Manager 

ADVERTISING  RATES 

Display,  13  cents  per  agate  line  Reading  Notices,  25  cents  per  agate  line 

Classified,  I  cent  per  word  Liberal  discount  for  time  contracts. 

NEW  YORK,  SATURDAY,  JULY  29,  1911 


THE  BIG  CONVENTION. 

Couvcntiiius  .irc  only  profitable  to 
those  who  a  tend  when  they  have  been 
carefully  planned,  when  the  subjects  dis¬ 
cussed  are  of  vital  importance  and  when  j 
tile  delegates  belong  to  the  progressive 
element  of  the  business,  profession  or 
organi/ation  represented. 

-Matty  Conventions  are  failures  because 
their  officers  arc  incompetent  or  have  de¬ 
voted  too  little  time  or  study  to  the 
preparatory  work ;  because  the  speakers 
selected  to  deliver  formal  addresses  fail 
o  handle  their  subjects  in  an  intelligent 
nanner,  or  because  too  much  time  was 
frittered  away  in  the  discussion  of  uti- 
iinportant  mat'ers  or  in  taking  sight¬ 
seeing  trips. 

It  is  not  an  easy  task  to  p'"  and 
.successfully  carry  out  imj’ Tiant  con¬ 
ventions.  Trade  organizations  are  com¬ 
posed  of  active  busine>.-,  men  who  have 
little  time  to  spend  in  associa  ion  work, 
and  yet  their  officers,  if  they  perform 
their  duties  as  they  should,  must  be  will¬ 
ing  to  devote  m.any  days  to  their  inter¬ 
ests.  No  convention  ever  amounted  to 
anything  that  did  not  represent  a  lot  of 
preliminary  hard  work.  The  officers 
mu-t  be  in  intimate  touch  with  the  mcm- 
Iters — know  what  they  want  and  what 
will  interest  them.  They  must  have  a 
clear  idea  of  the  business  problems  that 
are  vexing  the  trade  and  Ite  able  to  se¬ 
cure  addresses  from  men  who  are  com- 
Itetent  to  discuss  them.  They  must  ar¬ 
range  a  program  that  will  appeal  to  a 
majority  of  the  memlters  and  will 
offend  none.  They  must  see  that  the 
delegates  are  provided  with  suitable  ho¬ 
tel  accommodations,  that  the  convention 
hall  is  large  enijugh  to  seat  every  one, 
and  that  the  transportation  lines  gpve 
the  usual  reduction  in  fare,  etc.  If  they 
do  their  work  well  the  chances  are  that 
when  the  conventions  at  last  assemble 
they  will  be  successful. 

A  careful  examination  of  the  arrange¬ 
ments  made  for  the  great  gathering  of 
advertising  men  in  Boston  next  week 
shows  that  it  will  undoubtedly  be  the 
most  important  and  profitable  conven¬ 
tion  of  the  kind  ever  held  in  America — 
profitable  to  the  members,  profitable  to 
the  industry  it  represents  and  profitable 
to  the  city  in  which  it  is  held. 

The  speakers  are  men  of  national  rep¬ 
utation;  the  topics  to  be  discussed  are 


timely  and  appropriate;  the  diversions 
arranged  for  by  the  entertainment  com¬ 
mittee  are  attractive,  and  the  convention 
city  itself  is  one  of  the  most  interes  ing 
on  the  continent. 

Tliere  is,  therefore,  every  reason  to 
believe  that  those  who  attend  will  get 
more  out  of  it  in  ilte  way  of  new  ideas 
and  helpful  suggestions  than  from  any 
other  in  which  they  have  participated. 
The  banquet  hall  is  ready ;  the  feast  is 
spread,  and  it  only  remains  for  the 
guests  to  sit  down  and  partake  of  the 
good  things  that  have  lieeu  prepared  for 
their  nourishment  and  entertainment. 


DID  MAYOR  GAYNOR  SPEAK  THE 
TRUTH  ? 

Gaynor  Should  Name  Them. 

Mayor  Gaynor,  of  \ew  York,  like  a 
certain  famous  parrot,  talks  too  much 
and  too  often.  No  one  has  ever  accused 
him  of  being  a  silent,  shrinking  or  re- 
iiring  man.  He  has  positive  opinions 
on  many  subjects  that  do  not  relate  to 
municipal  government  and  neglects  no 
opjiortunity  to  make  them  public  in  the 
form  of  addresses  or  letters.  .\1  hough 
the  Mayor  is  a  learned  man  and  a  great 
reader,  he  cannot  and  does  not  know 
everything.  Moreover,  like  all  persons 
w  ho  talk  too  much,  he  makes  statements 
that  he  cannot  always  substantiate. 

Mayor  Gaynor  does  no:  love  the  news¬ 
paper  men  of  Xew  York,  for  they  some¬ 
times  write  articles  about  him  that  get 
onto  his  nerves.  Nervous  people,  as  is 
well  known,  dislike  criticism.  They  have 
little  patience  with  those  who  do  not 
agree  with  them. 

Therefore  when  the  Mayor  gets  any 
kind  of  a  chance  to  whack  those  news¬ 
papers  that  have  opposed  him  in  any 
way  he  does  it.  During  the  past  week, 
when  the  members  of  the  Georgia  Week¬ 
ly  Press  Association  called  upon  him,  he 
took  occasion  to  make  this  remarkable 
statement : 

*‘I  am  sorry  to  say  that  here  in  this  city  we 
have  some  newsiiaper  proprietors  who  are  abso¬ 
lutely  corrupt — there  is  ik*  other  word  to  ex¬ 
press  it — who  do  not  hesitate  in  saying  any 
falsehood  or  entering  any  home  or  uttering  any 
falsehood  with  regard  to  those  in  office,  without 
scruple.  I  may  say  that  we  have  newspaper 
proprieters  here  who  lie  awake  nights  and  in 
vent  what  they  can  say  in  the  way  of  false¬ 
hood  the  next  morning.” 

Mayor  Gaynor  has  no  right  to  make 
such  a  charge  without  presenting  ade¬ 
quate  proof  in  its  support.  Who  are 


nights  inventing  falsehoods  to  utter  the 
next  morning?  Le:  us  have  their  names 
so  that  they  may  be  shouted  from  the 
housetops  and  emblazoned  on  every  bill¬ 
board  and  printed  in  every  daily  and 
weekly  newspaper. 

If  the  Mayor  possesses  proof  of  his 
statement,  why  does  he  not  produce  it? 
If  there  is  one  newspaper  proprietor  in 
the  city  wlio  sells  his  edi  orial  influence 
to  the  highest  bidder,  or  who  deliberately 
lies  about  anythiug  or  anybody,  or  who 
is  in  any  way  betr.aying  the  confidence 
imposed  in  him  by  the  public,  he  should 
bo  shown  up  at  once  and  driven  out  of 
business.  If  there  are  several,  the  sooner 
their  names  are  made  known  the  bet.er 
it  will  be  for  decent  journalism. 

We  do  not  personally  believe,  how¬ 
ever.  that  Mayor  Gaynor  spoke  the  truth 
when  he  said  that  there  are  "some  news¬ 
paper  proprietors  in  New  York  who  are 
absolutely  corrupt."  We  would  want 
miglf.y  good  proof  to  convince  us  that 
tlierc  is  a  single  reputable  newspaper  in 
Nev.  York  whose  owner  is  not  playing 
fair  with  the  public. 


DECEPTION  NOT  POPULAR. 

Concealed  advertising  at  any  price  is 
no  longer  popular  with  daily  newspaper 
publishers,  and  even  the  country  weekly 
editors  who  were  formerly  supposed  to 
publish  anything  that  was  not  positively 
I  immoral,  provided  it  was  paid  for  at 
1  the  usual  rates,  are  putting  up  the  bars 
against  it.  The  newspaper  conscience 
has  been  quickened.  To  masquerade 
under  false  colors  is  no  longer  consid¬ 
ered  perntissab'e. 

The  conviction  has  been  growing  for 
some  time  that  the  owners  of  news¬ 
paper  properties  while  conducting  them 
as  commercial  entcrprise.s,  nevertheless 
sustain  toward  the  public  a  moral  re¬ 
sponsibility  that  cannot  be  evaded.  Edi¬ 
tors  are  more  careful  than  formerly  as 
to  what  they  print.  Their  readers  look 
to  them  for  reliable  news,  for  iiitel- 
ligeiit  and  unbiased  opinions  upon  pub¬ 
lic  questions,  and  for  leadership  and 
support  in  reform  movements.  If  they 
deceive  them  how  can  they  expect  to 
retain  the  respect  or  support  of  the 
community?  They  cannot,  and  they 
know  it. 

To  allow  consciouslcss  rascals  to  use 
their  columns  to  rob  the  men  and 
women  who  trust  them  is  about  as  hon¬ 
orable  as  it  would  be  to  invite  friends 
to  your  house  and  then  send  word  to 
a  gang  of  burglars  to  come  and  steal 
their  jewelry  and  pocket-books  while 
they  were  asleep. 

From  the  above  it  must  not  be  con¬ 
cluded  that  concealed  advertising  is  al¬ 
ways  vicious,  because  it  is  not.  Under 
any  circumstances,  however,  it  is  de¬ 
ceptive  and  should  not  be  admitted  to 
any  newspaper. 

The  editors  during  the  past  few  years 
have  cleaned  up  their  news  columns 
amazingly,  and  the  good  work  now 
being  done  by  the  publisher  in  purifying 
the  advertising  columns  leads  us  to  con¬ 


clude  that  journalism  never  occupied  a 
higher  plane  than  it  does  at  present. 


EDITORIAL  COMMENT. 

Every  newspaper  man  in  the  country 
who  is  not  a  hidebound  partisan  or  a 
blind  protictionist  is  glad  that  Presi¬ 
dent  Taft  has  won  out  with  his  Cana¬ 
dian  reciprocity  measure.  He  has 
fought  for  it  early  and  late.  On  nearly 
every  occasion  when  he  has  delivered  a 
speech  he  has  either  alluded  to  the  de¬ 
sirability  of  a  trade  agreement  with  our 
neighbors  across  the  border,  or  has 
made  it  the  sole  subject  of  his  remarks. 
His  arguments  were  forceful  and  ap¬ 
pealing,  his  language  at  all  times 
plain  and  temperate,  and  the  facts  he 
presented  were  accurate  and  pertinent. 
Nothing  the  President  has  done  since  he 
came  into  office  has  so  thoroughly  dem¬ 
onstrated  his  ability,  or  his  fitness  for 
the  high  office  he  holds,  than  the  cam¬ 
paign  for  Canadian  reciprocity  which 
has  ended  so  successfully. 


Delegates  to  the  Boston  convention 
should  not  return  home  without  partak¬ 
ing  of  New  England’s  characteristic 
dish — baked  pork  and  beans.  While  the 
high-toned  restaurants  of  the  Hub  may 
not  have  them  on  their  bills  of  fare 
every  popular-priced  restaurant  will.  Of 
course,  you  can  get  baked  beans  in  other 
cities,  but  they  never  taste  as  they  do 
when  prepared  by  Down  East  Yankee 
eooks.  What  magic  there  is  in  their  art 
no  one  can  tell.  The  chefs  of  other 
States  and  countries  have  cooked  beans 
according  to  their  recipes,  but  the  prod¬ 
uct  did  not  have  the  same  delicious 
flavor.  Boston  baked  beaus  are  sui  gen¬ 
eris,  and  you  can  get  the  real  thing  no¬ 
where  else  save  in  New  England. 


THIS  IS  SIMPLY  DELICIOUS. 

In  an  edi. orial  headed  “This  Is  Sim¬ 
ply  Shocking,”  dealing  with  the  charge 
of  “conspiracy  m  restraint  of  trade,” 
recently  brought  against  the  Periodical 
Clearing  House,  the  Chicago  Inter- 
Ocean,  after  giving  the  names  of  the 
magazine  publishers  who  are  members, 
says : 

“In  a  word,  here  are  about  all  our 
most  Popular  Uplift  magazines— the 
chosen  literary  vehicles  of  all  our  most 
distinguished  Reformers — the  magazines 
whose  editors  continually  do  cry  about 
‘special  interests’  and  whose  great 
avowed  aim  in  life  is  to  ‘bust  the  trusts,’ 
haled  into  court  for  forming  a  "trust,” 
a  combination  in  restraint  of  trade,  a 
conspiracy  to  stifle  competition! 

“All  these  foes  of  the  ‘malefactors 
of  great  wealth’ — all  these  relentless  ex¬ 
posers  of  ‘the  Interests’ — all  these 
frends  of  ‘the  plain  people’ — engaged  in 
a  conspiracy  ‘in  restraint  of  trade’  and 
to  ‘rob  the  people’  by  keeping  up  the 
prices  of  the  most  popular  magazines! 

“Words  fail  us.  Our  emotions  over¬ 
power  us.  We  can  do  nothing  but  re- 
:ord  the  horrible  facts  and  let  it  go 
at  that." 


If  you  are  connected  in  any  way  with 
the  newspaper,  magazine  or  advertising 
business  you  ought  to  keep  in  touch 
with  what  is  going  on  in  your  own  line 
of  work  by  reading  The  Editor  anti 
Publisher.  A  year’s  subscription  costs 
only  $1. 


jl  LV  JO,  loll. 


THE  EDITOR  AND  PUBLISHER. 


1.^ 


PERSONAL. 


Ray  Stannard  Baker,  the  well-known 
author  and  political  writer  and  former 
newspaper  man,  js  visiting  in  Wash- 
ii  gton. 


W.  M.  Stone,  business  manager  of 
the  Chattanooga  Times  is  in  Jackson¬ 
ville,  Fla.,  where  he  was  called  by  the 
serious  illness  of  his  mother,  Mrs. 
Rachel  Stone. 


Ralph  D.  Paine,  one  of  the  Saturday 
Evening  Post’s  popular  contributors,  is 
the  author  of  a  new  book  entitled  "The 
Book  of  Buried  Treasure,”  dealing,  as 
its  title  indicates,  with  pirates  hordes, 
wrecks  of  gold-laden  ships,  etc.  The 
Sturgis  &  Walter  Co.  are  the  publishers. 


Jeannette  Gilder  will  shortly  publish 
"The  Heart  of  Youth,”  containing 
poems  gay  and  grave  for  young  people. 


Jason  Rodgers,  publisher  of  the  New 
York  Globe,  returned  this  week  from  a 
vacation  trip  at  Cape  God,  .Mass. 


Earle  S.  Goodrich,  first  editor  of  the 
St.  Paul  Daily  Pioneer  and  St.  Paul's 
oldest  journalist,  celebrated  his  eight- 
fourth  birthday  last  week.  Mr.  Good¬ 
rich  received  many  congratulatory  mes¬ 
sages. 


Crombie  Allen,  president  of  the  West¬ 
ern  Pennsylvania  Associated  Dailies  and 
first  vice-president  of  the  Pennsylvania 
State  Editorial  .A.ssociation,  is  in  San 
Francisco  en  route  home  from  the  Phil¬ 
ippine  Islands. 


Peter  H.  Haan,  late  manager  of  the 
Scranton  Tribune,  plans  to  conduct  a 
large  printing  establishment  in  Phila¬ 
delphia. 


Will  G.  MacRae,  formerly  a  membei 
of  the  Portland  Oregonian  staff  and 
one  of  the  members  of  the  board  ol 
trustees  of  the  Portland  Press  Club,  is 


turned  to  his  home  much  improved  in 
health. 


Elmer  L.  Schuyler,  for  some  time 
past  city  editor  of  the  Williamsport 
(.Pa.;  Gazette  and  Bulletin,  was  last 
week  made  managing  editor  of  that 
paper,  succeeding  W.  R.  Talbot,  who 
resigned. 


Judson  11.  Carter,  business  manager 
of  the  Tacoma  (.Wash.)  Tribune,  who 
has  been  in  New  York  for  a  few  days, 
left  on  -Monday  for  Chicago.  Previous 
to  his  departure  he  appointed  L).  J. 
Randall,  of  JJo  Fifth  avenue,  special 
Eastern  representative  of  the  Trdmne. 


E.  W .  Harrison,  w  ho  has  been  general 
manager  of  the  Springfield  (.O.J  Sun 
for  several  years,  has  resigned.  Under 
Mr.  Harrison’s  direction  the  Sun  has 
made  rapid  progress.  It  is  now  one  of 
the  best  papers  in  its  section  of  the 
State. 


Frank  E.  Rowe,  for  the  past  e  ghteen 
years  connected  with  the  business  office 
of  the  .-Ukron  (O.)  Beacon- Journal,  has 
tendered  his  resignation,  elfectivi'  .\u- 
gust  1. 


bred  .\.  Emery,  for  many  years  with 
the  .'\ssoeiatod  Press,  has  taken  charge 
of  the  Congressional  work  of  that  or¬ 
ganization. 


ALONG  PARK  ROW. 

.Martin  Green,  of  the  Xew  York  Even¬ 
ing  World  editorial  staff,  and  wife,  have 
returned  from  a  six  weeks’  trip  abroad, 
witnessing  the  coronation  and  later  vis¬ 
iting  Paris. 


Erwin  Cobb,  star  rewrite  man  of  the 
Evening  World  and  well  known  as  a 
writer  of  humorous  stories,  has  re¬ 
signed  to  join  the  staff  of  the  Saturday 
Evening  Post. 


J.  C.  Dayton,  advertising  manager  of 
the  Evening  Journal,  has  gone  abroad 


and  who  has  just  returned  from  Europe, 
has  been  made  city  editor  of  the  Morn¬ 
ing  World,  succeeding  Sherman  Morse, 
who  has  been  assigned  to  important 
special  work. 

H,  A.  Murray,  publisher  and  general 
manager  of  the  Xew  York  Morgen 
Journal  is  off  fur  a  month’s  vacation. 


$20,000  Cash 

Balance  deferred,  buys  Southern 
daily,  now  paying  good  dividend  on 
price  asked.  Fine  climate,  local¬ 
ity  and  prospects.  Three  lino¬ 
type  machines  and  perfecting  press. 
Cash  receipts  past  six  months  $1  7,- 
219.01,  no  job  printing.  Leading 
paper  in  city  in  circulation  and  ad¬ 
vertising.  Unusual  reasons  for 
selling.  Address  Opportunity, 
care  1  he  Editor  and  Publisher. 


$60,000  cash 

buys  western  daily  newspaper 
property  which  has  annual  busi¬ 
ness  of  over  ii'l(l(l,()()0.  Property 
can  also  be  actpiired  at  a  higher 
total  j^rice  for  !^:{(),(KIO  cash, 
balance  deferred.  Well  etiuiiiped. 
A  growing  proposition  worthj'  of 
serious  consideration.  Proposi¬ 
tion  B.  C. 

C.  M.  PALMER 

Newspaper  Broker,  277  Broadway,  N.  Y. 


Portraits  ol  Beautiful  Women 

A  new  service  just  established.  We  want 
to  send  you  one  good  portrait  of  a  beauti¬ 
ful  woman  each  day  (except  Sundays  and 
holidays)  with  text  to  make  it  timely  as 
well  as  decorative.  Of  course  you  can  have 
this  feature  as  a  part  of  our  Daily  Illus¬ 
trated  News  Service  at  a  proportionately 
less  rate.  Make  your  woman's  page  good 
to  look  at. 


SITUATIONS  WANTED 

Advertisemenis  under  thij  classification  will  cost 
One  Cent  Fer  Word, 

I'KFSSM.W  WANTS  POSITION. 
WANTED:  i’ositiun  as  Duplex  pressman, 
twenty  years’  experience  as  erector  and  press¬ 
man  tor  1/upIex  Company.  Would  accept  rea¬ 
sonable  salary.  Can  do  outside  work  on  ads. 
and  news.  Address  A.  P.  Warner,  118  E. 
.Main  St..  Hattie  Creek,  Michigan. 


SPORTING  EDITOR 

with  lung  experience  in  East,  desires  tt»  locate 
in  .Mid  He  \N  est.  lie  is  familiar  with  every 
branch  of  this  department,  and  can  deliver  the 
g.MKK  Addres> -SPOKTINC.  EDITOR,”  care 
The  KunoR  a.sd  I’iulisiier. 


EXFEklEXCED  BUSIXESS 

and  advertising  manager  now  in  charge  ad¬ 
vertising  of  daily  in  city  of  over  i00,UU0  de¬ 
sires  to  make  change  for  personal  reasons, 
ilas  made  good  on  two  dailies,  oYvners  of  both 
will  tell  how  he  doubled  advertising  net  earn- 
iiigN  first  year.  Hest  references  gladly  fur¬ 
nished.  Knows  each  department  thoroughly. 
Addre-s  E.  J.  15.,  care  Editor  and  lY'Bi.iStiER. 


posrnox  w.\xted 

as  advertising  or  business  manager  of  good  daily 
by  young  man  of  experience  and  proven  ability. 
Investigation  invited.  .Xddress  ‘‘M.\THEWS,” 
care  The  Editor  and  Publisher. 


C 1 RC U L A'l  I  ( )X  .^E\X  AGER 

with  practical  insight  of  all  departments  of 
modern  newspaper,  I'i  years  as  circulation 
manager,  is  open  for  position.  Wide  experi¬ 
ence  in  circulation  building,  contests,  schemes, 
premiums,  hUnnk  forms,  systems,  etc.  -Address 
•‘CIRC'UI..\TION,”  c.ire  The  Editor  and  Pub¬ 
lisher. 


HELP  WANTED. 

I’OSITIOXS  OPEX 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices 
EEk.XALD’S  NEWSPAPER  MEN’S  EX- 
CllAXGE,  Springfield,  Mass. 


BUS.  OPPORTUNITIES 


AX  E.XPERIENCED 

advertising  man,  well  acquainted  in  foreign 
lield  who  can  control  two  good  papers,  would 
consider  buying  interest  with  some  live  special 
agent  who  has  good  list.  References  exchanged, 
it  desired.  Address  C.  E.  M.,  care  Editor  and 
Publisher. 


Spending  some  time  at  Laramie,  \Vyo., 
where  he  hopes  to  regain  his  health. 


Harrison  Baldwin,  a  member  oi  tiie 
editorial  staff  of  the  Philadelpliia 
Ledger,  has  returned  to  his  work  fol¬ 
lowing  a  four  weeks’  vacation  spent 
with  his  parents  in  Erie,  Pa. 


Frank  T.  Reynolds,  known  through¬ 
out  the  State  of  Georgia  as  “Good 
Roads”  Reynolds,  because  he  was  one 
of  the  first  editors  in  the  country  to 
advocate  building  good  roads,  has  been 
made  editor  of  the  Dalton  Argns. 


J.  W.  Vincent,  editor  of  the  Linn 
Creek  Reveille,  more  than  paid  his  ex¬ 
penses  to  the  recent  meeting  of  the  Mis¬ 
souri  Press  Association  by  writing  a 
two-column  appreciation  of  Joplin.  The 
Commercial  Club  awarded  him  a  prize 
of  $50. 


H.  D.  Smalley,  editor  of  the  Sioux 
City  (la.)  Live  Stock  Record,  has  re¬ 
signed,  effective  August  1,  and  will  re¬ 
move  to  Perham,  Minn.,  where  he  has 
purchased  the  Enterprise. 


A.  L.  Cavell,  for  several  years  editor 
of  the  Stockton  (Cal.)  Mail  and  a  can¬ 
didate  for  Congress  on  the  Democratic 
ticket,  at  the  last  election,  has  purchased 
an  interest  in  the  Modesto  (Cal.)  News, 
and  will  make  that  city  his  future  home. 


Wm.  J.  Mason,  night  editor  of  the 
Oneonta  (N.  Y.)  Star,  who  recently 
underwent  a  serious  operation  at  Hah- 
neman  Hospital.  New  York  City,  has  re- 


for  a  month. 


J.  H.  Tennant,  managing  editor  of 
the  Evening  World,  has  fully  recovered 
from  a  serious  operation  which  he  un¬ 
derwent  last  month  and  which  laid  him 
up  for  four  weeks. 


Burton  S.  Brown,  automobile  editor 
of  the  New  York  Globe,  is  back  on  the 
job,  following  a  two  weeks’  vacation 
spent  at  Brown’s  summer  home*  at  At¬ 
lantic  Highlands. 


George  McCormick,  well  known  as  a 
sporting  writer  and  identified  with  vari¬ 
ous  New  York  papers  for  many  years, 
died  at  Saranac  Lake,  Monday  follow¬ 
ing  a  long  illness. 


John  T.  Parkerson  of  the  Evening 
World  staff,  left  Friday  for  an  extended 
visit  with  his  folks,  who  live  in  New 
Orleans. 


BAIN  NEWS  SERVICE.  32  Union  Square.  N.  V.  City 


NEW  YORK  HERALD  SYNDICATE 

Cable  and  Feature  Service 
Address 

Herald  Sqnare  Canadian  Branch 

New  York  City  Oesbarats  Bldd,.  Montreal 


ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  hoines_  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  r.ites  and  sworn  circulation 
statement. 


W.  P.  McLoughlin,  of  Wurra  Wurra 
fame,  is  tenderly  nursing  the  finest  case 
of  sunburn  ever  seen  on  Park  Row, 
which  he  contracted  while  out  fishing 
a  few  days  ago  with  Judge  T.  P.  Din- 
nean  of  the  Municipal  Court.  He  hopes 
to  have  a  new  coat  of  skin  by  next 
Christmas. 


Roy  Howard,  general  manager  of 
the  United  Press  Association,  left  this 
week  on  an  extended  trip  to  the  Pacific 
Coast. 


Arthur  Clark,  long  connected  with  the 
Evening  World  in  various  capacities. 


WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64,741;  Sunday,  84,203 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


Mp.  I.  L.  SHOWEM 

A  (lew  Daily  Comic  Scries 
By  RYAN  WALKER,  the  well-known  Cartoonist 

Begins  Publication  August  21st 
Bmtter  Let  V*  Enter  four  Order  Now. 

THE  INTERNATIONAL  SYNDICATE 
BALTIMORE  Established  1899  MARYLAND 


MISCELLANEOUS 

D.MLY  NEWS. 

Reports  for  evening  papers,  advance  news, 
mail  service,  special  and  Chicago  news. 
YARD’S  NEWS  BUREAU.  160  Washington 
St.,  Chicago,  111. 


FOR  SALE 


LINOTYPE  BARGAINS. 

Model  1  converted  into  Model  3;  high  serial 
number,  extra  magazine,  any  brand  new  mats 
desired;  fully  equipped;  fine  order;  great  bar¬ 
gain.  Model  2,  double  magazine  machine;  six 
sets  mats,  four  extra  magazines,  extra  lot  of 
supplies;  used  six  months,  like  new;  great 
value.  Model  3.  serial  number  over  8,000; 
fully  equipped;  also,  electric  motor;  all  in  ex¬ 
cellent  condition;  low  price  Rigid  inspection 
invited.  Immediate  shipment.  All  exceptional 
values.  WII.LIAM  H.  BOYD,  1328  Broadway, 
New  York.  Established  eight  years. 


FOR  SALE— MACHINERY 

argains:  60-inch  Sheridan  Auto,  New  Model, 
750;  Dexter  Press  Feeder,  $750;  Seyboldt 
look  Trimmer,  $1,500;  27x40  Universal  Cutter 
nd  Greaser,  $550;  28-inch  Fuchs  &  Lang  Em- 
osser,  $500;  39x52  Huber,  $1,500;  15x21  Gold- 
tg  Jobber,  $500.  WANNER  MACHINERY 
:0..  215-223  West  Congress  St..  Chicago,  Ill. 


FOR  SALE— MICHIGAN 

daily  and  weekly;  established  52  years;  in¬ 
dependent  in  politics;  in  city  of  6,000,  where 
business  men  are  liberal  advertisers;  invoices 
$7,350.  Price  $5,500.  Full  particulars  from 
BYRNE  &  COMPANY,  1226  Masonic  Temple, 
Chicago,  III. 


FOR  SALE— COUNTY 

seat  weekly  in  Texas;  no  competition,  only 
paper  in  county;  circulation  1,200;  town  of 
2,000,  county  of  17,459;  owner  has  other  in¬ 
terests  requiring  his  time.  This  is  a  rare 
opening  in  a  growing  community.  Price 
$4,750.  Write  BYRNE  &  COMPANY.  1226 
Masonic  Temple,  Chicago,  III. 


THE  EDITOR  AND  PUBLISHER. 
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THE  FIRST  AD  CLUB. 

Little  Gathering  in  Detroit  in  1890 
Beginning  of  What  Hat  Become  a 

World  Wide  Movement — D.  J. 

McDonald  President  of  Pioneer 
Organization — Other  Offi¬ 

cers  and  Directors. 

( )n  the  eve  of  the  Boston  convention 
a  1>  t  of  early  history  as  to  tlie  organ¬ 
ization  of  what  was  probably  the  first  ad 
writers'  club,  and  pos'ibly  the  first  step 
in  the  movement  which  has  grown  to 
such  a  widespread  importance  in  the 
increase  of  advertising  clubs  throughout 
the  entire  country,  will  prove  interesting. 

In  August,  1890,  Mabley  &  Co.,  of  De¬ 
troit.  at  the  instance  of  their  advertis¬ 
ing  manager,  1).  J.  McDonald,  invited  a 
number  of  advertising  writers  to  that 
city  for  a  three  days’  visit.  Their  time 
was  largely  spent  in  seeing  the  sights 
and  having  a  general  good  time,  but 
upon  the  suggestion  of  Byron  \V.  Orr, 
of  Louisville,  it  was  determined  to  form 
a  permanent  organization  with  aims  of 
a  more  beneficial  tendency  for  the  men 
who  earn  their  living  by  writing  adver¬ 
tisements,  or  who  are  recognized  as  pro¬ 
ducers  of  legitimate  advertising — with 
endeavor  to  turn  the  association  to  prac¬ 
tical  account  for  the  interchange  of 
ideas. 

The  election  of  officers  for  the  first 
year  was  as  follows:  President,  D.  J. 
McDonald,  of  Mabley  &  Co.,  Detroit; 
secretary,  George  P.  Gardner,  Mabley  & 
(.'o.,  Baltimore;  treasurer.  Col.  Henry 
Curtin,  Mabley  &  Carew,  Cincinnati; 
bi  lard  of  directors.  Byron  W.  Orr,  chair¬ 
man,  Maniuiuth  Shoe  and  Clothing  Co., 
Louisville;  Hugh  Capper,  artist,  Detroit, 
and  \V.  M.  Bradley,  Hull  &  Dutton, 
Cleveland. 

It  was  decided  to  hold  the  next  m- 
nual  meeting  in  Cincinnati,  and  .oi  effort 
was  made  to  bring' together  a  larger 
gathering  of  professional  ad  writers  for 
the  <levelopnient  of  the  new  born  asso¬ 
ciation. 

It  was  several  years,  however,  before 
this  nucleus  of  pioneers  saw  the  full 
realization  of  their  first  step  towards  an 
organization  of  advertising  men  which 
to-day  has  developed  into  a  national  as¬ 
sociation. 

Mr.  Orr  continued  as  an  active  worker 
in  the  movement,  and  later  served  four 
years  as  secretary  of  the  St.  Louis  Ad 
Men’s  League,  two  years  as  national  sec¬ 
retary  of  the  -Associated  Advertising 
Clubs  of  .America  and  is  counted  as  one 
of  the  organizers  of  the  National  .Asso¬ 
ciation,  be  ng  w  ith  the  delegates  fi'o:n 
.‘>t.  lx>uis  who  met  in  Chicago  when  the 
mtional  Itody  was  launched  in  that  city 
some  seven  years  ago. 

Mr.  Orr  served  another  year  as  mem¬ 
ber  of  the  executive  committee  and  was 
ajipointed  director  of  the  southeastern 
division  of  the  A.  A.  C.  of  -A.  at  the 
Louisville  convention,  assisted  in  organ¬ 
izing  the  .Advertisers'  Club  of  Washing¬ 
ton,  D.  C.,  and  served  as  chairman  of 
its  press  committee.  His  active  work  in 


Press  Clippings 


^  Everything  and  anything 
J  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere— 
can  be  supplied  by 

BURRELLE 

45  Latayette  Street.  New  York  City 

BSTABLISUCD  A  gL'AKTKH  OF  A  CIHTURT 


Kghl  Thousand  Times 

I  During  last  year,  news-wise  editors  on  557 
different  newspapers  clipped  from  the 
columns  of  The  Christian  Herald  and 
republished  in  their  own  papers  eight  thou¬ 
sand  separate  items.  They  knew  these 
articles  would  interest  their  readers. 

This  shows  the  popular  appeal  of  the 
editorial  matter  in  The  Christian  Herald. 

Yet  even  this  total  of  313,643  lines  of 
quoted  matter  constitutes  but  a  small  frac¬ 
tion  of  the  interesting!:  readinir  it  regularly 
contains. 

The  whole  editorial  policy  of  The  Christian 
Herald  is  to  satisfy  the  desire  of  these  clear- 
minded  progressive  people  who  want  to 
keep  informed  concerning  significant 
events  throughout  the  world. 

To  continue  to  grip  the  interest  of  such 
I  people,  The  Christian  Herald  has  a  cor¬ 

respondent  in  every  civilized  country  in  the 
world,  men  and  women  whose  articles  are 
accepted  as  authoritative. 

Is  it  any  wonder  its  editorial  matter 
attracts  the  worth-while  element 
in  every  community? 


Toledo  with  the  Toledo  Ad  Club  this 
year  indicates  that  he  still  believes  in  the 
lienefits  arising  from  the  co-operation 
of  adverti.sing  men  in  clubs  and  associa¬ 
tions. 


Reorganizing  School  of  Journaliam. 

The  reorganization  of  the  department 
of  journalism  of  the  University  of  Kan¬ 
sas,  with  the  object  of  making  the 
I  course  more  practical,  is  now  actively  j 
under  way.  .As  a  preliminary  step  the  : 
board  of  regents  has  provided  an  ad-  ; 
visory  lioard  of  twelve  members.  Each  | 
member  of  this  body  is  to  be  a  practical  ' 
Kansas  newspaper  man.  Charles  M.  ; 
Harger,  pre.sent  director  of  the  depart- 1 
ment,  will  be  chairman  of  the  board. 
The  primary  object  of  the  regents  is  to 
make  the  work  more  practical — to  pre¬ 
pare  st  dents  to  take  charge  of  country 
I  weeklies  and  dailies,  to  make  them  com- 
!  petent  to  do  anything  from  “sticking 
type’’  and  oiling  the  “jobber”  to  making 
I  up  the  forms  to  go  to  press. 

Had  Nothing  on  Him. 

Rabbi  Joseph  Silverman,  the  noted  Jewish 
I  paster  of  New  York,  tells  an  amusing  anecdote 
of  an  Englishman  and  a  Scotchman  who  were  , 
'  bragging  in  loud  tones. 

*‘Me  man/*  said  the  Britisher,  “  *tain‘t  hoften  > 
a  pervon  his  tooken  fer  royalty,  but  Tve  been  j 
mistook  fer  th’  Prince  o*  Wales  in  me  younger  : 
days.**  ! 

“Hoot,  man,*’  answered  the  Scot,  **I,  myself,  i 
I  have  been  called  th*  Duke  of  Argyll.**  ' 

The  man  telling  collar  buttons  paused  toj 
I  listen.  *'Dat*s  nuttin*,**  said  he,  with  a  depreca-  ' 


tory  gesture;  “I  vas  meetin*  ah  friendt  in 
Kavingten  strit,  an*  he  shouted,  *Oh,  Holy 
Moses,  is  it  you?*** 

PROSPERITY  AT  WAYCROSS. 

The  W’aycross  Journal  has  purchased 
the  First  National  Bank  building,  a 
handsome  two-story  stone  structure, 
which  it  will  occupy  as  its  home  after 
.September  1.  The  consideration  was 
$lO,tM'h. 

For  the  past  two  years  the  Journal, 
a  daily  and  weekly  newspaper,  of  which 
L.  A'olney  W’il.iams  is  tditor  and  pub¬ 
lisher,  ha-  had  a  wonderful  growth  in 
business;,  and  its  present  (|uarters  were 
found  to  be  entirely  too  small  to  accom¬ 
modate  the  new  equipment  that  has  been 
purchased.  Waycross  mad-'  a  larger 
per  cent,  gain  the  last  decade  than  any 
I  city  in  its  class  in  the  South,  the  gain 
i  being  U1.7  [ler  cent.,  and  it  would  ap- 
]  pear  that  the  Journal  is  keeping  pace 
I  with  the  growth  of  the  city. 

I  Waterman  in  Brazil  Time*. 

Lee  T.  Waterman,  of  Indianapolis. 
I  has  purchased  a  controlling  int.  rest  in 
I  the  Henkel  Publishing  Co.,  publishers 
I  of  the  Brazil  (Ind.)  Daily  and  Weekly 
Times,  and  has  become  the  manager  of 
the  company.  Robert  Henkel  and  Roy 
Shattuck.  members  of  the  Henkel  Pub¬ 
lishing  Co.,  retain  an  interest  in  the 
concern.  The  deal  was  made  through 
the  agency  of  H.  F.  Henrichs,  newspaper 
broker,  Litchfield,  Ill. 


1  AFTER  BOSTON— WHAT? 

I  Fight  to  Capture  Next  Year’s  Conven¬ 
tion  Promises  to  Be  a  Hot  One 

The  contest  among  the  several  clubs  to 
capture  the  convention  for  1912  prom- 
i.scs  to  he  full  of  ginger.  .At  least  a 
dozen  cities  will  make  strenuous  efforts 
to  land  the  prize.  From  the  following 
list  of  citi-s  in  which  the  annual  sessions 
have  been  held  it  will  be  noted  that  only 
once — this  year — has  the  Fast  been  fa- 
!  vored : 

j  1905 — Chicago.  1909 — Louissilc. 

1 1900— St.  Louis.  1910 — Omaha. 

I  19o7 — Cincinnati.  1911 — Boston, 

1 1908 — Kansas  City.  1912 — ? 

The  leaders  in  the  field,  at  present 
writing,  seem  to  be  Dallas,  Texas;  Des 
Moines,  la.,  and  Chicago.  Of  these  Dal¬ 
las’  claims  carry  considerable  weight. 
In  the  first  place  no  convention  has  hith¬ 
erto  been  held  in  that  section  of  the 
country.  As  Texas  is  an  empire  in  itself 
— rich,  fertile,  prosperous  and  scratching 
gravel  for  business  as  actively  as  any 
State  in  the  L'nioii,  the  ad  men  down 
there  believe  it  would  do  the  members 
of  the  association  a  world  of  good  and 
open  their  eyes  to  the  tremendous  possi¬ 
bilities  of  Texas,  to  visit  it  next  year.  . 

The  ad  clubs  of  the  State  will  send 
a  special  trainload  of  delegates  and  an¬ 
other  trainload  of  agricultural  anU  otlier 
products,  just  to  let  the  Bostonese  and 
their  visitors  see  what  Texas  can  do 
when  she  tries.  If  Dallas  and  her  co¬ 
horts  do  not  convince  the  convention 
that  Texas  is  the  most  proper  place  in 
which  to  meet  next  year  it  will  not  be 
through  lack  of  hustle. 

Des  Moines  will  show  her  Iowa  grit 
in  campaigning  for  next  year’s  meet¬ 
ing.  Her  delegates  have  prepared  plans, 
which  will  be  carried  into  effect  early  in 
the  week,  for  placing  her  claims  before 
each  member  who  attends.  C.)ne  of  her 
booster’s  arguments  will  be  that  the  city 
is  now  near  the  center  of  population. 

Chicago  will  want  to  capture  the  con¬ 
vention  date  because  Chicago  wants 
everything  she  can  get  and  usually  gets 
what  she  wants.  Chicago  was  the  birth¬ 
place  of  the  .A.  A.  C.  of  A.  and  for  that 
reason  tliiiiks  her  lusty  child  ought  next 
year  to  go  back  home. 

St.  Paul  seems  to  entertain  the  idea 
that  the  convention  of  1912  is  going  to 
he  held  in  that  enterprising  city.  Some 
of  her  husky  sons  have  asserted  that  it’s 
a  cinch  that  all  other  places  will  be  out 
of  the  running  when  they  get  started  on 
their  campaign. 

Cincinnati  will  make  no  effort  to  se¬ 
cure  next  year’s  meeting,  but  will  lay 
its  pipes  to  capture  the  convention  for 
1913.  The  Cincinnati  Commercial  As¬ 
sociation  is  working  in  harmony  with 
the  .Ad  Club  and  will  send  1,500  copies 
of  the  “Cincinnati  song’’  to  be  used  at 
the  Boston  convention.  The  United 
States  Lithograph  Co.  will  donate  1,000 
packages  of  playing  cards,  on  the  back 
of  which  will  appear  this  motto:  “Come 
and  play  and  sing  with  us  in  1913.’’ 


Jlly  29,  1911. 
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PROVING  CIRCULATIONS. 


Vi»it  New  York  and  See  the  Sights —  ^ 

Call  on  Mayor  Gaynor  and  Hear  I 

Him  Arraign  Part  of  the  New  York  ! 

Press — Enjoy  Themselves  at  Coney 

as  Guests  of  Georgian  Society. 

Georgia  editors  to  tlie  minibef  of 
fixty-oiie  arrived  in  Xew  York  City 
Ia^t  Saturday  for  live  days'  siglitseeir.g. 
The  visitors  arc  niemhers  of  tlie  Georgia 
Weekly  Press  Association,  which  held 
its  annual  convention  at  Gartersvilie 
last  week.  Interesting  features  of  tlicir 
stay  in  the  city  included  a  trip  to  Coney 
Island  as  the  gttests  of  a  uuinher  of 
Xew  York  hus  iiess  men  who  foruicrly 
lived  in  Georgia,  and  a  visit  to  .Mayor 
flaynor  at  City  Hall,  lii  his  talk  to  the 
editors  .Mayor  Gaynor  took  occasion  to 
say  some  harsh  things  about  .Xew  York 
newspapers  and  editors.  He  said  amimg 
other  things : 

"I  am  sorry  to  say  that  we  ha\e  hete 
in  the  city  some  ncwspaiter  proprietors 
who  are  absolutely  corrupt.  There  is 
no  other  way  to  express  is — who  do  not 
hesitate  in  saying  any  falsehood  or  eti- 
tering  any  home  or  uttering  atty  false¬ 
hood  with  regard  to  those  in  oflice 
without  any  scruple.  I  may  say  that 
we  have  newspaper  proprietors  here 
who  lie  awake  nights  and  invent  what 
they  can  say  in  the  way  of  falsehood 
next  niorning.  Hut  that  does  not  in¬ 
clude  the  whole  press  here  by  any 
means.  We  have  a  very  respectable 
press  here  in  the  city  of  New  York. 

NOT  ALL  BAD. 

"Those  whom  1  have  mentU)ned  do 
not  belong  in  the  city  of  Xew  York. 
They  came  from  elsewhere.  The  press 
here  is  gctierally  moderate  in  tone.  1 
think  dowti  in  your  country  they  have 
to  be  moderate  in  tone  also.  .Vt  all 
events,  they  have  to  refrain  from  lying 
and  scandaltzing  or  they  might  have  to 
answer  for  it  on  the  street  corner.  It 
may  be  that  that  will  have  to  come  to 
pass  here  in  the  North  before  we  get 
rid  of  some  of  the  ruffians  who  have 
come  into  the  press  here. 

“1  hate  to  use  the  word  in  connection 
with  anybody  on  the  press  here,  because 
the  tone  of  so  many  of  our  New  York 
papers  is  so  excellent  and  the  manage- 
metit  of  them  is  so  discreet.  I  have 
Itartictilarly  noticed  the  tone  of  the 
papers  throughout  the  South,  and  also, 
I  am  glad  to  say,  throughout  the  West. 
1  went  across  the  continent  tw^v  years 
ago  :  ml  I  was  agreeably  surprised  to 
see  the  even  totie  and  loftiness  of  sen¬ 
timent,  if  I  may  say  so,  that  prevailed 
very  generally  in  the  press  throughout 
the  country. 

THINKS  THERE  IS  HOPE  STILL. 

“Here,  owing  to  a  few  exceptions,  the 
press  has  been  dragged  down  to  the 
lowest  depths  ever  known  on  this  conti¬ 
nent  ;  but  we  shall  be  .able  to  outlive  it. 
.'\nd,  strange  to  say,  the  eliieftest  of 
those  who  have  scandalized  or  dragged 
it  down  think  that  they  are  fit  to  hold 
any  office  in  this  country  from  the  high¬ 
est  down.  But  the  people  are  able  to 
take  care  of  that,  I  can  tell  you.” 

Tollowitig  an  inspection  of  the  vari¬ 
ous  amusements  at  Coney  the  visitors 
sat  down  to  a  shore  dinner  at  Stanch's 
as  the  guests  of  the  Georgia  Society  of 
New  York.  Among  those  who  were  in¬ 
defatigable  in  looking  after  the  enter¬ 
tainment  of  the  visitors  was  Robert 
Adamson,  secretary  to  M.ayor  Gaynor 
and  former  member  of  the  New  York 
World  staff. 

MEMBERS  OF  THE  PARTY. 

The  visitors  include<l  A.  S.  Hardy, 
of  the  Gainesville  Herald;  Benjamin  T. 
Moseley,  of  the  Danielsville  Mon'tor; 
Mrs.  Maude  Bondurant,  of  the  McDon- 


SO  FAR,  SO  GOOD 


During  the  first  half  of  1911  The  Chicago  Record-Herald  has  passed 
all  previous  advertising  records  for  this  period  since  the  paper  was 
established.  Here  are  the  figures  of  gains  and  losses  in  advertising  of 
all  the  Chicago  morning  papers  as  compared  with  the  first  six  months 
of  1910: 


The  Record-Herald 
The  Tribune  -  - 
The  Examiner 
The  Inter  Ocean  - 


Gain  1205  Columns 
Gain  476  “ 

Gain  585  “ 

Loss  147  “ 


1  hese  comparisons  are  made  from  statements  prepared 
by  the  Washington  Press,  an  independent  audit  company. 


In  other  words.  The  Record-Herald  gained  in  six  months  1 44  columns 
more  than  the  combined  gain  of  two  of  its  competitors,  while  the  third 
morning  paper  lost  147  columns.  What  is  more,  advertising  in  The 
Record-Herald  in  June,  1911,  exceeded  the  amount  printed  in  the 
paper  in  any  previous  June  in  its  history,  and  the  gain,  261  columns, 
over  June,  1910,  was  greater  than  in  any  other  Chicago  morning  paper. 


SWORN  NET  PAID  CIRCULATION 

From  Jan.  1,  1911,  to  June  30,  1911 

Daily  average,  exceeding  -  200,000 
Sunday  average,  exceeding  216,000 

The  Association  of  American  Advertisers  has 
recently  examined  and  certified  to  the  circu¬ 
lation  of  The  Chicago  Record-Herald. 


Jason  Rogers  Commends  the  Work 
of  the  A.  A.  A. 

Jason  Rogers,  publisher  of  the  Xew 
York  Globe  and  Commercial  Adver¬ 
tiser,  in  writing  to  the  Association  ef 
.American  .Advertisers  requesting  that 
it  make  a  second  annual  examination  of 
its  circulation,  says : 

On  May  1,  1910,  when  I  assumed  the  duties 
of  publisher  of  this  newspaper  I  determined  to 
do  my  part  in  breaking  down  the  practice 
among  so  many  publishers  in  the  Hast,  of  sell¬ 
ing  mysteries,  generalities  and  (what  is  often 
worse)  imaginary  hgures  instead  of  definite 
known  circulation.  At  the  end  of  six  months 
we  invited  your  association  to  examine  our 
records,  which  you  did  early  in  October. 

It  seems  to  me  that  the  work  of  your  asso¬ 
ciation  in  providing  a  fair  examination,  not 
only  for  the  benefit  of  the  body  of  large  adver¬ 
tising  space  buyers  comprising  your  organiza 
tion,  but  for  the  benefit  of  every  man  who 
spends  a  dollar  in  advertising,  should  be  heart¬ 
ily  encouraged  by  all  advertisers  and  publish 
ers  who  want  to  dc  business  on  business  prin¬ 
ciples.  It  is  hardly  fair  that  circulation  should 
be  the  only  business  commodity  not  generally 
sold  on  an  absolute  quantity  basis.  It  is  easy 
to  gage  the  quality  of  a  newspaper  by  a  glance 
at  its  columns,  but  in  the  absence  of  actual  fig¬ 
ures,  showing  a  definite  quantity  of  circulation, 
the  advertiser  is  at  sea  when  buying  space. 

Your  association,  made  up  as  it  is  by  the 
large  general  advertisers  of  tne  country,  should 
be  considered  the  supreme  court  of  circulation 
values,  and  I  believe  that  it  can  make  its  ex¬ 
cellent  influence  felt  in  every  quarter  if  all 
its  members  will  insist  upon  definite  proof  of 
circulation  before  doing  business  with  any  pub¬ 
lisher. 


Murray  at  Lake  Champlain. 

John  A,  Murray,  advertising  manager 
of  The  Ave  Maria,  is  spending  his  vaca¬ 
tion  at  the  Catholic  Summer  School, 
whose  grounds  adjoin  those  of  the 
Champlain  Hotel,  on  Lake  Champlain. 
The  Catholic  Summer  School  has  ac¬ 
commodations  for  2,000  persons.  Out¬ 
door  recreations  are  provided  in  abun¬ 
dance,  in  addition  to  the  courses  of 
lectures.  The  school's  golf  links  are 
particularly  attractive  to  Mr.  Murray, 
who  is  making  rapid  progress  in  the 
game,  this  being  his  first  season  at 
swinging  the  clubs. 


The  Chicago  Record-Herald 

J.  B.  WOODWARD,  Eaitera  Repreicntative,  710  Timet  BnilJini,  New  York 


Lewiston  Teller  Suspends  as  a  Daily. 

The  Lewiston  (Idaho)  Evening 
Teller,  one  of  the  oldest  newspapers  in 
the  Xorthwest,  has  suspended  publica¬ 
tion  as  a  daily  after  an  existence  of 
thirty-five  years.  It  will  hereafter  ap¬ 
pear  as  a  weekly  each  Saturday  after¬ 
noon. 


oiigh  Herald;  \V.  S.  Coleman,  of  the 
Cedartown  Standard;  B.  F.  Hcartvillc, 
of  the  Ualton  Ants;  Miss  Cornne 
Riley,  G.  S.  Chapman,  of  Sanderville; 
J.  A.  Hall,  of  Calhoun ;  J.  H.  Graham, 
of  the  Canton  Advance;  II.  M.  Stanley, 
of  the  Dublin  Courier-Despatch;  B.  A. 
Ferry,  of  the  Cartcrville  Tribune;  W. 
1'.  Bankston,  of  the  West  Point  Xews; 
■Miss  Mollie  Toole,  of  the  Miller  County 
Liberal ;  Miss  Retha  Purcell,  of  the 
Carnsville  Advance;  Mrs.  J.  C.  Bryan, 
of  the  Catoosa  Record;  Miss  Minnie 
Dunlap,  O.  F.  McRae,  of  the  Telfair 
I'jiterprisc,  and  M.  X.  Dodson,  of  the 
Bremen  Gateway.  , 
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Death  of  Stephen  B.  Smith. 

•Stephen  B,  Smith,  one  of  the  oldest 
and  best  known  special  agents  in  Xew 
York,  died  on  Friday  at  his  home  in 
that  city.  Mr.  Smith  during  the  past 
few  years  devoted  his  entire  attention 
to  the  representation  of  the  Boston 
Globe.  He  possessed  a  kindly  nature 
and  numbered  among  his  friends  many 
of  the  leading  advertisers  of  the  coun¬ 
try.  He  was  an  active  niemhcr  of  the 
Sphinx  Club  and  occasionally  took  part 
in  its  debates. 


The  Detroit  Free  Press  has  opened 
its  h'resh  Air  Camp  at  Sylvan  Lake, 
where  it  expects  to  entertain  100  persons 
during  the  season. 


#  I  Jo-. 
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RECOGNIZED  AGENTS 


COMPLETE  LIST  COMPILED  BY 
THE  AMERICAN  NEWSPAPER 
PUBLISHERS’  ASSOCIA¬ 
TION. 

r>fl<i\\  is  printeil  a  ccmiiilctr  list  of  tlio 
advertis  nt;  ascnts  of  llu-  I  niteil  State- 
anil  t'anaila.  reorsanizcil  liy  tin-  Aincri- 
can  Xe\vsi>ai>i'r  I’nliltsliers  Association. 
It  i»  revised  and  corrected  down  to 
date ; 

A. 

Allien.  Kdviin.  Ci. .  lai  L  till  St..  Uineiii- 
Mali.  (>. 

Allen.  Advt.  Agency  <lnc.l.  40  W .  34th  St.. 

N.  Y.  City  ... 

.\iiierican  SiH>rt’^  I’uhlir  t  llnc.\  21  War¬ 
ren  St..  \  Y.  City.  ^  ^ 

Ain>tenlam  Adv.  Agency  i  Inc.K  117^  l»ro:i-: 

NvaN,  \.  Y.  i  ity.  , 

Armstrong.  Collin.  A.K.  to.  tincl.  2.'.  I.rorul 
St..  N.  N.  i  lly.  , 

Aiifeneer.  K..  Il.  llnn.l  ItMi: .  M.  L.mi- 

Vm  t  N  U  Jv  S.m.  :i 'll  t  lie-tmit  St  .  I'hila 

'  Mel'i.hi  i'  I’a';  1  iftli  Air.  Itl.lj  .  N.  Y  l  ity. 

\irr-  II  r.  .v  t  Hit  I'l'ler  I  St..  r..-t"n 

Ala-'- 

.\rkeiilK-K  M.ielien  I",  ilne.l.  I  lie  I'-ti.  I" 
lr.l...  II 

II 

r»rM;ulv\ay.  N 


Y 


ilailanl  \  .Mvonl  (Inc  i. 

N  .  i  lly 

Hanker*,  ami  Meiclmni**  .\geiuy  to  (Inc.).  ^ 
W'.ill  St..  \.  Y.  i  ity.  , 

HarUr.  .1.  W..  A-lv.  Agvuc.'  (Inc.).  W  a-h* 

inglon  St  .  1*0^1, .n.  Ma-'.. 

Ikitev  .\i\\.  io  (Inc.).  10  Spruce  M,. 

(  iiv. 

Ikite-’.  T.  1>.  -\t!v.  .\gency.  21»2  M:.in  M.. 

SpringtieM.  Mas'. 

Hatten  (ieo..  Co.  (Inc.),  l•■ollltll  .\vc.  Htklg . 
\.  Y.  i  Ity. 

IUrjM*n  \  Ka*.t'Hi.  i't»rn  Kxchange  Hank  HMg„ 
i  hicago.  Ill 

lilacknnn-K*p*.s  (  o.  i  Inc.).  In  K.  .k'hl  St.,  N 
Y.  City.  : 

lllainc-'llioiiipson  ('*».  (Inc  ).  r«nnth  \at.  Ikink  ' 
lli'lg  Cincinnati.  () 

lUuni.  Charles.  Ji«)7  (  lu-tmit  >t..  I’liilaaelphn, 

lloinl.  .Vrtliiir  1..  Ifi  ieiitril  St..  I'.H'ton.  Ma-* 
Hipoittni  rmanciil  Nevi-  .\<lv.  .\geucy.  H'l)  State 
St..  r«'-'ton.  Ma'*<.  I 

Holton  -Yew**  r.ureaii.  17  Kvcliange  1*1.  ri'**>tt*n.  : 
Masv 

Ilromtielii.  I*.  H  .  I'ittli  .\\e.  l*Mg..  N.  ^.  (  ity 
Hurkitt  \  Co..  i)ld  Colony  HUlg..  Chicago.  Ill. 
|»lumenstt»ck  Hro* .  Artv.  .\gcncy  (Inc.),  i  hem 
ical  Hhlg .  St.  Coni'*  Mo. 

C. 

(  alkin*^  &  1Ii»lden  (Inc.).  2.»0  rr.U  .\vc..  N 
Y.  i'itv. 

Car|H-nt»r  X  Corcoran.  2(*»  (  -'rt’antlt  St..  X.  ^ 


(  itv 


i  hamber**  .\gcncy,  Gmlchaux  Tddg..  New  Or 
leans.  \.ji. 

i  hapnian  Adv,  Co.  (Inc).  'I  bird  and  Oak  Sts., 
IV>rtland.  Ore. 

Charles  Adv.  Service,  23-20  E.  2(>th  St..  X.  Y 
City. 

Cheltenham  .^dv.  Service,  150  Fifth  .Avc..  N 
Y.  City. 

Chesman.  X’elson  &  Co.  (Inc),  1127  Pine  St.. 
St.  Louis,  Mo.;  Trade  llidg.,  ('hicago,  111.; 
Uninswick  Hldg ,  X.  Y.  City;  Times  Hldg.. 
Chattanooga,  Tenn. 

Claguc  Painter-Jones  Co.  (Inc  ).  First  Xat.  Bank 
Bldg..  Chicago.  Ill. 

Clark,  ^o.  K.,  972  Chestnut  St..  Philadelphia. 
Pa. 

Clarke.  K.  H  .  Adv  .\gcncy  (Inc.).  112  Dear- 
Ixirn  St .  i'hicago.  Ill. 

('<»chrane,  Witt  K.,  Adv.  Agency,  Boyce  Bldg., 
Chicago.  111. 

Colton.  W'cndell  P.,  220  Broadway.  N.  Y.  City 

Cone,  Andrew,  (ien.  Adv.  .Vgencx  (Inc.),  Tri¬ 
bune  Bldg ,  X.  Y.  City. 

i'onstantinc  Adv.  Co.,  (ilobc  Bldg..  Seattle, 
Wash. 

('<M»|»er  Adv.  Co.  (Inc.),  Cmbscn  Bldg.,  San 
Francisco.  Cal. 

Corning  .\d\.  Agency.  I>i*>patch  Bldg.,  St.  Paul, 
Minn. 

C<*weii  (  o  (Inc.),  John  Hancock  Bldg.,  Bos¬ 
ton,  Mass. 

C  ramer-Krasselt  Co.  (Inc.),  354  Milwaukee  St., 
Milwaukee.  Wis. 

(  rockett  .Xgency,  Maison-Blanche  Bldg,  New 
Orleans,  La 

Croshy-Chicago,  Pullman  Bldg.,  Chicago.  lU. 

(  roKs  (lilchrist  Adv.  Co.  (Inc.),  Columbia  Bldg., 
('leveiand,  O. 

1). 

hake  Adv.  Agency  (Inc.),  12  Geary  St,  San 
Francisco.  Cal. 

Ifarlow  Adv.  .\gency  (Inc.),  Bcc  Bldg.,  Omaha. 
Xcb. 

Danielson  &  Son.  l)(5  W'estniin*.ter  St.,  Provi¬ 
dence,  k.  I. 

l)*.\rcy  Adv.  Co.  (luc.).  I'ullerton  Bldg.,  .St 
Louts,  Mo. 


OUR  aoss  BOOK  NEWS 

at  10c.  per  lb. 

IS  THE  BEST 

SEND  FOR  SAMPLE 

F.  E.  oITiE  CO. 

Manufacturers  Fine  Printinn  Inks 
PHILADKLPHIA.  PA. 


Chicago  Examiner 

Chicago  Homes  -  -  -  400,000 

EXAMINER’S  Chicago 

Circulation  -  -  -  280,000 

60',  Reached  by  EXAMINER 

Illinois  and  Contiguous 

States,  Homes  -  -  4,000,000 

EXAMINER’S  Circulation 

in  this  Territory  -  -  621,000 

‘Z;  of  all  Homes  Reached  by  EXAMINER 

The  CHICAGO  EXAMINER,  July  7th,  posted  a 
$3,000  forfeit  In  a  challenge  to  the  Chicago  Tribune 
and  Record-Herald  that  it  has.  Dally  and  Sunday,  more 
city  circulation  than  these  two  papers  combined.  Its 
challenge  has  nat  been  accepted. 

The  Great  Merchandising  Force  of  the 
Middle  West  is  the 

Chicago  Examiner 

NEW  YORK  CHICAGO 

23  East  26th  Street  10  South  Franklin  Street 


hauchv  Co.  (Inc.).  9  Murray  St,  X.  Y.  City, 
huiim!.  Adolph,  735  Hushwick  Ave.,  Brooklyn, 
Y. 

Decker.  Henry,  Ltd  ,  Fuller  Bldg..  X.  Y.  City, 
helievoisc,  Foster,  Co.  (Inc.),  15  W,  8Slh  St., 
\  S'.  City 

l)»“l)arats  Adv.  .\gcncy.  Ltd.,  42  Victoria  Sq., 
.\iontreal.  P.  O. 

Dobbs,  William  F..  Danbury,  Conn. 
IMKnmaycr  Adv  .\gcncy  (Inc.),  Lincoln  Bldg., 
•Minneapolis.  Minn. 

Doremus  &  Co.  (Inc.),  44  Broad  St.,  X.  Y. 
City. 

Doremus  &  Morse  Adv.  Agency,  50  Pine  St.. 
\.  Y.  City. 

Dorland  Adv.  Agency,  .\tlantic  City.  X.  J. 
l)tnighty.  (^has  L..  519  Main  St ,  Cincinnati.  O. 
i)iikelow  &  Walker,  2  46  W’ashington  St.,  Bos¬ 
on,  Mass. 

Dunne.  Desmond  Co.  (Inc.),  176  Montague  St., 
Brooklyn,  X.  Y. 

Dyer,  (ieo.  L,  Co.  (Inc.),  42  Broadway,  X. 
Y.  City. 

I)unlap-\Vard  Adv.  Co.  (Inc.),  Hartford  Bldg., 
(  hicago.  III. 

Dietz.  Ottomar,  Adv.  Bureau  (E.  E.  Xeuge- 
bauer),  140  Xassau  St,  X.  Y.  City. 

Davis,  J.  W.,  Railway  Exchange  Bldg..  Chicago, 

in. 

Donovan  &  Armstrong.  Commonwealth  Bldg.. 
l*hiIadclDhia.  Pa. 

E. 

Kddy,  Louis  O..  Marshall  Field  Bldg.,  Chicago. 
Ill. 

Klifftt.  A.  k  (Inc.),  C2  W.  Broadway.  X. 
City. 

Ellis.  .A.  W.,  Agenev,  10  High  St.,  Boston. 
Ma<s. 

Erickson.  .-\.  W.,  Adv.  Agency  (Inc.),  Fourth 
Avc.  indg.,  N.  Y.  City. 

Ericksfm.  K.  N.,  Adv.  .-Xgency.  21  Park  Row, 
X.  V.  City. 

F. 


Ferry-Hanly  .\dv.  .\gcncy,  Gloyd  Bldg.,  Kansas 
City,  Mo. 

Fairfax,  H.  \V..  W’orld  Bldg..  X.  Y  City. 

Finch.  L  J.,  1864  Broadway.  X.  Y.  City. 

Foley.  Richard  A.  .Adv.  Agency,  Bulletin  Bldg, 
Philadelphia,  Pa. 

FowIer*Simpsnn  Co.  (Inc.),  500  Schofield  Bldg., 
('leveiand,  O. 

Frank.  Albert,  i  Co.  (Inc.),  26  Beaver  Si.. 
N.  y.  City. 


Frowert.  Percival  K.,  Stephen  Girard  Bldg., 
Philadelphia,  Pa. 

Fuller.  Chas.  H.,  Co.  (Inc.),  878  88  Wabash 
Ave^,  Chicago,  III.;  Morgan  Bldg.,  Buffalo, 

Fuller  &  Smith,  Engineers*  Bldg.,  Cleveland,  O. 

G. 

(iardner  Adv.  Co.  (Inc.),  Kinloch  P»ldg.,  St. 
Louis,  Mo. 

Gould.  M.  P..  Co.,  31  E.  22d  St..  X.  Y.  City. 

Gulston,  Ernest  J.,  18  Tremont  St.,  Boston, 
Mass. 

Gratz,  .Alfred.  1001  Chestnut  St.  Philadelphia, 
Pa. 

(jray,  F.  A.,  Adv.  Co,  Dwight  Bldg,  Kansas 
City,  Mo. 

Guenther-Bradford  Co.  (Inc.),  109  Randolph 
St..  Chic'’go,  Ill. 

(iuenther,  R  .  115  Broadway.  X.  Y.  City 

Gundlach  Adv.  Co.  (Inc.),  I*cople*s  Gas  Bldg., 
Chicago,  III. 

(jreve,  S..  .Adv.  Agency,  Oppcnheim  Bldg.,  St. 
Paul,  Minn 

Green,  Carl  M.,  Co.  (Inc.),  Penobscot  Bldg., 
Detroit,  Mich. 

H. 

Hamblin.  W\  F.,  &  Co.  (Inc.),  Fifth  .Ave.  Bldg, 
X.  V.  City 

Hartzeli,  J.  H.,  Co..  Bulletin  Bldg.,  Philadel¬ 
phia.  Pa. 

Haulenbeek,  G.  IL.  Adv.  .Agency  (Inc.),  31 
Union  Sq.,  X.  Y.  City. 

Hays  Adv.  .Agency,  196  Main  St..  Burlington, 
Vt. 

Hedge.  Homer  W.,  Co.  (Inc),  366  Fifth  Ave., 
X.  Y.  City. 

Hibson  &  Bro.,  229  Broadway,  N.  Y.  City, 

Hicks  Adv.  Agency  (Inc.),  132  Xassau  St., 
N.  Y.  Citv. 

Hill.  W.  S..  Co.  (Inc.),  323  Fourth  Ave.  Pitts¬ 
burg,  Pa. 

Hill  &  Tryon.  May  Bldg.,  Pittsburg.  Pa. 

Honig  .Adv.  Service,  177  Post  St.,  San  Fran¬ 
cisco,  Cal. 

Hoopes,  E.  M.,  516  Market  St..  Wilmington, 
Del. 

Horn-Baker  Adv.  Co.  (Inc.),  Commerce  Bldg., 
Kansas  Citv,  Mo. 

Hornberger,  ll.  L.,  Adv.  .Agency,  Fidelity  Mu¬ 
tual  Life  Bldg.,  Philadelphia,  Pa. 

Houghton,  Walter  L.,  828  Broad  St.,  Newark, 
N.  J ,  and  225  Fifth  Ave.,  N.  Y.  (iity. 

toward,  £.  T.,  Tribune  Bldg.,  N.  Y.  City, 


Howard  Adv.  Co.  (Inc  ),  Stock  Exchange  Bldg., 
Chicago,  Ill. 

Howland.  H.  S.,  .Adv  Agency,  20  Broad  St.. 
X.  y.  City. 

Hull,  W.  II  n,  \  I'o.  (Inc.).  Tribune  Bldg., 

X.  Y.  City. 

Ho\t,  Chas.  W..  25  Kliu  St..  Xew  Haven,  Conn. 
Iloimcs,  France**.  524  S.  Spring  St,  Los  An¬ 
geles,  Cal. 

Humphrey.  II.  1*..  Cu,  (Inc.),  14  Federal  St., 
Boston,  Mas-*. 

I. 

Ireland  Adv.  .Agency  (Inc),  925  Chestnut  St., 
Philadelphia.  Pa 

Iruninonger,  C.,  IS  20  Ve>ey  St..  X.  Y.  City. 

J. 

Johnson-Dallas  Adv.  Co.,  Empire  Bldg,  Atlanta. 
Ga. 

Jones,  Wylie  B,  Adv.  Agency  (Inc.),  Bingham¬ 
ton,  X.  A’. 

K. 

KiTstor,  H.  W.  &:  Sons  Adv.  Co.  (Inc),  Equi¬ 
table  Bldg.,  St.  Louis,  Mo  ;  Steger  Bldg..  (Chi¬ 
cago.  111.;  Gumbel  Bldg.,  Kansas  City.  Mo. 
Keane.  X.  W.,  99  Xassau  St..  N.  Y,  City 
Kiernan,  Frank,  3:  Co.,  150  Broadway.  X.  Y. 
City. 

Klein.  Chas.  T,  151  W.  96(h  St.,  X  Y.  City. 
Koch.  Otto  J.,  Adv.  .Agency  (Inc.),  University 
Bldg.,  Milwaukee.  Wis. 

Kollock.  Edward  I).,  20l  Devonshire  St,  Bos¬ 
ton,  .Mass. 

r.. 

Lawyers’  Adv  t  »>.  (Inc.),  128  Hroadwav,  X.  Y. 
City. 

Lesan,  H.  E.  Adv.  .-Agency  (Inc,).  Fourth  .Ave. 

Bldg.,  X.  Y.  City:  Old  Colony  Bldg.,  Chicago. 
Levin  &  Bradl,  1269  Broadway,  X  A.  City. 
Levey,  H.  H.,  Marhridgc  IHdg ,  X.  Y.  City. 
Lewis.  Louis,  Adv.  Agency,  220  Broadway,  X. 

Y.  Citv. 

Lewis,  Waller  C.,  Co  ,  Equitable  Bldg.,  Boston, 
Mass. 

Lord  &  Thomas  (Inc.),  Trade  Bldg,  Chicago. 
111. 

Lyddon  &  Hanford  Co.  (Inc.),  Granite  Bldg., 
Main  and  St.  Paul  Sts.,  Rochester,  X.  Y. 


M. 

Mcjiinkin,  Win.  D.,  .Adv.  Agency.  167  Dearborn 
J^t..  Chicago,  III. 

McKim,  A.,  Ltd..  Star  Blilg ,  .Montreal.  P.  Q. 

McMullen,  Robert  M..  I'o.  (Inc,),  Cambridge 
Bldg  X.  V.  City. 

MacManus  Co  (Inc.).  For«I  Bldg..  Detroit. 
Mich.:  .Nicholas  Bldg.,  'loledo.  (). 

Mahin  .\dv.  Co.  (Inc),  125  .Monroe  St.,  Chi¬ 
cago.  HI. 

Mallory  &  Mitchell  (Inc.),  ]6n  Washington  St., 
Chicago,  11) 

Manufacturer^*  Publicity  Corn  (Inc).  3n 
Church  St..  X*.  Y.  City. 

-Masseiigale  .\fl\.  Agency  (Inc.),  Candler  Bldg., 
Atlanta,  Ga 

Mathews,  R.  A  ,  .Agency,  .Alan|uette  Bldg.,  Chi¬ 
cago,  III. 

Mead,  (Jeo.  H..  Marquette  Bldg.,  Chicago,  III. 

Metropolitan  Adv.  Co.  (Inc.),  6  Wall  St.,  X.  V. 
City 

-Alcyen  3:  Co..  Tribune  Bldg,  Y.  City. 

Miller  Adv.  io.  (Inc.),  Tlie  Xasby,  Toledo,  (). 

Mitchell.  Geo.  I...  &  Staff  (Inc.),  421  Chestnut 
St.,  Philadelphia.  Pa. 

Morgan,  J.  AA’ ,  Adv.  .Agency,  44  E.  23d  St, 
X  Y.  City. 

Morris,  Herbert  M.,  Adv.  Agency,  400  Chestnut 
St,  Philadelphia,  Pa. 

Morse  Adv.  Agency,  35  Milwaukee  Avc.,  West 
Detroit,  Mich. 

Morse  International  Agency  (Inc.),  Dodd-Mead 
Bldg.,  N.  Y.  City. 

Muller.  J.  P.,  &  Co,  (Inc.),  1570  Broadway, 
N.  V.  City. 

Mumm-Komer  Co.  (Inc.),  Spahr  Bldg.,  Colum¬ 
bus,  O. 

Murray  Hill  Adv.  Agency.  650  Third  Avc.,  N. 
A'.  City 

Moss-Chase  Co.  (Inc.),  110  Franklin  St.,  Buf¬ 
falo.  X.  A’.;  l\)st-Standard  Bldg.,  Syracuse, 
X  V. 

N. 

Xational  Adv.  Co.  (Inc.),  423  Quincy  Bldg., 
Denver,  Colo. 

Xewitt  Adv.  Co.,  314  W.  First  St.,  Los  Angeles, 
Cal. 

Xichois-Finn  Adv.  Co.  (Inc),  Kesner  Bldg., 
(Chicago,  111. 

Xoble  Adv.  Agency  (Ltd.),  Molson's  Bank 
Bldg.,  A'ancouver,  B.  C. 

(.Continued  on  />iige  22.) 


The  EGzabeth  Daily  Journal 

ELIZABETH.  NEW  JERSEY 

I’opul.ition  of  Elizabeth,  1910,  73,409;  of 
Union  County,  140,197. 

The  Paid  Circulation  i»  Three  Time* 
a*  large  a*  that  of  any  other  E'iza- 
beth  or  Union  County  Paper 


GroMTlh  of  Circulation 

19ii;( .  4.707 

19114 .  .-i,.-.:::: 

190.-, .  tt.r.iK 

190(1 .  7,:t47 

1907 .  H.3i:t 

190,s . 

1909  .  O.HSa 

1910  .  in.HSI 

1911  (first  fl  months)....  . 11,518 


Amount  of  Advertising  Carried  in  1910 

5,4 1 6,362  Agate  Lines 

FRANK  R.  NORTHRUP. 

Special  Representative 

225  Fif:K  Avenue  Tribune  Building 

New  York  Chicago 


July  29,  1911. 


THE  EDITOR  AND  PUBLISHER. 


OKLAHOMA  AT  ATLANTIC  CITY. 

How  Updike  and  the  Muskogee 

Dailies  Whooped  It  Up  for  the 
New  State. 

One  of  the  interesting  features  of  the 
Iflks’  Grand  Lodge  meeting,  recently 
held  at  Atlantic  City,  was  the  [tuhlication 
of  a  special  daily  edition  of  the  Mus¬ 
kogee  (C^kla.)  Tinus-Democrat.  This 
s  the  first  time  in  the  history  of  the 
f)rder  that  an  out-of-town  newspaper 
has  issued  an  edition  of  this  kind  during 
convention  week. 

II.  L.  Marshall,  manager  of  the 
Times-Democrat,  assisted  hy  a  staff  of 


Pastor  Believes  in  Advertising. 

Rev.  R.  X.  Merrill,  pastor  of  the 
Mahoningtown  (Pa. I  Methodist  Episco¬ 
pal  Church,  is  a  believer  in  newspaper 
advertising.  Instead  of  hav'ng  cards 
printed,  announcing  the  regular  and  spe¬ 
cial  church  meetings,  he  has  decided  to 
carry  advertising  in  a  local  daily  each 
l-'riday  and  Saturday,  as  an  aid  in  bring¬ 
ing  people  to  churcli. 

The  Publicity  Hureau  of  the  Huffalo 
Chamber  of  Commerce  and  Manufac¬ 
turers'  Club  is  still  reporting  the  receipt 
of  .  many  imiuiries  as  to  Huffalo’s  ad¬ 
vantages  as  an  industrial  site. 


Akthi'r  R.  H.vrlow, 

.Second  Vice-President  Pilgrim  Public¬ 
ity  Association. 


ADAMS  ON  THE  JOB. 

Jame,>  W  .  .\dams,  who  recently  suc¬ 
ceeded  E.  J.  Preston  as  manager  of  the 
Daily  Newspaper  Club,  has  assumed 
charge  of  his  duties  in  a  way  that  bids 
fair  to  fulfill  the  prediction  of  his 
friends  that  the  job  and  the  man  are 
well  met. 

Mr.  Adams  is  thirty-one  years  old 
and  belongs  to  one  of  the  oldest 
and  most  prominent  Massachusetts  fam¬ 
ilies.  He  is  a  Harvard  man  and  fol¬ 
lowing  his  graduation  he  took  up  news- 
I)ai)cr  work,  later  becoming  a  special 
writer  for  the  New  York  World.  He 
also  found  time  to  contribute  much  to 
the  magazines.  I'or  the  past  two  years 
he  has  been  connected  with  the  .Ameri¬ 
can  Newspaper  Publishers  .Association 
in  the  capacity  of  assistant  to  Manager 
Lincoln  R.  Palmer  and  was  largely  re¬ 
sponsible  for  winch  of  the  free  publicity 
matter  issued  from  time  to  time  by  the 
.association. 


1.  \V'.  Le  yt  AiTE, 

President  Des  .Moines  I  la.)  .\d  Men' 
Club. 


(iKofp  OF  Xew.siioys  Who  Soi.d  Oki.ahom.\  Pai’Ers  at  Elks’  Convention  av 
.\ti. ANTIC  City. 


writers,  was  in  charg.'  of  the  special  edi-  .A  jiress  club  has  been  organized  at 
lion.  Copic'  of  the  Phoenix,  Muskogee’s  ChautaiKiua,  X.  A’.,  with  a  membership 


Nebraska’s  New  House  Organ. 

"Imprint”  is  the  name  of  a  t.po- 
graph'cally  nea:  looking  house  organ 
issued  by  the  Woodruff  Rank  Note  Co., 
of  l.incoln,  Xeb.,  which  has  just  made 
its  initial  appearance.  The  publishers 
do  not  make  the  mistake  of  crowding 
Its  pages  with  their  own  advertising. 
( )n  the  contrary,  you  would  hardly 
know  that  it  was  designed  to  interest 
the  public  in  the  work  of  the  company. 
It  is  filled  with  original  and  selected 
matter  bearing  upon  the  printing,  en¬ 
graving  and  lithographing  industry,  and 


morning  paper,  were  also  distributed.  Of  thirty-seven  .and  representing  many  of  j^s  artis  ic  appcar;ince  is  cer 


Roth  publications  were  received  with  States, 
marked  evidences  of  approval  by  the  | 

Elks,  who,  b;ing  live  business  men,  ap¬ 
preciate  enterprise  wherever  and  when¬ 
ever  manifested. 

The  Muskogee  daily  newspapers  were 
not  the  only  Oklahoma  publications  that 
displayed  enterprise  at  .Atlantic  City. 

Manily  R.  Updike,  manager  of  the  Okla- 
home  Information  Bureau,  sought  to 
impress  on  the  Elks,  who  came  from 
every  part  of  the  country,  the  business 
and  agricultural  advantages  and  possi¬ 
bilities  of  Oklahoma.  .Accordingly,  Mr. 

Updike  turned  loose  a  hundred  news¬ 
boys  with  copies  of  the  Oklahoma  Bul¬ 
letin  and  the  Wild  We.st,  the  two  official 
papers  of  the  Bureau,  the  first  giving 
development  news  of  the  State,  and  the 
other  a  literary  monthly  published  in 
Western  style  and  containing  real  West¬ 
ern  stories,  written  by  C.  J.  Phillips,  its 
editor,  an  old  side  partner  of  Kit  Car- 
son,  Col.  Rill  Cody,  Pawnee  Rill  and 
other  famous  scouts. 

If  there  was  anybody  in  .Atlantic  City 
at  the  end  of  convention  week  who  had 
not  been  enthused  by  Updike’s  literature 
and  hy  Muskogee’s  newspapers,  he  must 
have  been  deaf  and  blind. 


tain  to  m,Tke  friends  and  customers. 


J.  W.  Adams, 

Manager  Daily  Newspaper  Club,  New 

-^ork. 


Editor  and  Wife  Die  Together. 

Edward  D.  t'rans,  formerly  editor  of 
the  Middletown  (  X.  A'.)  Daily  Press, 
and  his  wife  were  both  found  dead  in 
bed  at  their  home  in  that  city  late  last 
Sunday  afternoon.  They  were  attired 
in  their  wedding  clothes.  Two  glasses 
containing  dregs  of  what  had  appar¬ 
ently  been  carbolic  acid  stood  on  a  table 
beside  the  heil.  Letters  found  near  the 
bodies  disclosed  a  suicide  agreement. 
I'ear  of  approaching  poverty  is  believed 
to  have  been  the  cause. 


The  Fargo  (N.  D.)  Courier-News  re¬ 
cently  closed  a  circulation  contest,  in 
which,  it  is  said,  over  3,200  new  paid-in¬ 
advance  subscriptions  were  secured. 


The  Name 


BECKWITH 

And  What  It  Stands  For 


It  means  something  to  build  a  name  and  reputation  in  newspaper 
advertising. 

It  meant  pioneering,  courage,  good  service  and  fair  dealing  many 
years  ago  when  the  S.  C.  Beckwith  Special  Agency  was  first  started. 

But  many  others  started  too,  and  are  no  more.  What  is  it  that 
can  keep  and  carry  an  old  name  triumphantly  on  into  the  new  times, 
with  the  same  predominance  of  reputation  and  service  as  in  the  old 
times  ? 

The  name  “Beckwith”  to-day  is  as  good  as  its  lasting  reputa¬ 
tion  for  fair  dealing  and  vigorous  business  policy.  In  service  and  scope 
it  is  far  better,  because  of  its  widened  and  improved  organization. 
Organized  effort  means  success. 

The  name  “Beckwith”  as  representing  any  newspaper  is  a  sterling 
stamp  of  that  paper’s  worth,  and  an  assurance  that  its  claims  will  get 
cordial  and  respectful  consideration  on  all  possible  counts  with  adver¬ 
tisers  and  agents. 

No  advertiser  or  agent  can  know  intimately  all  newspapers,  their 
policies,  good  points  and  w'eaknesses  in  detail.  Reliance  upon  the 
honorable  and  progressive  special  agent  is  a  practical  necessity. 

Service,  information,  courtesy,  prompt  action  and  care  in  details 
are  worth-while  qualities  when  you  are  placing  newspaper  advertising. 
They  are  at  their  prime  in  this  organization.  Service  is  our  winning 
hand. 


The  S.  C.  Beckwith  Special  Agency 


Tribune  Building 
New  York 


Reliance  Bu'Iding 
Kansas  City 


Tribune  Building 
Chicago 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGER. 


real  estate,  Xew  \'ork ;  Osane  Realty 
Co.,  New  York;  and  the  James  M  Mac¬ 
Donald  Co.,  for  Eaz-.\11  l-'inn  Ka^e. 
Xew  York. 


Li(t  of  Publications  examined  by  tbe  Association  of  American  AdTer' 
tisers,  of  which  a  COMPLETE  EXAMINATION  of  the  various  records  of 
circulation  was  made  and  tbe  ACTUAL  CIRCULATION  ascertained. 


rile  Heers  .Xdvertising  .Vgency,  Ha- 
xana.  t  iilia,  is  placing  orders  in  various 
paiK-rs  in  Ciilia  and  I’orto  Rico  for  the 
Hotel  I’laza.  Xew  \'ork.  This  agency  i.> 
also  .sending  out  orders  to  Cnha  and 
IVirto  Rico  papers  for  Dr.  T.  Frank  Ly- 
iiott,  e>f  Chicago. 


The  Ireland  .\d\ertising  .\geiicy 
I’hiladelphia,  will  use  additional  news¬ 
papers  for  F'els  Naphtha  Soap  adver¬ 
tising. 


NORTH  DAKOTA. 


ALABAMA. 


NORMANDEN  ..  (Cir.  9,4501  ..  Grand  Forks 


ARIZONA. 


OHIO. 


Phoenix 


The  J.  Walter  Thompson  Co. 
N  ork  I  ity,  are  sending  out  nexx 
for  Horlick’s  Malted  Milk 


CALIFORNIA. 


VlNIilCATOR 


.Santa  Barbara 
.San  Franctacn 
San  Franelaen 
.San  Franelaen 


INDEPBNDBNT 
BULLETIN  .  .  .  . 

CALL  . ^ 

EXAMINER  ... 


•use. 


PENNSYLVANIA. 


I  he  Morse  International  .\geiK’y.  .Xew 
^'ork  t'ity,  are  iihicing  i'ontract>  in 
iiewspaiiers  for  the  K.  R.  Thomas  Motor 
I'ar  y'o.,  in  cities  where  that  concern 
has  agencies. 


Ix'xen  &  Hradt.  IJtih  Hrc>adway,  .New 
^  xirk.  is  placing  orders  for  the  Hotel 
I'lreslin,  X’ew  York,  on  a  trade  basis. 


. Cheater 

.  .  .  Johnatown 
.  .  .Johnatown 
.  .  .  .PlttabnrB 
.Philadelphia 
.  .  .  .Plttaburc 
Wllkea-Barre 
. York 


TIMES  . 

DAILY  DEMOCRAT 
JOURNAL 

DISPATCH  ......... 

GERMAN  OAZBTl'B 

PRESS  . . 

TIMEI  ^..EADBR  .... 
GAZErrB  . 


FLORIDA. 


Jaekaonvllle 


Tax  lor-Critchfield  C'o.,  Hrooks  Build 
mg.  I'hicago.  is  noxx  placing  the  adver¬ 
tising  xjf  the  National  Cash  Register 
t  o.,  Dayton,  O. 


GEORGIA. 


The  Switzer  Stackhouse  xX  Co. 
Agency.  City  National  Bank  Building. 
I’tix'a,  N.  Y.,  is  asking  for  rates  in  Nexx 
York  state  newspai>ers. 


ATLANTA  #OURBIAL 
(Cir. 

CHRONICLE 

HERALD  . . 

LEDGER  . .  .  .  . 


B3,16S)  Atlanta 

. Ansaata 

. Ansnata 

......  Colnmbna 


SOUTH  CAROLINA. 


The  .\.  R.  Elliott  .\gency.  62  West 
Broadway,  New  ^'xxrk,  is  sending  out 
i«r<lcr.s  for  fifteen  inches  eighteen  times 
to  sonthxvc>txrn  papers. 


ILLINOIS. 


The  .Allen  .Advertising  .\geiK'x.  (i'J 
West  ;34th  street.  Nexv  ^■ork  City,  arc 
sending  out  xirders  for  the  .Marvclette 
l.ahoratories. 


.Chlcaso 

Chlcasn 

Chicaso 

, .  .Joliet 
. .  Peoria 
.  .Peoria 


rOl.ISH  DAILY  ZGODA 

sKANDINAVBN  . 

WOMAN’S  WORLD  .  .  . 
HERALD 

HERALD-TRANSCRIPT 
JOURNAL  . 


The  W  yckoff  .Advertising  .Agency.  25 
East  Twx-nty-sixth  street.  New  York,  is 
plax'ing  orders  fur  fifteen  times  with 
'outhwestern  i>apx-r'  for  the  Kulux  Co., 
.'Syracuse,  N.  'S'. 


NEWS  OF  THE  AD  CLUBS. 

A  nautical  aviation  im-x-t  xvill  he  one 
of  the  features  introduced  at  the  Detroit 
Adcraf  ers'  an'uial  ‘Star  Light"  on  July 
:{|  .Numliers  of  gaily  decorated  toy 
halliMins  will  lie  released  from  the  danc¬ 
ing  Ihxir  and  each  “avi.itor"  xvill  en- 
■  leaxDr  to  keep  his  "airship"  going  the 
longest.  It  is  expected  that  many  of  the 
axlvertising  men  from  the  West  xxill  stop 
fx>r  the  "Star  Light”  on  their  way  to 
the  national  convention. 


INDIANA. 


. Marlon 

Terre  Haute 
.Notre  Dame 


\  E  WS-TRIBUNE 

TRIBUNE  . 

THE  AYE  MARIA 


The  Felton  Agency,  Chicago,  is  send¬ 
ing  out  xtrders  for  •’I'Ht  lines  for  the 
Neal  Institute,  Ctah. 


IOWA. 


Nelson  t'hesman  &  Co.,  Trude  Build¬ 
ing.  t  hicagxi.  is  making  contracts  for 
’i.'hn)  lines  xxith  southern  p.ipers  for  the 
Reo  Chemical  Co. 


EVENING  GAZETTE  . . . .  Burlinirton 
CAPITAL  .Dee  Moinea 

REGISTER  A  LEADER  Dea  Moinea 
THE  TIMES-JOORNAL  . .  .  .Dubimne 


WISCONSIN. 

EVENING  WISCONSiN...  .Mllwanklee 


Waller  Baker  &  t  ....  .V»  Broad  street, 
I'-o.-ton,  is  making  renewal  contracts. 


Topekn 


CAPITAL 


The  Columbia  (S.  C.)  .Advertising 
Club  xvas  permanently  organized  at  a 
meeting  of  a  numlxef  of  business  men  of 
the  city  last  xveck.  Officers  were  elected 
as  follows:  James  G.  Holmes,  presi¬ 
dent;  S.  B.  McMaster,  vice-president; 
.A.  McP.  Hamby,  secretary  and  treas¬ 
urer.  The  members  of  the  executive 
committee  are :  F.  C.  Withers,  E.  F. 
McCiivency,  H.  E.  Gooding  and  H. 
Walker  Powell. 


CANADA 


KENTUCKY. 


-X.  W.  .Ayres  &  Son.  PhilailcIphia,  are 
'Hiding  out  onlx-rs  gcnerallx  for 
inches  for  the  Natixmal  Biscuit  Co. 


ALBERTA 


COURIER-JOURNAL 
TIMES  . . 


LOUISIANA. 


BRITISH  COLUMBIA. 


.  N«w  Orleana 
New  Orlenna 


Danehy  &  Co.,  9  Murray  street.  New 
^ Ork  City,  arc  placing  contracts  for  the 
advertising  of  Mother  Gr.ay  and  .Al¬ 
len's  I'oot  Ease. 


MAINE. 


ONTARIO. 


JOURNAL 


The  Keystone  Advertising  .Agency, 
.Scranton,  Pa.,  is  a'king  for  rates  on 
business  to  be  placed  next  fall. 


MARYLAND, 


.\t  the  regular  meeting  of  the  Balti¬ 
more  -Advertising  Club  last  week  it  was 
announced  that  the  club  would  formu¬ 
late  plans  for  the  organization  of  a  re¬ 
tail  merchants’  association,  with  the  ob¬ 
ject  in  view  of  protecting  the  members 
thereof  from  unprofitable  advertising, 
etc. 


QUEBEC. 


MICHIGAN. 


LAPRESSE  Cir.  June,  1911,  104,002  Montreal 


Levin  &  Bradt.  advertising  agents. 
1265  Broadway,  New  A’ork  City,  are 
placing  advertising  throughout  the  coun¬ 
try  generally  for  the  Hotel  Breslin,  New 
York  City, 


PATRIOT.(19I0)D.10,720;  S.  11. 619. Jackson 


BUSINESS  OFFICE  NOTES. 

The  .Arizona  Gazette,  published  at 
Phoenix,  has  recently  made  a  house  to 
house  canvass  of  the  city,  not  including 
the  business  section,  the  R.  F.  D.  routes 
of  Mica  City,  Temple  and  Buckeye,  the 
result  of  w'hich  showed  that  the  Gazette 
led  its  nearest  rival  by  883  copies. 

Walter  Pulitzer’s  Satire  is  now  lo¬ 
cated  in  commodious  quarters  at  1358 
Broadway,  New  York. 


MINNESOTA. 


TRIBUNE . Morn,  and  Eva . Minneapolis 


MISSOURI. 

DAILY  AND  SUNDAY  GLOBE,  Joplin 
POST-DISPATCH . St.  Lonis 


The  Siegfried  Co.,  of  New  York,  re- 
jiorts  new  business  including :  Biirham 
Razor  Co.,  New  A'ork ;  R.  and  L  Co. 
(the  Garford  .AutomohileJ,  New  York; 
Hygienic  Cigarette  Co.,  New  A'ork; 
•Alpha  Portland  Cement  Co..  Easton, 
Pa. ;  Franklin  Escher.  book  advertising. 
New  A'ork ;  Frank  L.  Holt,  suburban 


The  McKinney  (Tex.)  .Advertising 
Club  has  been  organized  with  these  of¬ 
ficers  ;  Angus  Hunter,  president ;  J. 
H.  Montgomery,  vice  president;  Pat 
Mays,  secretary-treasurer.  Directors: 
Joe  Leonard,  B.  F.  Johnson,  Ben  Cole, 
W.  B.  Wilson.  A.  AV.  AVhite. 

Resolutions  have  been  passed  by  the 
club  indorsing  Dallas  for  the  national 
convention  of  the  .Associated  Advertis¬ 
ing  Clubs  of  .America  in  1912. 


MONTANA. 


MINER 


NEBRASKA. 


Lincoln 


FREIE  PRESSE 


^  Another  Increase. 

THE  DAILY  STATES  has  received  an¬ 
other  increase  in  its  circulation  by  the 
closing  of  The  Daily  News,  a  small  even¬ 
ing  paper  which  had  been  published  for 
some  years  in  New  Orleans.  THE  STATES 
arranged  to  take  over  the  subscribers  and 
this  addition  places  its  circulation  around 
the  30,000  mark. 

Our  challenge  to  all  competitors  for  a 
showdown  on  circulation  remains  un¬ 
answered — there  is  a  very  good  reason. 

THE  DAILY  ST.ATES  is  first  in  circu¬ 
lation  and  carries  more  local  business  than 
any  other  paper  in  the  City  of  New  Orleans. 

Foreign  Advertisers  Please  Note 

DAILY  STATES, 

The  S.  C.  Beckwith  Special  Agency 

Sole  Agent*— Foreign  Adeertuing 
New  York  Chicago  Kanaa*  City 


NEW  JERSEY. 


THE  'll 

New  Orleans  Item 


Aaborr  Park 
. .  .  .Elinabeth 
. .  .  .  EHxabeth 
. . .  .  PlalnBeld 


PRESS . 

JOURNAL  . . 

TIMES  . 

COURIER-NEWS 


Permanent  organization  was  effected 
at  a  meeting  of  the  .Advertising  Club,  of 
Columbus,  O.,  last  week.  H.  Harrison 
Kress  was  elected  president.  Other 
officers  are :  First  vice-president.  Charles 
C  Janes;  second  vice-president,  Joseph 
R.  Hague;  secretary,  Ernest  S.  Jaros; 
treasurer,  Charles  S.  .Anderson ;  re¬ 
corder.  S.  T..  Scofield :  librarian,  H.  L. 
Hopper. 


Lead*  New  Orlcaa*  papen  !a  adxrcrtiaiBa, 
eireniation  and  influence,  and  the  lead  n 
incrcaiing.  The  moat  clnrlp  expreaacd  cir¬ 
culation  ttateinent  ha*  Juit  been  prepared 
by  THE  ITEM  and  will  be  lent  upon  re¬ 
quest.  A  map  of  New  Orleans  ihow*  ex¬ 
actly  how  the  city  ii  eorered.  and  an  Hen- 
ized  lilt  of  country  town*  show*  how  they 
•re  reached. 


NEW  MEXICO. 


XIORNING  JOURNAL  ..Albnqni 


NEW  YORK. 


BUFFALO  EVENING  NEWS  .  .  BnBalo 
HtILLETINO  OKLLA  X\RA  ....  \ew  York 
LESLIE'S  WEEKLY  (Cir.  330,000) 

Naw  York 

MBSSBNOFIR  (»F  THE  SACRED 

HEART..  Wow  YORK 
RECORD  . . Toot 


THE  JOHN  BUDD  COMPANY 

Adverttslno  BeprcscElaMTEs 

NEW  YORK  CHICAGO  HT.  LOtlU 


The  Wynyary  (Sask.)  .Advance  will 
be  launched  on  August  1  by  S.  Oddson. 


DAILY  HAIL  . Anderoon 

DAILY  RECORD  . Colamblo 

THE  STATE  . . Columbia 

(  Cir.  D.  16.272-S.  16.811) 

TENNESSEE. 

\EWS-SCIMITAR  . 

,  Memphis 

ilANNBR  . 

,  NoahTllle 

TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  . 

.  .  Houston 

TIMES-HERALD  . 

.  .  .  .  Wocn 

WASHINGTON, 

POl»T.|\TKLLlGE\CER . 

Jci.v  29,  1911. 


THE  EDITOR  AND  PUBLISHER. 


2t 


WHITING  ALLEN  DEAD. 


Widely-Known  Pres*  Agent  Suc¬ 
cumbs  to  Heart  Disease. 

Whiting  -Mien,  former  newspaper 
man  and  said  to  he  the  best  known  press 
agent  in  the  Lhiited  States,  died  in  Chi¬ 
cago  Thursday  of  heart  disease,  fol¬ 
lowing  an  attack  of  acute  indigestion. 

Mr.  .Allen  was  known  to  newspaper 
men  all  over  the  country  and  was  con¬ 
nected  with  advertising  departments  of 
circuses  for  more  than  thirty  years. 
While  a  reporter  on  a  Louisville  paper 
he  was  engaged  hy  P.  T.  Larnum  as  a 
press  agent,  and  later  went  on  the  world 
tour  with  the  Rarnum  show.  He  con¬ 
tinued  in  the  circus  business  after  the 
death  of  Harnum,  and  was  connected 
with  the  Harnum  &  Hailey  shows.  He- 
tween  times  he  worked  on  newspapers 
in  .\ew  York,  Chicago,  and  Philadel¬ 
phia,  and  about  three  years  ago  was 
dramatic  editor  of  the  Philadelphia 
.North  -American.  Two  years  ago  he 
was  press  agent  for  the  Metropolitan 
Opera  Co. 

It  is  said  that  he  probably  knew  more 
newsiiaper  men  than  any  living  press 
agent  with  the  possible  e.xception  of 
"Tody"  Hamilton  and  Major  John 
Hurke. 


Death  of  Tommy  Nolan 

Thomas  J.  Nolan,  for  fifteen  years 
connected  with  the  New  Orleans  Pica¬ 
yune,  died  June  2!(  at  Jackson,  Miss. 
No  newspaper  man  in  New  Orleans  had 
a  wider  acquaintance  than  "Tommy" 
-Nolan.  His  first  newspaper  work  was 
done  for  the  News,  an  aftertioon  papcT. 
He  next  took  a  fly  in  theatricals,  hut 
returned  to  New  Orleans,  working  for 
the  Daily  City  Item  for  two  or  three 
years.  He  next  became  city  editor  of 
the  Evening  Truth.  In  1895  he  became 
a  member  of  the  local  staff  of  the  Pic¬ 
ayune,  handling  the  City  Hall  assign¬ 
ments.  His  special  work  attracted  con¬ 
siderable  attention.  .Among  his  bright¬ 
est  features  were  the  “Drummer’s  Col¬ 
umn”  and  “McDonogh  Has  His  Eye 
on  the  Hall.” 


OBITUARY  NOTES. 

Eugene  M.  Herr,  pioneer  Indiana 
newspaper  man,  died  in  South  Bend  last 
week.  He  was  sixty-two  years  old. 
He  formerly  published  papers  in  both 
South  Bend  and  Goshen,  and  later 
served  as  superintendent  of  the  South 
Bend  Tribune  Printing  Co.’s  plant.  Mr. 
Herr  was  first  connected  with  the  Gosh¬ 
en  Democrat,  and  later  with  the  Elk¬ 
hart  Review.  With  1 1.  S.  Eassett  and 
J.  D.  Osborn  he  bought  the  South  Bend 
Union  from  Edward  Molloy,  present 
publisher  of  the  Laporte  Herald,  and  a 
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!  PITTSBURG  GAZETTE  TIMES 

Celebrates  125th  Anniversary  With 

Series  of  Historical  Souvenir 
Numbers. 

The  celehration  of  the  one  hundred 
and  twenty-fifth  anniversary  of  the 
Pittsburg  Gazette  Times  the  week  of 
July  24-29  was  an  event  of  great  in¬ 
terest  in  newspaper  circles. 

The  celebration  took  the  form  of  six 
special  historical  .souvenir  numliers, 
which  for  scope  and  completeness  take 
a  front  rank  in  newspaper  practice.  Not 
earing  to  print  a  monster  so-called 
"boom”  edition  the  (iazette  Times  cov¬ 
ered  the  field  of  the  development  in 
human  progress  in  tlie  past  century  and 
a  quarter  with  six  numbers,  as  follows : 
July  24,  Building  Construction,  witli  the 
chief  historical  article  by  William  .A. 
Radford,  editor  of  tlie  .American  Car¬ 
penter  and  Builder  and  the  Cement 
World;  July  2.''i.  Transiiortation  and 
Empire  Building,  the  leading  article  lie- 
ing  hy  Samuel  Harden  Church,  assistant 
secretary  of  the  I’eimsylvania  lines: 
July  2(i,  Iron,  Steel  and  Industries  the 
chief  article  hy  H.  K.  \'.  Luty;  July  27. 
Hanking  and  Hnsiness  Development. 
John  ().  Haglin,  of  the  Gazette  Times 
staff  writing  the  chief  article;  July  2.'!, 
■Apparel  and  Hood,  with  historical  ar¬ 
ticles  hy  Ered  T.  b'eazer,  editor  of  the 
Haberdasher,  and  Mary  E.  M.  I’ayne 
on  apparel,  and  by  !•'.  N.  Harrett,  editor 
of  the  -American  Grocer,  on  food:  Jul> 
29,  Electricity  and  History  of  the 
Gazette  Times,  witli  historical  articles 
hy  George  Westinghonse,  Cliancellor  S. 
H.  McCormack  and  Dr.  William  C. 
White,  of  the  University  of  I’ittshnrg. 
and  members  of  the  i)ai)er‘s  staff. 

The  Gazette  Times  building  wjis  deco¬ 
rated  for  tlie  occasion,  the  management 
received  many  congratn'atory  letters 
and  telegrams  from  readers  and  adver- 
ti.sers  and  there  was  a  large  demand  for 
the  special  numbers. 

John  Scull  founded  the  Gazette  Times 
July  29,  1789,  and  it  has  been  puhlislieil 
continuously  ever  since.  It  antedates 
the  Federal  Constitution  hy  almost  three 
years  and  excepting  the  blockhouse  is 
the  oldest  work  of  man  in  Pittsburg  to- 
dav. 


few  years  later  Mr.  Herr  became  part 
owner  of  the  St.  Jose|)h  Valley  Regis- 
;er,  the  oldest  newspaper  in  northern 
Indiana. 


PROGRESS  MAGAZINE  FAILS. 


Weaker  P.  Reddall,  for  over  a  quar-  ; 
ter  of  a  century  a  proofreader  on  the  | 
W'orld,  died  recently'  of  tnhcrculosis  at 
the  home  of  his  wife's  father  in  H:iy-  ! 
shore,  L.  J. 


Dr.  Hugh  Pitcairn,  president  of  the 
•Altoona  (Pa.)  Tribune  Co.  and  former 
United  States  Consul  General  at  Ham¬ 
burg,  Germany,  died  in  Hanilmrg  last 
Tuesday,  to  which  city  he  had  gone  last 
.May  in  search  of  health. 


Fr.ank  B.  McQiiiston,  for  twenty-one 
years  a  prominent  Pittsburg  newspaper 
man,  died  at  his  home  in  that  city  Sun¬ 
day  from  complications  following  a 
nervou.s  breakdown.  He  was  forty-four 
years  old. 


John  R.  Mattingly,  one  of  the  best 
known  newspaper  men  in  Salt  Lake 
City,  died  last  week  following  an  opera¬ 
tion  performed  for  appendicitis. 


Joseph  Clark,  veteran  Kansas  editor 
and  at  one  time  proprietor  of  the  Leav¬ 
enworth  Times,  died  at  Hays  City,  Kan., 
last  week  after  a  long  illness. 


Creditors  Force  Chicago  Publishing 
Concern  Into  Bankruptcy. 

With  liabilities  appro.xiinating  $:i09,- 
(MH(  the  Progress  Company  of  Chicago, 
publishers  of  the  Progress  Magazine 
and  other  periodicals,  went  into  the 
hands  of  a  receiver  Tuesday.  The  as¬ 
sets  are  said  to  be  in  the  neighborhood 
of  $lCM>,0fMl. 

The  petitioners  in  the  bankruptcy  suit 
were  Harold  F.  McCormick,  who  holds 
three  promissory  notes  aggregating  $25,- 
miO;  Howard  .A.  Colby  of  Plainfield,  N. 
J..  who  has  two  promissory  notes  for 
$12,00(1,  and  the  J.  W’.  Butler  Paper  Co., 
which  has  a  claim  of  $406.68,  against 
the  concern.  The  petition  avers  that 
the  company  has  been  bankrupt  for  sev¬ 
eral  months. 


Chicago  Ad  Men’s  Golf  Tourney 

t'hief  honors  in  the  monthly  tourna¬ 
ment  of  the  Western  .Advertising  .Asso¬ 
ciation  of  Chicago,  held  last  Tuesday, 
went  to  C.  H.  Farley.  Farley  defeated 
E.  S.  Gaylor,  Jr.,  1  up  in  the  first  flight 
linals  and  also  annexed  the  prize  for 
low  gross  in  the  competition  conducted 
simultaneously  with  the  qualifying 
round.  His  total  was  81.  Farley  also 
was  first  in  the  flag  competition,  but  as 
he  already  had  the  limit  of  prizes  al¬ 
lowed,  the  trophy  went  to  H.  B.  Fair- 
child,  who  finished  second. 


A  Personal  Explanation. 

New  A’ork,  July  27,  !9|(1. 
Eiditor  and  Publisher : 

In  view  of  statements  made  that  1 
had  left  the  services  of  the  Publishers' 
Press  Syndicate  I  wi.sh  to  state  that  1 
am  still  connected  with  that  orgaiiiza 
ti(<n.  which  has  the  exclusive  right  to 
place  my  special  interviews.  The  Pub¬ 
lishers'  Press  Syndicate  is  the  only  syn¬ 
dicate  for  which  I  am  now  writing. 

Enw.vRi)  M.vrsii.m.i,. 


Wholesale  Bookbinders, 
Publishers,  Librarians, &c. 

Under  tke  Title  of 

THE  BRITISH  &  COLONIAL  BOOKBINDER 


A  siiccial  illustrated  trade  seetion  of  tlie 
BRITISH  A  COLONIAL  PRINTER  & 
STATIONER  (established  18T8)  is  issiKil 
the  first  of  eaeh  month. 

CONTRIBUTIONS  of  matter  of  interest 
to  the  trade,  news  items,  etc.,  will  be 
welcomed. 

SUBSCRIPTIONS  for  It  issues,  eover- 
ing  a  year,  76  cents,  including  postage. 

ADVERTISEMENTS.— The  BRITISH 
A  COLONIAL  BOOKBINDER  wUI  form 
an  excellent  medium  for  the  insertion  of 
trade  announcements,  as  its  circulation  will 
cover  not  only  users  of  bookbinding,  pu^ 
lishers,  librarians,  etc.,  but  also  the  trade 
binding  houses  and  the  bookbinding  indus¬ 
try  in  general 

Rates  and  free  specimen  copy  on  appli¬ 
cation  to  the  Publishers, 

W.  JOHN  STONHILL  &  CO. 

68*  Shoe  Lane*  London*  £•  C* 
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JlI.V  _>9,  Kjll. 


RECOGNIZED  AGENTS. 

{(.  iiiilniin’il  from  l>.  i 


Ntilkv  .\il\  Amncy  (Iiic.l,  l.iiilit  anil  lialiKi 
•■ttni  Sts.,  lialtininrt*.  M<!.;  Kn..lic  IlMv:.. 

^  .  t  'ity. 

\>*rtli\M-stiTn  l-.'-.fx  r.Mii..  .'■'t 

I’aiil.  Minn. 

(1. 

tt'Ki'flV.  I*  I'..  (.1  I'n'inont  St..  rMi't m.  M.'!--. 
t  tinaii  \  I'aili  .\il\.  .\yfn»‘\.  I'.nllrtiil  lll'iu,. 

I'hilaiUli.I.i.-i,  l>.i. 

r 

INar-'-all.  \\ .  .Mniitamu-.  :?n;;  IIim  .ilw.ay. 

I'lty 

l'lnl.i>lfl|i!'ia  .\il\.  r.urcaii  l!ulUtin  lIMt:..  I’liila 
ilnlphia,  Ta. 

riattner,  M  .  t*;t  Xa-'nn  St..  \.  V.  ('ity. 

r-nluTiiy.  IVrsis  ,M..  Itriin^uK-k  llliit;..  X.  N*. 
t  ity. 

I'omimK.  tka*.  t*.,  \  S»*ti,  XfW  llaxrn.  t  -'tin. 

Tri-slirt-y.  i-'rank.  t'n.  lino.  t.  :i  \\  .  'JiMli  .St.,  .X 
t'lty. 

I'riK’tnr  \  rnllior  t  ty  lino  1.  I.'i  \\'.  t'nit  .S|  , 
Cincinnati,  <  >. 

r..«ors.  .I..|in  <•..  Cn.  (Ino.l.  Ilii  W.  i.'.lli  St.. 

^  I  ity.  1 

rnlilioity  Unroaii  i*l  Riolinnniil.  Mutual  lIMt:.,  j 
Kiohniiinil.  \  a.  j 


Koinin^txn.  K.  IV.  Tonkiiu  Ilklc..  I'ltt'Inii tt.  I’a.: 
X.  V.  I.ifo  lil.lB,;  X.  V.  I  it... 

Kioliards.  |  \.,  'rrilium*  llkly.,  X.  City. 

Kulicrts  \  .Mai'.\\ inoliio.  Ill  I>oarli*trn  St.,  I’lii- 
catio.  111. 

I<ulan<l,  1 1.  WV.  00  Itililc  llouso.  X.  V.  City. 

Kitsfiihauin.  Irving  t  .\«Ivi-itisor^'  I'uhlicity  Sor¬ 
rier*).  II**;.  r.roatlway,  X  N'.  City. 

knkinoant  .\*Iv  .\goncy  (Ino. ).  l>ro\t*I  Ill.lg.. 
i'liila(jr*l|>liia,  I’a. 

Ki.wlaiiil  .\.l\.  -\gt*noy  (Ino.).  *t;;h  St.  an. I 
lIrna.Iuav.  X.  ^  .  I  ity. 


St.  Clair.  Win.  ti,  Co.,  WitItoi  s|...nn  I’l'lg.. 
I'lnlailt*l].liia.  I'a. 

>antllasx,  I..  .\  .  T  Clay  St..  Ilaltiniiiro.  M.l. 
Savage,  trt*...  .M.,  ,Xt*\rlK*rrv  Itl.lg.,  I>r*tr..it, 

Mioh. 

.Sr*anian.  I'rank  lino.),  tin  \\ .  ;i;>il  St.  X. 
City. 

''oountifs  .\ilv  .\gonov  (Ino  ).  14  lir.ia.l  .St.. 
X  ^  .  I  ity. 

.Svfil'.  l\us'i*I  .M  .  (  o.  ( Ino.l,  I  lay|Ht  .1  I*  *Ig., 
lii(liaiia|H>ii^.  Itnl. 

SliatTor.  .1.  .Mlir.rt.  .Star  1.1. Ig..  Wa'liingt..n.  I )  '  . 
SliariK*.  W.  U ..  &  C.y.  '■•'.i  .Xa-sau  St..  .\.  ) 

.Sliauglinossv,  .M  .1..  'rvinplt*  (  ntirt  '  \  .  (  ity. 
Slierin.  C.  V...  Cn.  tino.),  I  nth  .\vt*.,  X. 
V  City 

Slic*rniaii  X  Iliran  (Ino.),  "0  Mttli  -\vo..  X.  A. 
t'ltv, 

*>lior».MKl,  1!.  K.,  .Otir  1*1111.111  St.,  r.r.ioklyn, 
X.  V. 

>lium\vay.  I*'.  T)..  Co.  (Inc.),  3T;i  U  .I'liinglon 
St.,  iloston.  Mass. 

SirtgfrittI  (  o..  ."i't  (  liuroh  St.,  X.  ^  .  (  ity. 

.^iiiips.in.  \N  .  I*',  .’Xrlv.  .-Cgoiicy  tine  i,  ll^  I’.ark  , 
K.iw,  X.  ^■.  City.  ,  ' 

.Smith.  C.  I’rowor,  \.lv.  .\gt*ncy.  s.'i  I *t*v..nshiro 
Sc.  It.. Stoll.  Mass.  ,  , 

.Smith.  K  l*'.vt*rt*tt.  Mutttal  l.it'r-  Ilhlg..  I'liila.lol* 

Snit/l^r  .\ilv.  Co.  ilno.).  llnnlor  Itl.lg. .  4  hi 
cago.  111. 

Sommer,  h'ro.l  X..  T**!  |■•r...-ul  St.,  Xonark, 

X.  I. 

Solg.*c  I’  11  .  *■•’*  .  X  N  (  ity 

Spallord  .\ilv.  .\gency,  lohn  Hancock  l.lilK.. 
Host. .11.  Mass. 

Staekl’arkcr  .k-lv.  .\gonoy  (Inc.).  Iloyworth 
Itl.lg .  Chicago.  Ill.  PI  ,  I 

siaiidish.  C..  S..  .\.iv  .Vgenoy.  I.apli.im  I.l'lg  I 
|*ro\  i.lcnoc,  K  I  | 


McClellan  in  indianapclis. 

Retuirns  to  His  Old  Home  and  Pur¬ 
chases  Interest  tn  The  Sun. 

The  Indiana  friends  cf  (I.  .\.  .Me- 
i  t'k'Ilan.  laic  invncr  nf  tlic  llavtnn  ( ( >.  I 
Journal,  will  lie  lilad  to  karn  that  lie  is 
I  now  associated  with  Kndolpli  (i.  L.eds 
,  in  the  ownershi]i  of  the  I i)dian.i|)o|is 
i  Sun.  .Mr.  .Met  l(*llan  was  fonuerly  Rcii 
I  eral  inana.iter  of  the  Indian.ipolis  .star. 

1  the  Terre  Haute  Star  and  the  .Muneie 
'  .star. 

-Mr.  Leeds  will  continue  to  lie  repre- 
;  sented  in  the  lUiiUaReiDiiit  of  the  edi 
!  tor-.al  and  Imsiness  departnieiits  of  file 
1  Sun  hy  t  hark*s  .M.  .Morii.'iu,  i-’ciural 
:  nianaRer  of  the  Indian.ipolis  .'■'un  an  1 
Richniond  I'alladiuni. 

I  live  at  Xew  York. 


A  Million  Dollar  Contract. 

W  in.  \\  rij:le\',  president  of  thr*  eoin- 
pany  nianufaeturinjr  WriRlet’s  Spetir- 
iniitt  and  other  ehewinR  Runis,  has 
signed  a  contr.iet  with  the  Street  Kail 
ways  Advcrtisini*  t'o.  for  .street  rttilway 
advertising*  aniountiu)*  to  $l,o*i-.171.!io. 


Capper  Ad  Men  Meet. 

Memhers  of  the  advertisin,!.;  staffs  of 
the  Cajiper  pithlieations,  ineludiiiR  man 
aRcrs  and  fielihnen.  hehl  a  three  days' 
eonferenec  in  Topeka  last  week.  Forty- 
two  were  present.  The  eonferenec  closed 
with  a  hainpiet.  which  w  :is  presided  over 
hy  Marco  Morrow,  advertisiii.t*  ni:inai>er 
of  the  Capper  ptthlictitions.  Itifonua! 
talks  were  made  hy  Iv.  W'.  Kenileiii. 

!  manaRcr  of  the  Fttnners'  Mail  an.l 
i  I’.reeze:  J.  K.  (irant.  httsitiess  luaiutRer ; 

.\.  I!.  Hunter,  fteldiuan  for  ( Iklahom.i 
land  southern  Kansas;  J.  T.  Dtnilap. 
i  inanaKer  of  Xehra.sk.i  Farm  Journal;  T. 

I  W'.  Morse,  editor  of  the  Missouri  Ktt- 
!  ralist  of  Ktmsas  (,'ity.  and  .\rthtir 
I  Capper. 


I  K.  K Al  l  F.M.\X, 

TIIK  X'hW  l-t.NA.M  l.\l.  MAXAGKR  OK  ll\.\l>,  K.XOX  \  (().,  NKW  VOi’.K. 


ASK 

R.  A.  CHANDLER. 

Publicker  The  Mail. 

Galecbure,  lllinoit. 

ABOUT  US 

We  have  juat  concluded  a  conteit  for 
Mr.  Chandler  and  notwilhatandina  an 
oppoaition  conteat  with  aliat  of  more  val¬ 
uable  prixea  we  added  2.086  new  aub- 
acribera  and  took  in  a  total  of  $8,826.80, 
BANK  REFERENCES  FURNISHED 
Write  today 

THE  UNITED  CONTEST  COMPANY 

(Incorporated) 

“NOT  THE  CHEAPEST.  BIT  THE  BEST” 
CITIZEiN  BLDG..  CLEVELAND,  OHIO 


StcrnlKTii.  11,  Snninu-r,  A'lv.  Service,  I-MI  \V. 
.St,.  N  \.  City. 

Mexeii".  lleniiiin  \\  .,  .\jieiicy. 

Mas**. 

.Stile-s,  William  .\..  .'^(►3  I>eail»<‘rti  .''1.  ('hica^n. 

Ill. 

St4irm,  T.  I\,  Marhritljif  IlMn  .  N  ^  .  i'lly. 

Street  \  rinney  43  W.  31th  St..  X. 

Cit\. 

Stewart-1  ^t\ i-  V'i\.  .\iiency.  Keener  .  t  hi- 
cagt»,  111 

I'. 

Tavh>r  CritclitieM  ('•*.  (Inc.^  I'.itMik'-  I'hi- 

HI.:  Fuller  I’.hlu  .  .\.  ^  .  (  Hy 
'rh«»inj»M>n.  I.  Walter.  Co  44  K.  St.. 

N.  N’.  (ity:  *1  he  i<«»«*kery.  Chicau",  Ih-  *'*1 
1 4ev«*n'*hire  I'Mk..  Ih*'‘t'*n.  Ma-&. 

1  imnie  Adv.  Service  (rary  1‘ldK.. 

Sealthx  Wa'h. 

l  iihi  IS  llrtw.,  ririiatlway.  \  V.  (  ity 
Traxlcr.  Joseph.  ( o..  Frovi»!ei»t  IJatik 
Cinciunati.  <  >. 

Trades  A«iv.  Aj:ency  (Inc.).  13  .\c!‘'r  IM.,  N. 
V.  ('ity. 

Tracy-I’arry  O* .  I-afayettc  I’ld^..  I'liiladeljihia. 
Fa. 

r-‘ii/aliii.  (  h:»**,  II..  .\Menc\  (Inc  ).  Kesner 
I'ddK.,  (  hicai!-'.  Ill. 


WsckolT  Adv.  Co.  (Inc),  14  Kl^'n  ft  St,  Buf- 
lal".  X'.  Y.;  79  Milk  St..  Jhivt.in.  Mas>. 
Williams  (jnnninnhani  (Inc.),  He}  worth  BMg., 
(  hica>{<>.  111. 

Winehurjih,  M.,  3;  (.”•>.,  5T‘)  Fifth  Ave.,  N.  Y. 
(  itv 


Citv 


IN  MEXICO  CITY 

ihi*  advertiMT  cnly  lia*>  t*i  um- 

THE  MEXICAN  HERALD 

lOiilv  Kilgli-li  \«»sii.i|«*rl 

EL  HERALDO  MEXICAN© 

i|..a-liiiK  Aft*  . . .  S|.;.iii*.|i  Xe»siia|>i*r) 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

'■^..le  Kepreseiitativi -I 

NEW  YORK  KANSAS  CITY  CHICAGO 
Tribune  Bldie.  RHiince  BMk.  Tribune  Bide. 


I'rmy,  I.mii--  \  .  4l  Park  X 

\  . 

\'an  llaaKen  .Adv.  Agency,  I  !:.*'►  Chr  'itir.il  Si.. 
Philadelphia,  Pa. 

\'an  I.fM»n,  \\ .  i'..,  .“ith  aiul  \'ine  St"..  (  incin- 
nati.  (4 

Yt'lkniann.  M.,  .\dv.  Agency.  '*  Bcekman  St., 
.\.  V.  (Jity. 

Weeland.  K.  K.  (Inc.),  350  W  3>th  Si..  X’.  N  . 
(ity. 

\'an  C'leve  Co.  (Inc.),  250  I'ifth  .\\e.,  X'  S’. 
(  Ity. 

W. 

Wade.  Alhcrl  fi..  Maulialtaii  lUdK..  Chicaiiiit.  111. 
W.vj:ner*Fielt|  ('t»..  IT"©  Proa«lway.  X'.  V  City. 
Walker  Adv.  .\Kency  (Inc.),  Clan-.  .Spreckels 
BMjf,  .San  I'ranci'aM.  Cal. 

Wallace  Adv.  Co.  (Inc. 4.  \tlantic  (  it/.  V.  J 
Walton  .\<lv.  i*tn.  (  *»..  15  KxchaiiKe  St.,  Ih*-' 
ton,  Maxs. 

Web.  Henry.  T  B  BMk.,  ITayton.  O 
W'etherahl.  la^.  'J 221  ('tdiimhia  .Ave..  P^o'^t'•n, 

Mass. 

While  Adv.  Bureau  <Inc.),  IlanctK-k  I*dd>r., 
Seattle,  Wash. 

Williams,  Fred  C..  108  Fulton  St,  N.  V.  ('ity. 
Wood  Putnam  ic  \Vo*xI,  161  l>rvonshirc  St , 
Boston.  Mass.;  21)9  Brondway,  N,  Citv. 
\VfMKl&*Xorris  (Ltd.),  Mail  Bid*.,  Toronto,  Can. 


CONVENTION  NOTES.  i 

riiv  .Six-I’iiitit  Lvalue  ami  llic  .\d-  j 
\vrti>iuK  Mill's  Lvalue  uf  Xvw  York  i 
w  ill  h.ivi*  their  headiiuariers  at  the  Hotel  I 
XottiiiRham,  in  Copley  Siiuare,  ri)>ht  , 
oppi'site  Hotel  Lenox,  the  hea'l(iuarter>  | 
of  tile  A.  C.  of  The  Six-I’oiiit  | 

I.eanue  have  enuaKcd  I’loom  jd  ou  the  ! 

-  )*rouu<l  Ih'or  as  a  meetiii)*  plaee  for  the; 
memher>.  1 

Xew  ^'ork  delegates  are  advised  that  j 
J  the  .Xew  Fhijiland  Xaviijatioii  Co.  will  j 
-ell  round  trip  tickets  hy  tlie  way  of 
IVoviiUnee  for  l?d.l<i.  Tlm.si  desiriuR  | 

■  til  return  hy  rail  can  do  -o  Iw*  paying  ; 

$1  _'*■)  additional.  I 

The  first  thiiiR  to  do  on  arrivid  after  1 
'  makiuR  sure  of  your  hotel  aecommoda-  I 
til  IDS  is  to  1*0  to  the  convention  head-  j 

■  (luarters  in  the  Hotel  Lenox  and  re^is- j 
Mer.  at  which  time  you  will  he  furnished: 

with  a  hail,i.;e  and  tickets  for  the  sever.il 
iiutiu.i’>  and  entertainments. 

I  The  I 'ity  (.'Inh  and  the  I’oston  Press 
1  Clnh  will  issue  cards  entitlinj*  the  bearer 
j  to  the  privileges  of  the  elnhs  durinj*  the 
!  w  eek 

I  _  _  _ _ 

Taft  May  Vi.it  Roche.ter  Ad  Club. 

I  William  H,  Camphell,  president  of 
I  the  Koehester  .\d  Clnh.  has  received  a 
I  letti*r  from  President  William  11.  Taft. 

!  in  which  lie  tentatively  accepts  the  invi- 
j  tation  f)f  the  clnh  to  he  its  Ruest  at  a 
:  luncheon  on  .-Xtignst  22. 
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Foreign  Advertising  Representatives : 

I.  A.  KLEIN 

Metropolitan  Tower 
NEW  YORK 

JOHN  GLASS 

Peoples  Gas  Building 
CHICAGO 


July  29,  1911. 


THE  EDITOR  AND  PUBLISHER. 


23 


DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
Tel.  Cortlandt  3155 
AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 
ARMSTRONG,  COLLIN  ADV.  CO. 
Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 
CARPENTER  &  CORCORAN 
26  Cortlandt  St.,  New  York 
Tel.  Cortlandt  7800 
DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 
FEDERAL  ADVERTISING  AG’CY 
243  West  39th  St.,  New  York 
Tel.  Bryant  4770 
FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  5745 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  New  St.,  New  York 
Tel.  Rector  4398 
KIERNAN,  FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 
LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 


Publishers’  Representatives 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 


ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 


OBITUARY. 

Samuel  H.  Lowe,  who  was  tlie  first 
editor  of  the  Rochester  (X.  V.)  Herald 
and  virtually  its  founder,  died  last  Tues¬ 
day  afternoon.  For  the  last  twelve 
years  he  was  an  editorial  writer  on  the 
Rochester  Democrat  and  Chronicle. 


BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 


BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 


MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 
NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 
SECURITIES  ADV.  AGENCY 
44  Broad  St.,  New  York 
Tel.  Broad  1420 
THE  SIEGFRIED  COMPANY 
50  Church  St.,  New  York 
Tel.  Cortlandt  7825 
STODDARD  &  BRICKA,  Adv.  Agts 
114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 


PENNSYLVANIA 


FROWERT  ADV.  AGENCY 
Stephen  Girard  Bldg.,  Philadelphia 
Tel.  Filbert  5137 


RUBINCAM  ADV.  AGENCY 

Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


PHILADELPHIA  ADV.  BUREAU 
William  W.  Matos,  Inc. 
Bulletin  Bldg.,  Philadelphia 


The  Rev.  James  .\.  O’Cuimor,  edi¬ 
tor  and  inihlisher  of  the  Cdnverted 
Catholic,  and  foiUKhr  of  t'hrist's  Mis¬ 
sion  at  .‘HI  West  Fifty-seventh  street, 
Xew  York,  died  Tuesday  from  injuries 
received  last  week.  He  was  horn  in 
Irekmd  in  181(i. 


\\  illiam  -\.  Myers,  for  some  time 
connecteil  with  the  Xtitional  I’ress  .\s- 
sociation  of  Xew  ^’ork,  died  last  Tues 
d:iy  :it  his  home,  Fishkill  Landin}f,  X.  N'. 


BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  6187 


KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 


LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM.  C.  1. 

45  W.  34th  St..  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Ralph  Robinson,  the  oldest  newspti- 
per  m;in  in  years  of  ser\ice  in  Iowa, 
died  suddenly  at  his  home  in  Xew  ton, 
last  week,  lie  was  81  years  old.  Mr 
Robinson  was  editor  of  the  Xewton 
Journal  lor  a  iiinnher  of  years  ;ind  was 
well  known  throushout  Iowa. 


AD  FIELD  PERSONALS. 

r.  -V.  Klein,  the  special  representative 
of  Xew  York,  has  returned  from  a 
Sou'.hcrii  trip. 


CERTIFIED  CIRCULATIONS. 

The  Ave  Maria.  Tribune  lluildin:.t, 

Xew  York  July  IPll. 

I'llK  I'h  ITOK  .\Mi  I’rilMSlIKK: 

It  gives  me  pleasure  to  advise  you  of 
m.\  desire  to  continue  the  .\ve  Maria 
on  your  Roll  of  Honor.  I  reg.ird  this 
deiiartment  of  your  paper  invahtalile  to 
any  medium  privileged  to  he  represented  ' 
there.  Of  course,  only  mediums  whose 
hooks  are  examined  by  the  .\.  A.  .\.  are 
allowed  space  in  this  deiiartment,  and  1  i 
ctmnot  understand  why  all  such  me¬ 
diums  would  not  avail  of  such  a  fine  j 
opportunity,  .\dvertisers  are  more  and  ! 
more  coming  to  the  conclusion  tlnit 
proven  circulation  should  receive  first  | 
consideration,  ;ind  w  hat  better  means ' 
could  ;i  pttlilisher  adopt  of  keeping  this  i 
fact  before  advertisers?  j 

Wishing  you  continued  success,  he-  j 
lieve  me.  ; 

^  oiira  very  truly,  j 

Joll.V  .\.  Mt  KK.W, 

.\dv.  Manager. 


Opportunities ; 

Are  You  Interested  ? 


Walter  H.  Cherry,  president  of  the 
Syracuse  Advertising  .Men's  Club,  has 
returned  from  a  seven  weeks’  trip  to 
the  Pacific  Coast. 


MEXICO 


THE  PUBLICITY  COMPANY 

San  Diego,  9,  City  of  Mexico,  Mex. 


CUBA  and  WEST  INDIES 


THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Fdwtird  Roys,  7  W  ater  street, 
I’oston,  has  been  appointed  Xew  F?ng- 
aiui  representative  of  Popular  .Me- 
■hanics. 


.Malcolm  .MacI.ean,  for  many  years  a 
Chic.'igo  newspaper  man,  and  more  re¬ 
cently  with  the  copy  staffs  of  Lord  & 


Thomas  :ind  the  John  Lee  Mahin  .Ad¬ 
vertising  Co.,  has  gone  to  the  Xovelty 
■Xews  as  associate  editor. 


Little  Rock  Has  An  Ad  Club. 

Herbert  Wolf  was  elected  president; 
.\.  H.  -Allen,  vice-president;  Frank 
Keeley,  secretary:  and  I.ouis  Samuel, 
tretisitrer  of  the  Little  Rock  .\d  Men’s 
Club,  which  was  orgatiized  last  week  at 
:i  meeting  held  in  the  rooms  of  the 
Chiimher  of  Commerce. 


I'rank  H.  Little  has  been  e'ected  sec¬ 
ond  vice-president  of  the  (leorge  Hat- 
ten  Co.,  of  Xew  A’ork,  and  William  J. 
Hoardman,  manager  of  the  Hoston  of¬ 
fice  w:is  elected  a  director. 


The  Kditor  and  Pcbi.isiier  brings  to 
its  readers  each  week  the  important 
news  in  newspaper  and  periodical  fields. 
It  tells  what  others  are  doing  to  solve 
the  problems  of  the  editorial,  business 
and  advertising  departments.  Fifty-two 
issues  will  be  sent  you  for  $1. 


New  Magazine  for  Writers. 

Homer  Croy,  the  magazine  editor  and 
w  riter,  has  launched  the  Magazine  | 
Maker,  a  journal  for  w  riter,^  and  editors,  | 
from  5.J  Irving  Place,  Xew  A'ork.  Mr.  ! 
McCroy’s  e.xtcnsive  e.\])erience  as  a  con-  I 
trihutor  to  popular  publications,  backed  j 
up  by  ability  and  a  keen  sense  of  the 
fitnesses  of  things,  will  stand  him  to  good 
purpose  to  the  conduct  of  The  Magazine 
Maker,  the  first  number  of  which  lies 
before  us.  It  is  a  modest  looking 
periodical,  consisting  of  32  pages  and 
cover,  printed  in  clear  type  on  good 
paper.  .Some  idea  of  the  character  of 
the  magazine  may  be  obtained  from  the 
list  of  contributions  it  contains.  They 
include :  “Setting  the  Scene  of  the 
Story,’’  by  Leon  Rutledge  Whipple; 
“Working  on  a  Plot,”  by  William  Ham¬ 
ilton  Osborne ;  “The  Kind  of  Stories  I 
Don’t  Want,”  by  Matthew  White<  Jr. ; 
“Meeting  An  Idea  Half  Way,”  by 
Homer  Croy ;  “Writing  for  the  Business 
-Magazines,”  by  Kendall  Banning,  and 
“Writing  the  Society  Novelette,”  by 
Forrest  Halsey.  There  is  room  for  a 
magazine  of  this  kind,  and  Mr.  Croy  has 
the  best  wishes  of  the  Editor  and  Pub- 
publisher  for  the  success  of  his  new  and 
exceedingly  interesting  publication. 


$8,000  Will  Buy  the  con¬ 
trolling  interest  in  an  artistic 
monthly  magazine.  The  pub¬ 
lication  appeals  to  readers 
who  are  interested  in  the  ar¬ 
tistic  furnishing  and  decora¬ 
tion  of  the  home.  Good 
circulation.  High  grade  ad¬ 
vertising  clientele.  The  pres¬ 
ent  income  is  about  $20,000 
a  year  and  should  be  doubled 
by  good  management.  The 
minority  interest  is  held  by 
two  men  now  connected  with 
the  magazine. 


We  know  of  a  good  trade 
monthly  in  a  field  allied  to 
out-of-door  sports  which  is 
making  a  net  profit  of  more 
than  $7,000.  The  business 
is  in  first-class  condition  and 
shows  normal  growth  for  a 
period  of  years.  The  man¬ 
aging  editor  wishes  to  retire 
and  would  sell  a  half  interest 
for  a  reasonable  figure. 


A  mechanical  monthly 
which  has  made  an  excellent 
record  in  building  up  its  cir¬ 
culation  but  is  suffering  for 
lack  of  capital  can  be  pur¬ 
chased  at  a  fair  price.  It 
offers  a  good  foundation  for 
a  class  publication  in  this 

field.  About  $15,000  re¬ 
quired. 


HARRIS-DIBBLE  COMPANY 

Brokers  in  Publishing  Properties 

46  W.  24th  St.,  New  York,  N.Y. 


THE  LOVEJOY  CO.  ■stablithed  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


GARWOOD  ELECTRIC 


Because  (a)  they  cannot  be  started  by  a  short  circuit  or  a  around, 
(b)  slopping  the  press  aulomalically  locks  it  so  that  the  safely  of 
the  crew  is  never  dependent  on  the  memory  of  any  one  man. 


Bulletin  SOS-H  explains  how. 


Garwood  Electric  Co.,  *^i;VRwooi)!  ^”1'“ 


New  York 


Philadelphii. 
St.  Louis 


Boston  Chiesfo 
New  Orleans 


Pittsburg 


«THE  KOHLER  SYSTEM” 

of  e;l.e:ctric  control,  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 


Uaed  by  the  leading  newspapers  throughout  the  world 
Manufactured  and  sold  by  the 

CUTL.E:R-HAA1ME:R  AIFG.  CO.,  Milwaukee.  Wlaconaln 

New  York  Chicago  Boston  Pittsburg  PhlladelphUi  Cleveland  San  Francisco 


P^CSlrv  sv  rv  iff^ 


FOOD  FOR  THOUGHT 


[Es|K‘ciiiIly  Inloiidi'd  for  Newspaper  Publishers] 


hvEKY  Lvexing  Pkixting  Co. 

WILMINGTON,  UKLAW'AHt 

Mr  J  M  inir\  Dove,  I’reN. 

l.wsToN  Monotvi'l  Maciiink  Co.  , 

I’liiliolclpliiii,  l*u.  June  ‘i’l.  lUlI  I 

IK-ar  Sir  . 

Tlif  vjTsalilifv  i>f  the  Moiuttv|>e  has  lieeii  stroii>;ly  >ieni(>iistrate<l  in  the  nus-liunicui  (le|>urtiueiit  of 
••  Kvfr\  Kvciiinj;”  the  |mst  few  years.  Oiir  ilaily  is,sue  varies  from  eight  to  fourt«sMi  [rages,  and  llie  Mono-  j 
lyjie  i>  iiMsI  exeinsively  in  it-,  prodiietion.  In  addition  to  the  news  matter,  the  Monoty]K‘  sets  |>raetieally  | 
all  the  di>|ilay  advertisements  iiji  to  thirty-six  [Niint,  and,  in  addition,  the elassified  advertisements,  of  whieh  ; 
*•  Kver\  Kvening”  carries  nearly  a  sjilid  |>jig»‘  every  day.  f 

Tin-  classiKrsI  advertising  is  .s«-t  in  six  [Hiinl.  an<l  e\ery  aiivertisement  In-gins  with  a  two-line  letter.  I 
When  the  |iro|M>sition  «>f  making  a  die  cast-  with  the  twt>-line  letters,  anil  other  nece.ssary  characters,  was  | 
siihniiltisl  III  the  MonotyjH-  CoinjKiny  a  tear  ago,  it  was  promptly  *' worktsl  out";  thus  demon.strating  oiK-t‘  j 
nion-  lilt-  ri-niarkahic  vcrsiitility  of  this  machine. 

The  Matrix  l.ilirary  has  also  Ikvu  u.st-tl  by  "  Kvery  Kvening”  with  splendid  sueivss,  giving  our 
ailvt-rti'iiig  display  de|iurtmenl  a  large  variety  of  di.s|>lay  ty|»e  of  varied  .sizes  at  very  low  tost. 

Kvlkv  Evening  1’kinting  Co. 

(Signetl)  \V.  F.  Metten. 

UuifiuiDii  Maiiuyi  r.  j 


In  June  (not  cl  banner  month  for  advc'tisSing),  “Every 
Evening”  [irinted  1904  COLUMNS  of  matter,  of  which  145 
COLUMNS  were  six  point  classified  advertising  and  701 
COLUMNS  were  display  advertisSing. 

That  is  a  daily  average  of  about  SEVENTY  -  FI\'E 
AND  ONE-UALE  COLUMNS,  consisSting  of  every  kind 
of  composition  that  a  neWsSpaper  knows.  Now  mark  this: 

.ILL  of  this  type  up  to  twelve  point  was  made  and  set— 

ALL  of  this  type  up  to  thirty-siw  point  was  made— 

On  FIVE  Monotype  Machines 

Think  that  over  a  minute 

Lanston  Monotype  Machine  Co. 

Philadelphia 


I 

I  Icrc  is  a  letter  from  the  business  manager  of  “Ewry  | 
Evening,"  the  leading  daily  of  Delaware:  \ 
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